a ht Dp) a i ee 


a 


ADVERTISER'S WEEKLY l‘s G.P.0. GET FIRST REQUESTS ON 


THURSDAY, JUNE 19, 1952 


advertiser's 


Weekly 


THE ORGAN OF BRITISH ADVERTISING 


Weer 
ee 
ae 
nes ALestareD 
i. ees weeny 
wets | 
WWE <ul MALATE 
SERBUALTCS ” ; 
PRAET ICAL EROINELINS 
PRAGTICA: MEQMARICS 
PRACTICA: WEREAEMS. 
ATCA TERRI 
TEDWRCAL ORGS 


fa 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE NEWNES LTO. TOWER HOUSE SOUTHAMPTON ST LONDON WOE) TEMPLE BAR 416) (40 LINES) 


oC aes! ica 
eS A eae 
oe. et an Cc N 7 i. 
4 COMME e 
es ‘ ae as es ys 
aunt he 
7 | .* 
4 _ = : 
a 4 
a . 
) 3 anata — : = _ 
— —— * 
| 4 ce 
7S | 4 as 
By Oe 7 Fi 
4 ; te aa “ an 7 E ‘ : os i a 
; x, ee a Rain Ns ; : 
ak i NoTEE ih oe eo 
4 mre — ue q 
ia | = mG & ‘am 
7 5 aie = = . ; 3 aula ae 
. WAVE = -* 
ee | . 5 a : — 7 
a re ae 
3 4 . ; ‘7 4 
| a EVER, ) 
z 7 “Va, ; 
_ Very, , 
» Peop). ' “Where in RB 
| * Pl BLic, Ne ine luenced by y = tena 4 
4 Ve Weg GC Roy » a he PFiodicay Fs We ; 
4 * x A COUR C6. f lap th . of the a 
3 ; ;, . the "Aliony), c ‘asy s ° ee ks 
4 | _ “Ppr aches» “omen, Markey ending a 
pe the Pur cha... of or "arketing om men 9 Provide Wo a - 
i | Power Cache, dee ~ Markey Million, — entry a 
me | P inty Bry. , wits, = 
| 4ng « Tita; ee SCllin 
| Br: Vers ? we, | "'s “Bricuy od el 
= 4 5 e Ura] rs 4 
zs : ? Cchnieg, teres, Mela of the “Ount,, 's i smmUnity 4 ¥ 
a ; aby, ic of — they “re 4n inte, “Mstrigy and i ° 
2 m tation ad, ising Braj Pary of the | om 
A : | aoe —_ ———8 —_ a | 7 oe 
a ey. => - j e 
4 ; — > f. fe 
; b : ce a PO bade nen) . aa 
y | , 


ee ere 


ADVERTISER'S WEBKLY 


“WOODWORKING 
INDUSTRY” 


180 FLEET STREET, E.C4 


The Technical Journal 
of the limber, Plywood 
and Veneer Using 
industries 


n 


To The Editor. 


Circulations 


going up 


Sia,--1 observe that in a report 
ot Lord Kothermere’s statement 
to the sharcholders of Associated 


advertised 0 
the claim 


Newspapers Lid 
your issue of June 12, 


* made that I he Sunday 
Dispatch is unique, in that alone 
amongst all newspapers, daily, 


evening and weekly, its sale dur- 
ing the year 1951 shows an in 
crease over the year 1950." 


His lordship is misinformed 
The certified net sale of the 
Stockport Express (a weekly 


IN THIS ISSUE— 
Practical hints for the small 
advertiser -page 526. 


NEXT WEEK: “Advertiser's 
Weekly” Annual Planning 
Number. 


newspaper published at 3d.) in 
creased from an average of 
44,718 in 1950 to an average of 
16.146 in 1951 

The Macclesfield Times, also 
published weekly at 3d., increased 
us average audited net sale from 


14.239 in 1950 to 14,603 in 1951 
Its current net sale is around 
17,000. following amalgamation 


this year with another paper and 
a change of title to the Maccles 
field Times & Courier 

lt would be interesting to know 


whether these two papers and 
Lord Rothermere’s are the only 
three sewspapers which are 
“unique n the sense in which 


he used the word, But meanwhile, 
honour where honour ts due 


W. J. Hort 
London Advertisement Manager 
Stockport Times ind 
Mucclesfield Times & Courier 


pntscey 


Advertisement Manager SCOTT MURRAY 
THE SCOTTISH CHEMIST 240 ALBERT ORIVE 
POLLOKRSHIELOS 


prion FOR SCOTTISH saipo— 


SUBSCRIBED TO BY 5% OF 
ALL CHEMISTS IN SCOTLAND 


How printers like 
to receive blocks 


Sim,—1 would like to differ 
from Vincent Steer on the penui 
tumate paragraph of his other 
wise admurable article Uune 5) 
He will not resem criticism from 
Me owing to our carly associa 
tons when some 40 years ago we 
walked nightly the two mules 
tetween our homes and W. H. 
Amery's artistic typography 
classes at Camberwell. 

Layout has advanced greatly 
since those days and so has com 
posing room practice; the day of 
bodging type into pierced pancls 
1 blocks has long passed. Every 
primter has, or should have, a 
supply ot accurate mounting 
bases for printing type and blocks 
together, also metal quad bases 
which, where type and blocks go 
into the foundry together, are 
essential for good results, these 
can also be used for irregular 
shapes and where running round 
ss required 

Instead of piercing for the in 
sertion of type, the mount should 
be cut to correctly shaped pieces 
which can be built up with the 
type and justified on the galley in 
a workmanlike manner, The plate 
can be laid on the mount for a 
proof and finally pinned down 
after all corrections have been 
made and the advertisement or 
job locked up in chase. 

i would appeal to agents to 


have such blocks sent out to 
printers or typesetters in this 
manner, and, in addition, please 


have all small monograms, trade 
marks and such like under | inch 
square mounted flush on meta! 
or, if duplicated, type high 


stereos. 

G. J. RR, Waaonr 
Works Manager, 
Cockayne & Co., Ltd 


7 pe _ 
Split commission 
Sim.—-1 read (A.W. June 12) 

with some amazement Dennis R 

Vickers’ letter about split com 

missions. lt shows that the author 

has no idea of how tricky foreign 
advertising markets can be. In 
any case, | know by experience 
that a split commission is not too 
much for a foreign firm which 
honesty and 


gives organisation, 
know-how in exchange 
N. Kico 
Manager, 
Publicontrol, Brussels. 
(This correspondence is sow 


closed._-Editor.) 


GLAasSGow $i 


Bus space ads. 

Sua 
cf E 
plement (June 5) that 


In view of the suggestion 
O'Neill in your Irish Sup- 
‘the new 
bus spaces used on the Irish 
National Iransport system are 
claimed to be the first positions 
of this kind in Europe,” I submit 
two photographs showing similar 
side advertisements which we 
fined on single decker buses years 
ago. One, for the Belfast Omni- 
bus Company (pictured above), 
was displayed by us as their ad- 
vertising contractors in 1933. 

The second, taken in the 1920's 
carries a similar advertising board 
to the one shown in your photo- 
graph 

S. WrInparipce. 
Managing Director, 
Henry Squire & Co., Ltd. 


Offset aid for 
direct mail 

Sin, Your article on the small 
offset-litho machine (p. 408, May 
29) for the internal production of 
sales letters and advertisin 
literature is of great topica 
interest. 

The manufacturers of offset- 
litho office machines should ad- 
vertise more widely that they can 
turn an unskilled office worke: 
into a fully trained operator 
within two weeks. | have found 
them able to do this and glad to. 

If they can put that over to 


the business world the sm 
duplicated sheet mentioned Oy 
your contributor will soon dis- 


appear, to the particular benefit 
of direct mail advertisers. 

C. N. IAN Harris. 
Managing Director, 
Bisley’s (Consultants) Ltd. 


Trainee scheme 


Sm,--lan Harvey, M-P., whose 
remarks on the difficulties con- 
fronting a young man who desires 
to make a career in advertising | 
have read, only recently, in your 
journal has raised questions 


which are of considerable interest 
to many who must be in a posi- 
tion similar to mine 

I have recently returned from 
abroad, where | held an execu- 
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Suppliers of Timber, 

Woodworking Machinery 

and Equipment will reach 
the big trade buyers 


‘WOODWORKING 
INDUSTRY’ 


180 FLEET STREET, E.C.4 
CHANCERY 8844 


live position with an international 
crganisation, so as to be able to 
Start on a career in advertising 
Sunce then | have written to, and 
have called on, a great many 
agencies. Most of them would 
appear to be reluctant to take on 
someone of my age, that is in the 
early twenties, who has not had 
some previous experience in ad- 
vertising. Where, then, is one to 
obtain this experience? 

Furthermore, without some 
knowledge of advertising and its 
opportunities, about which there 
is mo general publicity, young 
men cannot be expected to decide 
on an advertising career either 
ow leaving school or on finishing 
tneir National Service. 

I sincerely hope, then. that Mr. 
Harvey's two suggestions, the 
need for public relations in the 
industry and the inauguration of 
a trainee scheme by the Adver- 
tising Association and the LLP.A. 
i conjunction with the agencies, 
are both soon implemented. 

P. H. HEATH-SAUNDERS. 
9 Bigwood Court, N.W.11. 


Church publicity 

Sin.—In answer to Mary T. 
Marshall's letter (May 29), the 
“Come to Church” poster cam- 
paign is financed by the poster 
advertising industry, the revivalist 
radio programmes by American 
societies. So the cost of these 
campaigns is not borne by the 
parishioners. Rather, they stand 
te benefit by them, by increased 
congregations and larger church 
collections. 

Surely we cannot criticise any 
action which aims at strengthen 
ing the arm of the church in this 
ccuntry? 


H. E. Roperrs 
16 Devonshire Place, N.W.2. 


The Danish magazine, U ge-Rev yen. 
represemted here Joshua 8B. 
Powers Lid., has changed to pocket- 
size format. 


PUBLISHED MONTHLY 
RATES OF 
INTEREST 
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SEVEN SOUTHAM MARKETS 
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vet mportant part in 
province The develop 
Alberta are common 


ition The three 
Southam Newspapers in Alberta are an 
e tuture of that fast- 
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tremendous develop 
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ved and the prosperity is 
. hemg reflected in the added importance of 
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Service have added 
pure hasing power ol 


long-established 


new town sites 


OTTAWA 


Vancouver, ( anada’s third city 

The circulation of the Southam News- 
papers has grown and is still growing. The 
combined daily average net paid circula- 
tion of the seven new spapers for the month 
of December. 1951, Was 444,890 as com- 
pared with 300,684 in 1941 a gain of 
over 47°... Laking an accepted average of 
}°5 members to a family, this represents a 
community of over a million and a half 
Canadians reached by the Seven Southam 
Newspapers every publishing day. Most 
of these papers are delivered to the home 
Vv carrier boy 


In 1951 the Southam Newspapers 
carried 4,022,449 lines of advertising 
classified, retail and national an all- 
tume high. From the householder who 
might have a secondhand bicycle for sale, 
to the retailer and manufacturer, the 
columns of the Southam Newspapers 
olfer excellent media for exchange between 
buyer and seller 

In these seven areas lies a market for 
British goods that is worth knowing in 
detail. Ask F. A. Smyth, British represen- 
tative of Southams, 34-40 Ludgate Hill, 
London, E.C.4, for facts and figures. The 
phone is City 2784 


fH SOUTHAM NEWSPAPERS OF CANADA 


r 


T 


HE 
HE 


HE 


OTTAWA CITIZEN 
WINNIPEG TRIBUNE 
CALGARY HERALD 


THE HAMILTON SPECTATOR 


THE MEDICINE HAT NEWS 


THE EOMONTON JOURNAL 


THE VANCOUVER PROVINCE 
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TELEVISION AND RADIO 


The 


poster that is appearing .n 
100 countries 


Telling 100 


nations 


Posters are being displayed in 
than 100 countries over 
seas for this year’s National 
Radio Show at Earls Court, to ve 
held August 26 to September 6 
The posters, with vermilion letter 
ing on a grey background, again 
include the Radio Industry Coun- 
cil’s symbol —the winged hon 
rampant surmounting the globe 
The public relations commitice 
of the Radio Industry Council ts 
responsible for all publicity for 
the show while Rumble, Crowther 
& Nicholas Ltd. again act as 
agents Editorial publicity is 
handied by Andrew Reid 


over 


more 


New director for 


* 
‘Financial Times’ 
H. C. Tingay has been elected 
a director of the Financial Times 
ce is vice-chairman and 
managing director of George 
Newnes, and is on the boards of 
« number of companies in the 
George Newnes group, including 
Country Life. National Trade 
Press, and Temple Press 


. 
Getting ahead 

So much admired was the tweed 
cap he bought in Britain, that an 
American businessman, Joseph P 
is quoted by Men's Wear 

saying he intends launching a 
“flat hats for America” campaign 


G.P.O. gets first applications 


for commercial television 


AGENTS ACTIVE FOLLOWING NEW 
GOVERNMENT STATEMENT 


FY ene raagr are already being received by the General 
Post Office from firms interested in the development of 
commercial television, “‘Advertiser’s Weekly” is informed. 
Inquiries range from technical problems to direct 

to proceed with programme bookings. At least one advertising 
agency is in correspondence with the G.P.O0. on this subject— 
“but we cannot reveal which one,” says a G.P.O. official. 


soeecccccccccocoococoocococoososcocece 
: 

. * . 
‘Advertising’ clause 
remains 

The advertising clause: 
remains unchanged in the new 
licence and agreement between 
the Postmaster-General and 
the B.BA 

Under wt the Corporation 
shall not without the Post 
master-Generals consent “re 
money or any valuable 
consideration from any person 
in respect of the sending or 
emitting or the refraining from 
sending or emitting of any 
matter whatsoever and; 
shall not send or emit by: 
means thereof any commercial: 
advertisement or sponsored: 
programme : 


ceive 
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Death of A. E. Glynn 


The death took place on Mon 
day, at his home at Hall Green, 
Birmingham, of Alan E. Glynn, 
well-known in Midland process, 
printing and advertising circles 

He was at One time studio man 
ger for Siviter Smith & Co., Ltd, 
whom he joined over W years 
ago, subsequently becoming pro- 
duction director of H. C. Longley 
Ltd.. Birmingham. Although Mr 
Glynn had been in indifferent 
health for several years, he had 
attended business until a few 
days before his death. 


| 
| 


This sudden activity follows 
the disclosure, in last week's 
Parliamentary debate, that com 
mercial television may start much 
sooner than was generally antici 
pated 

The assistant P.M.G.. Mr. L. 
Gammans, told Commons 

‘The Government are om 
earnest, not only breaking 
the B.B.C. monopoly, but 
Ww «6 permitting sponsored 
vision They have decided that 
the B.B.C. shall be allowed to 
have priority over the completion 
of the programme that was held 
up because of the capital cuts 

But that does not mean that, 
when adequate resources of 
money and materials are avail 
able, competitive television must 
wait until the B.B.C. extension is 
complete in all respects 

“It does not 


the 


over 
also 
tele 


mean that the 


1 BBC. will have to put the last 
| coat of varnish on any building 
| that they may put up before com 
| petitive television can be started 
In fact, # is the hope of the 
Government that n will be pos 
sible before long that this experi 
ment can actually be started and 
that the controlling body should 
"e sel up. - 

Much significance has been 
attached to the fact that Mr 
Gammans did not specify from 
where the “adequate resources of 
money and materials” were to 
come. He did not rule out, for 
example, their being provided 
either by the radio industry or by 
an advertising agency 

Pye Ltd., the radio manufac- 
turers, have devised a television 
transmission system which could 
be put into operation at a mini- 

@ Continued on next page 


omen CCHGS 


“ag \ hase. 
‘ Nei 
i ‘ ce 
S June 19, I982 cc 7s 
i: —— Ab ee 
a —_ mail «Pe Bie g 
‘ elfast Belfia Fd 
a «6B f ast | eva a 
- | m 
P —Gelegraph | Telegraph ill 
. . a : 7 
* ‘a , ; 
ae ae fs Pee pom 
at gee 
i OP Sgn 
; —— mS Sa > 
ko avo F. 
; s , oF 
Bie y a 
RADIO ee af 
cae 1 
a Wes 26 SEPT <es2 : ae ; 
\ ; 2 * “ss 
i s ' 
j P| 
e - 
a ; : 
; : E oa 
: fa 
| me ‘a 
*, 
; hoy 
a : =. 
: = 
' : : 
: ae fy 
| aa 
; in ae 
‘ % ie 
eee 
Beni: 
| Bee 
a 
a 
ee 
cae 
| a a 
i an 
ee ; 
pe. 
Mes 
es OC a neta a i ae 


Fie eg a Mw 


ADVERTISER'S WEEKLY 


% Si4 


June 19, 1952 


@ TV PROBLEMS DISCUSSED AS GOVT. ANNOUNCE SPONSORSHIP ‘BEFORE LONG’ 


Agents preparing for new medium: ‘Few 
equipment, say Pye 


months’ for making 


equipment 

= “a few months,” they say. 
ms Mm s question of time 

but 3 elpens a Pye spokesman 

told Apvrarisea s Weraty when 


asked about the technical prob 
lems ating to the introduction 
sn additional television service 
Ik some me Pye had felt 
that a cheaper ITV system was 
possible They considered, said 
the spokesman, that the BB 
were fa t eXtravagant, not 
only on lighting, cameras and 
other equipment, but on costly 


studios and administrative 

They claim that for £50,000 
they could supply three cameras 
the necessary lighting and other 
apparatus. In addition, premises 
would have to be rented 

So far Pye have not contacted 
any agency or advertiser regard 
ing the adoption of their system 
They would whether 
they would now definite 
sieps to se 


High standards 


the aim 
William F. MeckKeachie, chair 


not reveal 
take 
their system 


man of MeCann-Erickson Adver 
tising Lid, said The recent 
debate undoubtedly brings nearer 
the day when sponsored tele 
vision is a fact and not a specu 
lation 

We at McC ann-Enckson 
Advertising, feel that we assessed 


the situation correctly at our 
television demonstration to chents 
on May 18. We were ready then 
to serve advertisers in this new 
medium, and we shall continue to 
keep ready 

“Our policy in the preparation 
of programmes will be to main 
tain and, if possible, to raise the 
quality of entertainment 

In the preparation of com 
mereials, our policy will be not 


merely to avoid offending the 
susceptibilities of the British pub 
lhe, but to adhere completely to 
the highest andards of British 
good taste This can be done 
we believe, without sacrificing the 
strength of the advertising mes 
sage if truly creative thinking is 


applied to the problem 


‘The most powerful 
medium of all’ 
George D. Bryson, 


managing 


director vung & Rubicam (Ltd 
sand Otentially television is 
the most powerfu advertising 
medium of them all. In America 
it has proved itself to be so 
despite rocketting costs which 


have sared some sponsors to a 


point where 
moment 
exami 


there is, at the 
a temporary halt for re 
nation 

Whatever transpires, Young & 
Rubicam will support commer 
cial TV, even in its formative 
stages, if it has the slightest 
promise of advertising value. One 
of the ace TV producers of the 
country is already under contract 
to us 

“We are ready for commercial! 
TV and anxious to have it. But 
frankly, we believe it is still a 
long way off. Until the Govern 
ment clarifies its plans-—and its 
statements -we believe that no 
action further than that we have 
already taken is possible or 
advisable 

“We believe in any advertising 
medium which will provide the 
maximum selling effect com- 
patible with economic cost, what 
ever its form. And we believe 
that commercial TV has this 
potentiality 

But —and there are many buts 

this will depend in how com 
mercial TV is to be handled in 
this country. If, for example, its 
advertising value is to be vitiated 
by unreasonable censorship of 
programmes or commercials, so 
that the advertising effect is to a 
large extent nullified, then tele- 


vision a8 an advertising medium 
may become virtually valueless 

Furthermore, there is the vital 
question of cost-per-viewer At 
present, there are some 1}-—14 
million TV sets in use 
country. B.B.C. Listener Research 
has stated that a peak programme 
collects 24 million viewers 

“What will it cost to reach 
these 2} million, or whatever the 
number is by the time the “com 
petitive” stations are functioning 
and the public have adapted their 
sets to receive the new wave- 
length”? So far we have not a 
hint regarding air-time costs 

“Clearly, until some of these 
factors are resolved it is impos- 
sible to say whether or not the 
British form of commercial TV 
will be a good buy 


Need for top-rate 
programmes 

R. A. Paget ooke, director of 
public relations, Foote, Cone & 
Belding Ltd., said When it 
comes, much will depend on the 
size and nature of the potential 
television audience at that time 
If a large mass audience has been 
built up by then, sponsored tele 
vision will be suitable primarily 
for advertisers of mass-market 


What’s your line? 


Advertiser 


re-action has 


been mixed, with the 


consensus of opinion being that if it proves to be 
a sound selling medium TV will be used 


G. R, Hidden, 
Palmolive-Peet Ltd 
stretched arms Practical 
ready for tt when it comes.” 
Spokesman for a leading per 
fume company: “It is a form of 
advertising that hits home, but 
unless the programmes reached a 
high standard I should be very 


much against taking part.’ 
Among ather recent comments 
on sponse ed television are 


Daily Mail: Advertising s a 
guarantee of press independence 
But while it frees a newspaper 
tes a radio programme 


it seems, however, that the exper 


ment is to be made. If it is, we 
can only hope that the B.B.C. goes 
a “ut to meet this competition 

produce programmes that 


red radio will not be able to 


Mirror: Some critics of 
sponsoring assume that advertising 
on the television screen is bound to 


produce stupid, degrading and even 
vo ng programmes 
This « complete nonsense 
Why drag into the argument what 
supposed to have ppened in 
Amenca’ This is Britain, and the 


advertisement manager, 
“We shall welcome sponsored TV with out- 
steps are being 


Colgate 


taken so that we are 


British, including our advertisers, 
have their own way of doimg things. 

fan Harvey, M.P. (in a letter to 
the Daily Telegraph): Anyone con- 
cerned with advertising knows that 
the psychological approach of the 
American public to advertising is 
quae different from that of the 


British. Any British advertiser who 
used American methods over British 
radio or TV would be doomed to 
failure It is, moreover, clearly 


recognised by Brith practitioners 
in advertising that the most delicate 
of all operations is the approach to 
people during their leisure and 
entertainment hours 


A. Everett Jones (in a letter to 


The Times): Sponsorship in Great 
Britain depends simply upon 
whether the radio and television 
network can offer to advertisers a 


more efficient means of 
advertising than the newspaper and 
periodicat columns. There is no 
known way “ol estimating that im 
advance, but to many, experienced 
in these things, it is at best doubt 
ful. 


products, and it will be profitable 
to them only if their programmes 
do in fact pull in this mass 


“F.C.B. believes that these top 
rating programmes can be built 
only by retaining within an 
agency a department with the 
eXperience and contacts necessary 
for buying the best talent.” 


Big chance 
for films 


John Metcalf, managing direc- 
tor, Voice & Vision Ltd., said: 
“The advent of commercial tele- 


vision in this country will give 
advertisers a powerful new 
medium TV should not be 


off-shoot of 
is a medium in 


approached as an 
sound-radio; it 
its own right 
“The sponsored TV pro- 
gramme will offer a great oppor- 
tunity to film-makers. A high 
proportion of programme 
material will probably be pro- 
duced on film owing to equip- 
ment and studio space difficulties. 
“Film has considerable advan- 
tages. It enables programmes to 
be planned and costed with great 
care, and advertisers and agencies 
are able to see and approve a 
programme before i goes out. 
“The big proportion of the 
cost of programmes to advertisers 
should go on making the films to 
be televised and not on buying 
TV time 
Mr. Metcalf appealed for 
quality and integrity in sponsored 
TV He said “If the first 
examples of commercial TV can 
be outstandingly good, the oppo- 
sition will fade away 


Early application 
to the G.P.O. 


Auger & Turner Ltd., agents 
for British Vitamin Products 
(“Britvic”) have sent the follow- 
ing letter to the Postmaster 
General 

“Following the debate in the 
House of Commons, our clients, 
British Vitamin Products Ltd., of 
Chelmsford, distributors of Brit- 
vic tomato cocktails and fruit 
juices, have instructed us to make 
application for time in the first 
sponsored television programme. 

we have no doubt that your 
department will be contemplating 
the early setting up of the neces- 
sary organisation to deal with 
applications for time on spon- 
sored television, and in this event 
we should be happy to have your 
acknowledgment that our appli- 
cation on behalf of British Vita- 
min Products Ltd. has been duly 
registered.” 
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J. B. Nicholas (managing 
director, Rumble, Crowther & 
Nicholas Ltd.) maintained 
that international advertising 
was ultimately higher than 
either commercial or social 
advertising. 

The six young British adver- 
tising people—two girls and four 
men—who are now at the con- 
ference were given an encouraging 
send-off at Liverpool Street 
Station on Friday afternoon 

At a Great Eastern Hotel re- 
ception staged by British Rail- 
ways (of whose Eastern Region 
M. B. Thomas is public relations 
and publicity officer) prominent 
members of the Advertising Asso- 
ciation present included: Sinclair 
Wood, W. C. Thiclé, chairman, 
education committec; Miss 
Audrey Deans, chairman of the 
education sub-committee that, in 
co-operation with the Society of 
Diploma Members of the Adver- 
tising Association and the clubs, 
organised the delegation; and 
L E. Room, director-general of 
the Association A. E. Davies 
represented the $.D.M.A.A. 


Several other plans 


Good wishes were expressed by 
Mr. Thiclé, who said the delega- 
tion was one of the good things 
that had come out of the Inter- 
national Advertising Convention, 
and was the beginning of several 
other plans for youth in adver- 
tising now under consideration 
by the Association. 

Each of the six delegates had 
received a letter from W. Ewart 
Rumble (chairman, executive 
committee) asking him or her to 
inform any Danish advertising 
people visiting London, of the 
Association's desire to help them 
in any way possible 

Travelling with the delegation 
were Mr. and Mrs. Sinclair Wood 
and also a Danish advertising 
man, Fix Hansen, of the Wahl! 
Asmussen agency 

The six young British delegates 
are: Miss Pamela M. W. Horner 
(Yardley & Co. Ltd), Miss 
Margaret E. Mieville (Advertising 
and Marketing Ltd.). N. A. Att- 
wood (Boswell & Barratt Ltd., 
Birmingham), J. A Horrox 
(Brown, Muff & Co., Ltd. Brad- 
ford), David A. Souray (Greenlys 
Ltd.), and R. C. Thompson UJohn 
Newton (Publicity) Ltd, Man- 
chester) 

“International advertising” was 
defined by Mr. Nicholas as the 
advertising of the people to the 
people; of great projects such as 
Uno and Marsha! Aid; of what 


S15 


Copenhagen challenge to youth 


HONESTY IS THE BEST POLICY FOR 
ADVERTISING, SAYS J. B. NICHOLAS 


If “international advertising” had been in operation during 
the last SO years, many of the tensions and terrors that have 
thrown the life and trade of the world into confusion might 
have been avoided. Giving this message to the International 
“Youth in Advertising” C onference at Copenhagen this week, 


the. advanced na nations were doing 
‘or the backward peoples of the 
world 

Advertising — especially press 
advertising——was the antidote of 
propaganda, he stressed. With- 
out criticising journalists, he said 
that, whereas journalists made 
news out of disagreements, adver- 
tising should concentrate on pub- 
licising the areas of agreement. 
News was alive to-day and dead 
to-morrow; advertising repeated 
its theme until the lessons were 
driven home. 

“It is not enough for advertis- 
ing to be smart or even aesthetic- 
ally satisfying,” said Mr. Nicholas. 
“It must be honest. And by 
honest | don’t mean merely not 
cheating, bug intellectually honest. 
lt must not deceive the public, 
and, above all, it must not deceive 
itself.” 


Control by conscience 

“Advertising uncontrolled by 
conscience can be dynamite,” 
Mr. Nicholas warned. “I hope 
it is not too fantastic a thought 
10 suggest that one day all ad- 
vertising men and women in all 
countries will be bound by a 
Hippocratic Oath never to use 
their skills for evil purposes.” 

It is quite an exception for the 
same product to meet the same mar- 
keting conditions in any two coun- 
tries, Ivor Cooper, marketing ad- 
viser to Unilever, told the 
Conference 

Any advertising man who thought 
he could produce foreign campaigns 
by sitting in his home office and 
sending out duplicate stereos of his 
home advertising to other countries 
was likely to get a few shocks. 


Washing habits 

Mr. Cooper, who was talking on 
“Marketing in Foreign Countries,” 
gave many examples of differences 
in overseas markets. In the United 
States Unilever’s soap powder had 
to fight an extremely competitive 
battle agaimst other soap powders. 
In England there were a few, but 
strongly supported, powders, a firm 
use of hard soap, and a fixed wash- 
ing habit of boiling. In the Argen- 
tine practically every woman was 
long accustomed to working hard on 
a scrubbing board. In England his 
company's eau de cologne sold well 
to women; in the Argentine and 
Brazil it was bought largely by men. 

Similarly, said Mr. Cooper, the 
media of communication varied 
greatly between one country and 
another. The press could not heip 
where the bulk of the population 
could not read. On the other hand, 
in North America a press campaign 
might not be nearly enough; large 
expenditure in radio, television, 
couponing, and many other forms 
of sales promotion might be neces- 
sary. 


D. A. Sduray. delegate, waiting to snap group |. to r 
P.R. and Publicity Officer British Railways (Eastern Region), 
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Putting them in 
the picture 


M. B. Thomas, 
A. D. 


Davis (Society of Diploma Members), Miss Audrey Deans, chairman 


of the A.A 


organising sub-commitice, W. C 


Thielé, chairman, A.A. 


education committee, Sinclair Wood, a principal speaker at the Danish 


meeting and chairman of the LA.C. 


‘Parents’ is bought 
by ‘Childhood’ 


Purchase of Parents by Lewis 
Publications Ltd. publishers of 
Childhood, from the Link House 
publishing group is announced 
to-day (Thursday). The journals 
will be amalgamated and the first 
combined issue is to appear a 
August. 

Parents is 19 years old. 
Childhood started in 1947 as a 
small bi- 
monthly on 
the paper 
ration and 
its develop- 
ment has 
been a suc- 
cess story 
for Brenda 
Lewis, editor 
and part 
proprietor 
with her 
husband, 
Harold 
omnes: 
Monthly 
publication 
began with the September 1949 
issue and within a few months 
Childhood trebd\ed its circulation. 
Major Duncan Shaw from Kark 
Publications joined the organisa- 
tion as advertisement director and 
recently T. Whitchelo from City 
Press was appointed circulation 
chief. 


Brenda Lewis 


New premises for 


Bristol firm 


Decor Ltd., the Bristol publicity 
firm are leaving the Broadmead 
premises which they have occupied 
for the past three years, having 
obtained aceommodation at 24 
Gloucester Street, Bristol, which is 
at present in the final stages of 
alteration and decoration 

Additional staff are being en- 
gaged in the layout and make-up 
departments. New machinery 1s 
being installed which will make the 
firm self-contained in a number of 
departments. 

Large display materials, 
as exhibition equipment, 
produced at premises at 
Street, Bristol. 


as well 
will be 
Wilder 


youth scheme committee. 


SCOTTISH 1.S.B.A. 
ELECTIONS 


R. F. Maxwell, sales director, 
Smith & Wellstood Lid., was re- 
elected chairman of the Scottish 
section of the Incorporated 
Society of British Advertisers at 
the annual general meeting in the 
Engineering Centre, Glasgow, 
last Friday. 

H. Miller-Wheeler, publicity 
manager, Drysdale & Co., Ltd, 
Was re-appointed hon. secretary 
and the following were clected to 
the committee T. M. Niven 
(director, Mechans Ltd.); Norman 
Widger (publicity manager, G. & 
J. Weir Ltd.); J. Hutchison (pub- 
Leity manager, Mavor & Coulson 
Lid), R. E. Armitt (advertising 
manager, Saxone Shoe Co., Ltd.); 
and N. Sharp (publicity manager, 
M. & C. Switchgear). 

It was announced that twelve 
new members had been admitted 
during the year and the meeting 
agreed that an honorary president 
and two honorary vice-presidents 
should be appointed. These will 
be drawn from member firms 

Alan Whitworth, director of 
LS.B.A., attended. 


Dairy bulletin 


for agencies 


With a 
agricultural advertisers and their 


view to providing 
agents with useful information 
and, possibly, new ideas, the ad- 
vertisement department of Dairy 
Farmer has \aunched an Infor- 
mation Service Bulletin 

Headed “A Big New Market,” 
No. 1 issue lists some of the 
things a dairy farmer must do to 
comply with rationing require- 
ments and also the huge range of 
equipment—such as _ tractors, 
ploughs, discs, harrows, dryers 
and other machinery required to 
grow the necessary feeding stuffs. 

During the coming years some 
160,000 dairy farmers will be 
spending thousands of pounds on 
machinery not needed before, it 
States 
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B.P.A.A. CONFERENCE 


‘Public taste requires sites: 


which harmonise’ 


The British Poster Advertising Association is playing a vital 
part in the well-being and the industrial a of the 


country, Sir Andrew Murray, former w Lesd Provost of 
said at the annual dinner 
which concluded 
burgh conference of the Asso- 


ciation last week. 


On your efforts bre con 
tinued, “depends our standard 
ving. for wt tm your job tf ‘ 
tmat the ‘ cus ners wait 
for th ucts marketed by 
dustry Yours is 4 necessary pa 
f industry, not an appendage 
Sur Andrew thought that t 
man in the street had few preju 
dices and was no on the wh 
difficult to conver 

' respond to 
just because they 

Ir is your 
Andrew. “to m 
the unfamiliar and to see tha 
public taste is guided and edu 
cated 

Sir Andrew thought was only 
thus that public support for 


the Edin- 


Next year's British Poster Adver- 
tising Association 
to be held at the Palace Hotel, 


conference 


Torquay. 

better standard of product design 
could be secured People had t 
be informed and educated to 
appreciation of quality 

if industry is to survive 
went on, “it must sel] on bette 
ind better standards, and 


methods 


preciation and taste On the 
the future of industry is based 
Sir Andrew recalled the “pro 
ducts of a less enlightened age’ 
poster production The ev 
men do.” he quoted ves afte 
them.” It created prejudices 
sgainst Outdoor advertising whict 
have not yet entirely 
removed 
Publ taste he asserted 
s more delicate and 
sensitive. wu y ar reddit 
are no longer tolerated. Ther 
must be ever increasing su 
in presentation and deven. elv 
the public will no longer tol 
ate outdoor advertizine 


rem 


of improving publi 


Progressive attitude 


with 


This sensitivity of pub 
tion has made it imperatis 
that sites should he in harm 
the poster displaved 
If this progressive attitude we 


penera 
Andre 


¥ 


‘ 


adopted, thou 
the 


noster 


would have the full co-operat 


of local 


proval 


‘ 


of B.PL.AA 
larly on the cour 
™M Scottish 


door 


Her 


of 


authorities and the 
the man-in-t! 

Aylward, new r R 
commented parti 


tesy and resira 


advertising control 


c 


n Scotland a standard 


sock 


that 


heen 


hiety 


administrators of ou 


Edinburgh, 


set which | their English cour 


parts would do well to emulate 
th were those, Mr Aylward 
continued, who were trying to 
stifle the mdustry’s efforts even 
vith threats, but the members in 
tended go on keeping their ow 
use in order as they had done 


™) years 


Aid. S. Brown proposed the 
ast of Edmburgh, and Ald 
fC. Burton welcomed the guests 
Alan Whitworth’s reply 
behalf of the latter was the w 
tiest speech of the evening On 
for one brief moment was 
s« ss, when he said la 
guite sure that the British poster 
dus uld-as could other 
mierests of advertising make a 
ntribution to a world of peace 
which xduction and distr 
ut ff the things men and 
women want and need is high 
ind running higher. a world in 
which the opportunity and pursuit 


f hanppiness shall have a 
ind valued n.ecaning.” 


Few challenges 
in Scotland 


Only 13 appeals in ch 

cases have been lodged _—s the 
Secretary of State for Scotland in 
respect of advertisements which 
were being displayed on January 
7, 1947, 


revered 


This fact was mentioned at the 
ritsh Poster Advertising Asso 
mn ¢ iference by A. L. Scott 

* principal in the department of 
Health for Seotland, as an ind 


he discretion displayed 


’ Scottish local authorities in 
matters relating to outdoor adver 
tising 
Advertising agencies could, he 
though oppose strident adver 
tsing convincing advertisers 
hat advantage of a “bigge 
and better” sign that sought to 
uty s neighbours could only 
transient 
In the Britwsh Poster Advertising 
+ cation Golf Competitions at 
Edinburgh. results were 
The “Mills and Rockleys Cup. 
S Brown 9-10-69 J 
i » Brown, 87—17<70. K. BH 
t dwards 22=72. C. Pascall 
x 8 = 72 H. Wass 8-6 e 
1 eicester Cup. 

P Jackson and Ken Eeaards. 
ip S. Anderson and A 
Newton, 1 up J Reek tc a 

Douglas Bull, C. Pascall and R 
i ind J. W. Kay and ¢ t 
Hobden, ued for 3rd place 
Argyll special area 
ri! County has been con 
t ’ J s a “special area” by the 
Minstry of Housing and Loca! 
Government in agreement with the 
Onutdoo Advertising Industry 
Advise Counc! 


the Jubilee reception 
Dan Spicer E. A. Na 


Quicker tempo 
wanted for 
special control 


Regret thal he Ministry of 


Housing and Local Government 
sould have Deen “s ikhe-warm 
id uninspiring” | t advice 
ocal authorities on challenging 
avertisements unde he contr 
gulations s expressed in the 
sonual report of ¢ Council for 
the Preservation vf Rural 
England 
No less disappointing” to the 
¢ ounc t is stated, is the slow 
progress which has en made 
ree y with the ad gnation of 
Areas of Special C ontrol The 
cp idds It greatly to be 
hoped that in the r future, and 
pecially in des ited and pro 
osed na val parks and other 
4s f Kcept i andscape 
alue, the protectiy d adminis 
tra e¢ advantages y a con 
w a rcreasing recog 
used and tha <« tempo of 
fesignation w b peeded up 
The strident colours and ex 
cessive sive of ma f the new 
* advertisements erected Out 
de fi stations” are stated to 
have given “widespread offence.” 
oO 4 her hand noval of 
ther idvertisements and the 
genera tidving-u of garage 
premises had “caused marked 
yroverment which must be 


icknowledged 


held by 


left to 


Lid. are 
nl RW 


PICTURES TOLD 
300 YEAR HISTORY 


Spacers 
Franklin 


right 
Mangan 


Over 160 customers and friends 
aitended a party given by Spicers 
Lid. last week at their Umon 
Street factory which has just 
celebrated its golden jubilee 

Guests were shown round the 


factory, where they saw envelopes 
and tags being made, and station 


ery being printed and embossed 
Greatly admired was a pictorial 
screen, conceived and produced 
by Graham Donaldson, advertis 
ing manager, and ( Walter 
Hodges, the artist, entitled “The 
Spicer Chronology This de 
picted, in six panels, each repre 
senting SO years, Spicers’ three 
hundred years in paper. Below 
1 row of portraits of the Kings 
and Queens of England. from 
Charles I to Elizabeth Hl, are 
portraits of past generations of 
Spicers and scenes showing the 
life of the periods in which they 
lived and worked 

Also on view is a scale model 
of Spicers’ stand at the Great 
Exhibition, 1851 


Among representatives of the 
firm present were Lancelot Spicey, 


chairman, Spicers Ltd. J. R. D 
Martin, chairman and managing 
director Spicers (Australia) Ltd 


R. W. Mangan. general manager 
Union Street factory, and T. E 
Franklin, sales manager, Union 
Street 

Jubilee celebrations lasted all 
week 


DELEGATES ON SITE SEEING TOUR 


How often do you 
structures’” asked a 


paint your 


contractor 


That's just the site I've been 
yoking for; when is it vacant?” 
That was an agent 
Look! There's one of ours,” 
exclaimed the advertising man 
ager 
They were all three, with about 
1S0 others. on an advertising site 
seeing tour in Edinburgh, Glas 
gow and rver towns of 
central Sc rip was 
irranged b d len & Sons 
tor delegates > the . tish Poster 
\dvertising Association at Edin 
ret 
Starting from Edinburgh, seven 
buses took Roxbu Bathgate 


Airdrie and Coatsbridge, arriving 
in Glasgow in time for lunch 
After a ¥)-mile trip around Glas 
gow, the convoy moved north 
ward through Kirkintilloch and 
Stirling. stopped at Bridge of 
Allan for tea, and returned to 
Edinburgh through Falkirk and 
Linlithgow 

On the route the party inspected 
about one-third of David Allen's 
sites in this area 

On the previous day, 
llen’s had arranged a posting 
demonstration at one of their 
sites in Edinburgh. Three metho 4s 


David 


were in progress dry brush 
squeegee brush and the normal 
method 
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T PEOPLE 


90 years with 


one agency 
H. G. Keen has completed ‘0 


years’ service with Technical ang 
General Advertising Agency Lid 

at a mecting of directors and 

on Tuesday a cheque was pre 
sented to him by E. Ingham, chai 
man. When Mr. Keen joined 
firm in 1902 was known as 
Muller & Co later Mr. Mul 
joined with W. A. Blatchiey, and in 
1920 Technical & General was 
formed a3 an associate company to 
handle the mainiy techmical 
accounts 

* ” * 

Newsweek's advertising manager 
for Europe, Peter Cockbura-T 
fles to New York to-morrow (Fri 
day) with his wife. He will attend 
Newsweek's annual sales conven 
tion which is being held at the St 
Regis Hotel, New York, before 
taking a three weeks holiday 

* * * 

Howard French has been ap 
pointed editor of the Weekly Over- 
seas Mail in succession to Frank 
Stefani, recenily appointed editor 
of the Scottish Daily Mail 

* - * 

After serving more than SO years 
as secretary to Dalziel Foundry Lid... 
W. J. Tait has retired. Joining the 
firm in 1891 he was appointed secre- 

1897 when Dalzicl Foundry 

‘ a hmuted company with 
works in Plough Court, Fetter Lane 
E.C4 Mr. Tait was appointed » 
director in 1928 and retains his seat 
on the board 


* * 

Fife Clark, controller of home 
affairs at the Central Office of Infor- 
mation, has been appointed public 
relauions adviser to Lord Swinton 
who was recently made the Govern 
ment’s public relations co-ordinator 
The post of public relations adviser 
on the Prime Minister's personal 
staff has been abolished. (See Mainly 
Personal, page $54.) 

* 7 * 

Henri Jegu, head of the Agence 
Jégu, Paris advertising agency, is 
visiting London 


* * 

Peter Earl and Jane Stuart hav: 
joined the publicty department of 
Jenolite Lid. Peter Ear! was pre- 
viously with the “600° Group pub 
heity department 

* * * 

The following appointments were 

made at the annual mecting of the 


Pauline Hicks 


Scottish Weekly Newspaper Pro- 

Prictors Association president, 
Mactean Ballantine, C wrrmock 

Chron vice-president A. 6B 
Learmont, Stirling Journal 
vice-presidemt, W. H. 
ddvertiser (. Ridley 
Galloway Gazette, declining office) 
Executive: T. Buncle, 4rbroa:h 
Guide; 3. Ridley Brown, Gallowa, 
Cacette. W. B. Livingstone, fife 
Free Press; 3. Osborne, Kilmarnock 
Standard. 3. Romanes, Dunfermline 
Press and 3. Smail, Tweedale Press 

The retiring president F. M. 
Johnston, Falkirk Herald. was ap 
pointed an honorary president of the 
Association Other appomtments 
were. secretary, A. C. Campbell 
Whyte, J.P., Edinburgh; treasurer 
James Martin, Kirkinulloch Herald 
and auditor, J M. Neilson 
Hamilton Advertiser 


yumor 


David Ogilvy Ueft) vice-presiden: 
of Hewitt, Ogilvy, Benson & Mather 
Ine the British owned agency in 
New York. has been elected the 

Young advertising man of the 
vear.” by the Association of Adver 
tising Men. He was presented with 
his cup and award by erbert G 
Ahrend, chairman of the awards 
committee of the Association, at 
the opening of the 48th annual 
convention of the Advertising 
Federation of America Looking 
on is Miles Thomas, presiden: 
of the Advertising Association in 

this country 
* * * 

R. E. Williams, publicity mana 
ger of Punch and The Countryman 
is flying to New York to-morrow 
(Friday) for a short business visit 

* 7 * 

Vice-chairman of the Medway 
and District Master Printers 
ciation, Alderman A. A. J 

JP mayor of 


leaves by B.O.A.C. Comet on 


Goody 


Mrs Dick 
cast last Tuesday 
of Winchester 
& Son Lid 
Chapman 

Lid., until 
of Willines 


July 25 to begin a 


towns 


Rochester 
and = 
managing 
Printers 


Chatham 
* 


The selection ; 


Master 


were faced wit 


among 


Bowater 
the Bowater Corpo 
successful 
(Amalgama 
London), and H. F. Cooper (Keliher 
Hudson & Ke 


M 


i Mrs 


riage 


was 


Harry 


Service Lid 


Mrs 


goodwill tour 


, 
he 


iy 
Ande rson 
Kent 


name 


Amer 


Rochester 


vel of the 
onal committee 
rsh 


hon 


7 


are 


d Pr 


ums Lid 


London) 


* 7 . 
G. A. T. Burdett, of Service 


vertising, 
duty at 


annive 

> still considers his gre 
was when 
upon the declaration 
call all 3 


w.d 


the boat 


commercial 


studio 


Fr. B. Cowen, 
Horological 
the Radio Times Mail Order Panel 

7. * * 


John W. Hazziewood is resigning 
his editorship 
Colonial 


month 
Lid 


printers 


nalistic 


A Moore 


fired 
t to his 


Angold ho. 
4 of Individual 


of Halifax 
ger and manager of 
areca office 

He is succeeded by James Moran. 
Mr. Moran has had a varied 


spending 
Station 

‘ traffic 
ck he celebrates his 
in th d 


sec 


Institute 


the 


at the 


ind 


ost 


pay 


James 


lary 


has 


Sr 


A.t 


atest thrill 
1 Verey pistol 
of war 
station 


* 


resigned from 
Artists 
ind photographic 
joined the 
the National Publicuy Co 


Lid 


British 
end of the 
Edward Mortimer 
letterpress 
1s sales mana 
» new London 


Moran 


from the “Tom, Dick 
are ex-advertising women. Mrs. 
Virginia 


Young 


Ad- 


to re- 


staff of 


British 
joined 


pour 
recently he 


ADVERTISER'S WEEKLY 


(Picture Radio Times 


and Harry” broad 
Jick Goode Uefn, now 


as Miss Kathleen Chapman, with Alfred Bates 
1045. and Mrs. Harry Overy (centre), formerly Miss Jean 
h Brockie Haslam & Co., Lid 
in 1946 


and Gilbert Advertising 


and is the wife of the managing director 


eldest sister. Daisy fright). is now 


Thomas Kell 


has been industrial correspondent 
of the Sunday Express He is a 
specialist im industrial relations 
and is well-known on both sides of 
the printing industry 

* * * 

Kenneth Moore has been af 
pointed export sales manager of 
Electronic Tubes Lid.. He was pre 
viously export sales manager to 4 
wholesale firm 

* * 

Mins Iris Stenning is leaving the 
Direct Mail Centre, where she ‘s 
direct mail consultant, at the end 
of this week Miss Stenning was 
formerly secretary of the British 
Direct Mail Advertising Association 

. * * 

N. E. Thorogood has resigned 
his position as publicity and sales 
promotion manager, Indestructible 
Paint Group, to join Edward 
Coll & Co. Lid, as advertising 
manager, from July 1 He was 
previously with the advertising dk 
partment of Dunlop Rubber Co 

* * * 

Mrs. Pauline Hicks, who has 
been with Goya since 1947, has 
been appointed advertising manager 
in addition to her duties as pub 
licity manager to the organisation 

* * * 

H. BE. Goody, manager of Manda 
lamp and lighting advertising for 
The British Thomson-Houston Co 
Ltd., since August 1921, will retire 
at the end of July. Apprenticed in 
1899. he has been associated with 
B.T.H. lamp advertising since 1912 
One of his first interests on entering 
publicity was the distribution of 
editorial information on events of 
general news and technical interest 

- 7 * 

At a recent meeting of the 
Associated Irish Newsnapers in 
Dublin, the following officers were 
elected: president, Swann, 
Northern Standard Monaeban 
vice-presidents J. Ww 5 
Munster Express. Waterford, C. J. 

vy. Kilkenny People. Kil 
kenny. secretary, J. F. O'Hanion, 
Anglo-Celt, € er 

* 

Harry E. Rondel, ener” director 
of Displayplan Lid., has resigned and 
will be joining the board of Bradley 
Gale & Co., Lid. Before going to 
Displayplan Lid. Mr. Randall was 
for a number of years with The 
Meta! Box Co., Ltd, in a technical 
capacity 
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ADVERTISER'S WEEKLY 


Industry deserves ‘fair 


shares’ in 


of British industry by 

fuller use of the channels of pub- 
liclty open to them, at a confer- 
ence organiced by the south- 
western region of the Federation 
of British Industries in Bristol 
last week. 


Despite ali “nagging critics,” in 
S00 years’ ume this might wel! 
be regarded as “a golden age.’ 
Gresham Cooke, chairman F.BI 
publicity committee told an 
audience of industrialists from the 
West Country and South Wales 

This was the second conference 
of its kind held in the provinces 
Bristo| had been chosen, he said, 
because it was the centre of a 
wide variety of interests and in 
dustries. The aim was to project 
industry and its achievements to 
the public 

Mr Cooke said it 
function of 
BBC 


was the 
the press and the 
to give a balanced view of 


industrial life “We read of 
successes by our Army, our 
sportsmen even our debutantes 
but very littl of our industrial 
successes.” Too often industry 


was mentioned only when some 
thing bad had happened. There 
seemed to be a lief that the 
public had no interest in good 


industrial achievement and en- 
deavour 

Patrick Beech, news editor, 
BBC. West Region said: “We 


want news of industry but it must 
be unique or unusual, This means 
that to be news the normal must 
be a very good normal It is 
axiomatic that bad news is good 
copy There was a great diffi 
culty, imposed by the BBA 
Charter, when reporting indus 
trial news. That was the neces 
sity to eliminate advertising, 
veiled or straight 

Mr. Beech suggested that very 


publicity 


frequently the PRO. was not 
given the right status 
“Ideally he should be a man 


we can go to who hasn't to go to 
somebody else. If you have a 
PRO. give him the information 
and trust him,” he said 

Mr. Cooke supported this view 
and added that the P_R.O. should 
be in daily, even hourly contact 
with the managing director 

S. C. Shapcott, editor, Western 
Daily Press, said newspapers “did 
not take kindly to spoon feeding. 
that modern practice known by 
the equally objectionable phrase 
hand-out.” 

He suggested that it might not 
be readily known that news- 
papers could, and did, keep their 
mouths shut upon many issues of 
confidential public concern—"a 
virtue jn which some of our lead 
ing political crities are singularly 
lacking.” 

Dunng discussion D. J 
Morgan, editor, Bristol Evening 
World, deplored attempts to 
denegrate the press made by 
some sections. He said the news 


papers were anxious to receive 
industrial information, because 
together with the industrialist 


they could contribute to the pros 
perity of the district 


Club News 


EL. W. Barney installs Sir Harold 


London 
Special meeting 


At a special general meeting on 
Monday the Publicuy Club of 
London will consider a proposal to 
raue full members subscriptions 
from £2 2s. Od. to £3 3s. Od 
country and associate members 
suberiptions im proportion 

A Cursittor Street Christmas 
reunion lunch is announced for 
“members of the Fleet Street Club 
in its Cursitor Street days It is 
planned to be held in the Holborn 


Restaurant on December | 


PLANS FOR CORONATION ‘SPECIALS’ 


Periodical and magazine pub 
lishers are now busy completing 


their plans for the Coronation 
period 
Illustrated Newspapers have 


issued a comprehensive brochure 
im semi-stiff maroon coloured 
cover, silver titled, giving “ad 
vance information for advertisers 
and their agents.” The period 
May June 17 will see the 
publication of the IMlustrated 
London News Coronation Week 
Number and Coronation Cere 


Oswald Berry memorial service 


A memorial service for the Hon 
Oswald Berry, ex<tirector of Kens 
ley Newspapers and fifth son of 


Lord Kemsliey, was beld at Sc. Dun 
stan-in-the- West last Thursday 
The Rev. Prebendary A. J. Mac 
donald, officiated 


Those present 
V count and 
(father and stepmother) 


included 


were io law) the 
and the How Anthony 
the Marquess sod Marc hioness 
(brother in law and sister) 
(father in-taw) the 


f Huntly 
Marquess 
Countess of 
(mother in-jaw)) Mra 


Alexander) Viecoumt and Vie 


Anne Berry the 
the Hon Michac!t Berry, the 
Berry. Mawr the Hoo 
the Countess of Birkenhead 
Sherwood, Cotenet and the Hon 
Morgan Jones, the 


and Mra V M du 
@u Plessis 
P Frank, Willem Mebane 


(with 


Mrs Mahane) & W. Cheadle. and Sr 


Robert Webber (directors of Kemsicy 
Newspapers, in addition to family direc 
os), + ed tors, heads of departments. 
and other members of the staff 

The Greek Ambassador, Earl Winter 


Rothermere, Viscountess 

Frances Hay Lord 
Lord Burnham. Lord Ernie 
Mary Crichton. the Hon 


Lambton la 
Beaver Do ook 
dale Lady 


Rower Marquis (alem representing the Lord 
a ’ { the Council), Grown Captain 
th HW Max Aitken. the Hon Robo 
W arrend the Hon Langton fife. the 
Hon Mra Ragdal Punken, Sir loho and 
lady Dashwood. Lady Duntar Nasmith 
Lady Liewellyn, Sir Rhys Liewellyn. Sir 


Glanvill 
R A. Walter 
c 


(Amaigamaicd 
Press and Periodical Proprietors’ Assoc a 
hon) OG J Studd (Press Advertisement 
Association) =F Gaston 
Wilson Tub and Gilet) 
| W Parris (G. Sweet & Company). R 
Westminster Rank) and R Buck 
Waterhouse & Company) 
Rerry (widow), the Hon 
Rerry. Joan Marchioness 
Lady Irene Crawfurd, and 
Baronne Hauzeur were unable to attend 


mony Number, Thy Sphere 
Coronation of the Queen Num 
ber and Coronation Record Num 
ber, and issues of The Tatler, The 
Sketch, and Sport & Country 
Ordinary rates apply for all these 
msucs 

National Trade Press announce 
three Coronation Buying Num 
bers of Fashions and Fabrics 
October issue will review special 
activities of the fabric industry 
for the benefit of the retail and 
making-up trades. The November 
issue will cover the London and 
Manchester Fashion Parades and 
Exhibitions, and will deal with 
aspects of Coronation wear 
for the overseas buyer. December 
issue will be a Double Spring 
Buying Number 


‘Herald’ sales 
Sales of the Daily Hera 
raged 1,949.53) copies a 
day This figure shows an increase 
sold ich dav of over 
compared with the hast six 
hs of 1951. The Herald claims 
t gained more new 
readers in proportion to its total 
than any other national daily 
newspaper 


during 


mon 


sales 


Death of W. T. Dudden 


William Thomas Dudden, former 
advertisement manager of the 
Birmineham Gavcette Fvening 
Despatch and Sp dreus, died 


on Sunday. aged 66. He reti 
1944 owing to ill h 
had been group adv 


ager for eleven vears 


June 19, 1952 


Soot 
New president 
installed 


Sir Harold Bowden, chairman of 
Raleigh Industries Lid was on 
Thursday installed as president of 
the Aldwych Club by the retiring 
preudent, E. W. Barney 

“Sir Harold is primarily an ad- 
Vertising man, who talks our adver- 
tising language,” said Mr. Barney 
Thanking the members for a hap; 
year of office, he paid tribute to he 
work of the chairman, Ulric 
Walmsley, and of S. V. Morrish, 
“prince of honorary secretaries.” 

“My only link with your profes- 
sion and industry is that I have been 
an advertiser for more than ‘SO 


years said Sir Harold, in his 
presidential address. “During that 
time we have spent many millions 
of pounds in every kind of publi- 
city 

He recalled the “immense plea- 
sure” it had given him in_ his 
“salad days” in drafting his firm's 
advertisements. 


Seager Cup golf 

The Fleet Street Column Club 
Golf Circle retained the Seager Cup 
at St. George's Hill on Tuesday, 
beating the Aldwych Club by cight 
matches to nil. Teams 

Messrs. Chavasse, Dea- 

A. R. Everett, Fitzpatrick, 
Gatward, Mclsaac, D. Passmore 
and Salmon 

Aldwych Club—Messrs. Lucas, 
Back, Barney, Forsyth, Keliher, 
Newton, Patterson and Rafter 

After the stern events of the 
morning, friendly foursomes were 
played in the afternoon when the 
winners were Everett and Rafter 
after a tie with Gatward and Pass- 
more (runners-up) and Keliher and 
Sime 


News about 
people 


Continued from page 517 
J 30-year-old 
Glasgow editor of the Labour 
weekly, Forward, is Labour candi- 
date for Dundee East Parliamentary 
by-election. 
* 


* * 

J. J. Peake, director and share- 
holder of John Trundel!l & Partners 
ttd., John Trundel! (Publishers) 
Lid. and Science Services Ltd., has 
resigned and will leave the Group 
at the end of July He has been 
with the parent company since its 
formation and has been responsible 
for all advertising in the Ship & 
Boat Builder, Chemical Products, 
Compressed Air Engineering and 
World Fishing since they commenced 
publication or were acquired 

* + 

R. J. Blundell has joined the ad- 
Vertisement department of Odhams 
Press Lid... and will represent 
Woman Formerly advertisement 
manager of Designers in Britain, 
Mr. Blundell later held the same 
position with the International Year 


Book 

* 7 
James Kelly, formerly of the 
Perth Constitutional, has been 


appointed manager of the Montrose 


Review 
* a 
L. G. G. Ramsay has been 
appointed editor of The Connois- 
seur im succession to the late H. 
Granville Fell. 
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Hvitanna 
and {ve 


It is the ability of the fashion editress to say the right 
thing at the right time that commends BRITANNIA and 


EVE to these well-known and well-experienced advertisers : 


Mristoc Stockings laeger 
Kayser Bondor | nderwear 


Keyser Bondor Stockings 


Baily’s Glastonbury Footwear 
Ballite Stockings 


Barrie Knitwear 


ferter | Innes Henderson ( Braemar) 
| 
| 


Aempat Brassieres 
Bear Brand Stockings Aestos Brassseres 
Brevut Shoes Liberty Shoes 
*Celanese Fabrics (. W. Martin Furs 
Movgashel Fabrics® 
Clarks Shoes | Saxone* 
Cooks of St. Pauls 


Corset Silhouette 


Ciro Pearls 


Sims Shoes 

Susan Small Lid 

The Watchmakers of Switserland 
Tooal, Broadhurst Lee Lad® 
Town Walker Shoes 


ludorese Stochings 


Court Royal Corsets 

* Courtaulds 

English Rese Foundations 

Edwards & Holmes Lid 
hxcello Stockings Twilft' Foundations 

Tebilized Trade Mark U'sers’ 


Cossard Corsets {ssociation 


*tor-Ray Skirts 


Horrockses Fashions | alstar 
Hunt & Roskell Wolsey Lid* 


*THESE ADVERTISERS USE COLOUR 


If vou have not received a copy of a new folder —“ HOW BRITANNIA 
and EVE CATERS FOR THE WELL-DRESSED WOMAN” 

please ask the Advertisement Manager, J. E. Poulton, Ingram House 
195-198, Strand, London, W.C.2 (Telephone: Temple Bar 5444) 


ADVERTISER'S WEEPALY 


BRITANNIA and EVE provides the fashion 
advertiser with access to a large number 
of women readers known to have more 
than an ordinary interest in the clothes 
they wear. With their interest sustained 
by the ability to buy, it follows that it is 
quality and not quantity that counts... 
style and not price which is the main 
consideration in their choice of things to 


wear. This is the reader for whom 


BRITANNIA and EVE caters. 


calers 
lor the 
well-dressed 
womal 
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A CANDID CAMERA WAS BUSY FOR ‘THE WEEKLY’ AT NABS RECORD YEAR PARTY 


£11,809 raised during 


presidential year 


NABS CELEBRATES NEW RECORD 
AT FESTIVAL DINNER 

A total of £44,809—more than £11,000 above last year's 
record figure—has been raised for the National Advertising 
Benevolent Society during the presidency of A. C. Duncan 
chairman of Odhams Press). This announcement, heard by 
many of Britain's leading advertising and press personalities, 
turned the Society's first post- jeg iclevision by “Radio 
war festival dinner, held at) [doctor Charles Hill, Parliament 
the Connaught Rooms last = @'y Sev'ctary to the Ministry of 
Thursday, from a success inte | °°! 


. He said. “I believe a monopoly 
a triumph. in the new medium to be a danger 
Every of the 


audience to this country. And to break a 
of more than 400 agreed with monopoly of the mind 
Lord Mackintosh -himself presi thing worth domg, though we 
dent of NABS for three proceed in a way which ts typic 
welcoming the revival ally English and typically 
of the festival dinner during the strained in order to achieve our 
presidency Mr Duncan d 
Nobody Nac worked with An 

Society ’ 
money, we t ’ by 


nember 


ss some 


years n 


amusing tribute to adver 
nt copywriters was paid, jn 
Douglas Woodruff 
and editor of The 


greater mou wv the 
We not 

raise hearts he said cha 
Lord Mackintosh concluded 

w th A warning ortunate 


nan 


Advertisers and copywriters 
the advertis ' , st atter my vanity.” he = said 
doing = pretty > s have to be paid to work 
hese people have bought the 
rraart strive ege of taking my attention'” 

right n hen t ” What a tonic it was to meet the 
ig may nor! icters in advertisements they 
made so intensely and com 
tely happy by whatever tt was 
bought! They were young 


austere days 
there 


now 
Notable 


sieee hes was 


among 


a defence 


Dunean’s 


rich they were 
They affirmed the ex 
cellence of all nanufactured 
goods which was s ething very 
warming 


they were 
moron! 


in these days 
ht ts a living proof 
personal choice is an 
reality even in the 
world Mr Woodruff 
mented 

Mr. Duncan, in his response & 
Lord Mackintosh. mentioned that 
during its existence 
NABS had dist buted 
£280,000. He paid a warm tribute 
© his colleagues at Odhams Press 
ind to all who had ssisted im 
his appeal, including pub! 
enty and advertising clubs, the 


that free 
mense 
odern 
com 


years 


When the pie 


was opened 
N ABS 


Samer Pi nm the 


During rhe inner 


cur open Dy che 


ontan pies of 
which is pr duced 


Soctety Cruests 


national and 
the periodicals, an trade 


Hubert A 


papers 
press 
airman 
n. trea 
f sroOposing 
Mr. Duncan's 
that the fest 
Festival 
Odhams 
printed 


souvenir 


nphasised 


Among those 
present... 


N.A_B.S. dinner: (1) A. ¢ 
and Lord Mackintosh 
(2) C. Harold Vernon and John 
Coope. (3) Douglas Woodruff 
and Lord Burnham. (4) Mr. and 
Mrs. G. R. Pope, Mr. and Mrs 
Hot Clarkson. (5) Ashley 
Lulwardes and Sir Frank Newnes 
(6) H. A. Oughton, R. A. Bevan, 
Mr. and Mrs. Norman Moore 
Mr and Mrs. Glanvill Benn 


Weekly gifts 
scheme 


On the suggestion of its presi- 
dent A. C. Duncan (chairman of 
Odhams Press). the National 
Advertising Benevolent Society is 
to inaugurate a scheme of weekly 
contributions from any firm's em- 
ployees who might wish to assist 

A weekly contribution card 
may now be obtained from the 
general secretary 

Other good news from N.A.BS 

\ legacy of £250 has 
received from the executors 
the late K. R. Shrewsbury 

Pensions have been established 
in the names of the late Sydney 

and the late Gilbert A 

two of the original four 

of NABS. Pensions 

ilready exist in the names of the 
ate J. A. Salt and the late Robert 
Owen, and these four pensions 
have now been officially named 

Founders Pensions.” 


41 the 
Duncan 
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| When this aaa 


. | new “1922 (oat 


Ee Gorstt 


---the Obvious 
first Choice in 


*PPealing to women 


of i 
means, 'ntelligence 


and good taste 


and still is 


W.B. Suver-Reduso 

Corsets are high- 
grade distinctive garments, 
which appeal to “he -- 
figured woman who is 


fastidious regarding her 
idealise the 
that 


in any other corset, attains a 
really smart figure in « W.B. 
Super-Reduso. 


Super-Reduso Conets 


Ny 
it 
tht 


4 
efi 


j 
t 
z 


Ash your draper to-day te thow you 
aWB Super-Redus, If he can- 
mot, write us for Style Boobiet and 
addreu of nearest draper whe can. 

W.B. Corsets (Dept. 30) y 
23 London Wall, London, E C a. & 


WB. 


SUPER-REDUSO 
CORSETS. 
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+e \ Parliament told— 

: 83 AGENTS 

; ARE LISTED 

: (0 85 advertiving agencies of 


an aporoved tit for handling 
(overnment campaigns, x are 
provincial and three are Scottish 
I hes sa j ad Jot 


(Alfred Pen 


REPS WIN CLP 


n ’ I ‘ vertising . 
we spon potas» New slash on Govt. : P TIME 
be pender nposed : FOR 12th TIME 
ta f press and news services ; 
, re ~ | } r (¥ 
) ady ‘ (ne (ys nt niormation se sng ' : 
t ¢ r i ~ 
‘ ind ! < Scot } vy cost about £12.408.9% F - 
} te etter 
« ad , andled ) . duct f tich Let 
4 } t fat P ( ast 
| ‘ " sig ind ’ ee In ent n th 
’ ° ; ch | wa 1 turn 
{ ish agen wa if present is financia if, according ‘ 
j 
Jing on In add i White Paper published th { ; 
) iia ingemen uf ik _. . 
J¥29 and has ! 
nding vol Ww th Scottis? vr for home Morr ef f 
x ‘ 
va gs ( nhitte ind anothe by 23 per cent pr , I 
tsh a “ £7 619.800. overseas informat dy = . F 17 
y w A - 
Me , that the down 5 per cent £9 789.150 ba A , ; 
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Silver harvest 


from local ads. 


Herring “Weeks,” advertised 
exclusively in the local news- 
papers, were responsible for 
raising the 1951 consumption 
of fresh and frozen herrings 
and kippers by more than 20 
per cent over that of 1950, 
states the report of the 
Herring Industries Board. The 
increase during the actual 
Weeks was from 200 to 500 
per cent. Agents: S. H. Benson 
Ltd 


World magazine 


suggested 


\ suggestion in The Ree 
tish international 


wider 
Maga 
aunched to match 
t big American 


which circula 
t the world, has drawn 
several ad 


MacCabe, managing 
director, Foote, Cone & Belding 
describes the suggestion 
a really worth while job” cap 
able of making “a major contr: 
to Britain's increased 
estige and commercial progress 

G. Burnside, Managing director 
r Erwin, Wasey & Co., Ltd., said 
while he would like to 
tish publications with compar 


as 


sec 


! vernatienal readership 
here was n bijection to wide 
spread circulation of American 
magazines throughout the free 
world and advertising agents were 
ery right to use this media for 
stimulating British exports 

F. C. Hooper, managing direc 
tor of Schweppes Lid... stated 
that before similar magazines 
can have any real chance of suc 


country, it will be 
necessary for the attitude of the 
community towards industry and 
ndustrialists to change.” 


cess m this 


Your best point of contact 
with the point of sale js 


“UNDERWEAR & 
STOCKINGS 


Specialised 
Trade Journal 
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Samus Leb 


The medium that’s always 
moving merchandise 


Anything for the house and garden gets the full attention 
of over 30,000 House & Garden readers. They may 
have their differences... hold different views . . . be 
different ages—but they're BUYING people, and they 


have one thing in common : 


They accept House & Garden as ,a specialist magazine 
of great authority; and they read it with a single 
purpose—for what ut can tell them of new ideas, new 
furnishings, new equipment and new decoration for 
If you make — or sell — anything their homes .. . they look to it for inspiration in new 


for house and garden your business 


is their business and the medium ways for living better. 


to move your merchandise is 


House «Garden 3- 


THE cOoNnDeE NAST PUBLICATIONS LTD., 37, COLDEN SQUARE, LONDON, W.l 


Page Rates: Colour £135 Black and White £280 
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Realism about rates 


N advertiser rang us up the other day. “Look”, he said, 

“the sellers’ market for advertising is over. Paper prices 

are falling. Why don't you start a campaign for a general 
cut in rates’ 

We do not propose to do anything of the kind. 

This does not mean that we lack sympathy with the advertiser 
point of view. We know how hard it is for many advertisers to 
get adequate coverage with limited appropriations, Neither does 
it mean that we think advertising rates should remain indefinitely 
at thew present level. The time may come—and it may not be 
long delayed when an appreciable fall in the cost of advertising 
will be justified. But that time is not yet 

What it does mean is that we take a realistic view. We recognise 
that the level of advertising rates in future will not be influenced by 
anyone's opinion——ours or advertisers’. It will be decided by the 
law of supply and demand 

While space was scarce because of the paper shortage, it was 
possible to allege that media were taking advantage of the situation 
to keep rates artificially high. Some advertisers genuinely believed 
this, though all the facts go to show that nothing of the kind ever 
happened, but that, on the contrary, rates have been kept down 
to the economic minimum 

Now, the situation has dramatically changed. Newsprint supplies 
have improved so much that there is even a prospect of a trial 
period free from rationing. Paper for periodicals and other users 
is comparatively plentiful. Newspapers are creating new special 
positions and are going all out to sell space. It is the price of 
paper, still very high despite recent reductions, rather than the 
availability of paper, that sets a limit to media enterprise. And 
the price of paper is a major factor in the determination of 
advertising rates 

These rates will fall when media owners’ costs fall sufficiently to 
reductions economically justifiable and when media owners, 
generally, consider reductions necessary to stimulate 
And competition between media will safeguard 
the interests of advertisers by ensuring that reduced production 
costs are passed on without unwarranted delay 

This its how the law of supply and demand works. It is a healthy 
state of affairs, and we should welcome it 

We can see at last a beginning of that “return to normalcy”, 
that free play of competition through which efficiency is rewarded 
and inefficiency penalised, for which we have long hankered. It 
will bring its headaches, but ultimately it will benefit media 
owners as well as advertisers, and stimulate better advertising 


rah ¢ 
individually ov 
advertising demand 


iin 


@ Change of subscriber's Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include present address in full as well as new address 
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To-morrow’s Topics 


Commercial TV may 
boost ad. spending 


HERE is now every indica- 

tion that sponsored tele- 
vision will be introduced to 
this country in the lifetime of 
this Government. 

Mr. Gammans made it perfectly 
clear in the House of Commons 
last week that he means business 

The forecast is that the first 
commercial transmitter should be 
m operation by 1955. And the big 
agencies are ready to use the new 
medium 

Of course, there 
to the proposal 
national daily—the Daily Mirror 

welcomes the scheme The 
attitude of the others is perhaps 
dictated by the fear of appro- 
priations for press advertising 
being cut to pay for TV time 

But the wise advertiser will not 
succumb to this temptation. TV 
will be a new medium calling for 
an appropriation of its own 

Experience in other countries 
has been that the advent of com- 
mercial broadcasting tn its various 


iS Opposition 
Only one 


forms has imvariably led to in- 
creased spending on al! media 
There is no reason why it should 
be any different here 

_— = —_— 


Chlorophyll meant big business 
in the United States in 1950. This 
week's American devel- 
here point to re-styled 
heity cam- 

Products 


news of 
ipme nts 
products and big publ 
paigns in many fields 
in which chlorophyll can be used 
include deodorants, shampoos 
toothpastes and cigarettes 


Publishing enterprise 


planned by Co-op. 


HE co-~wperative movement 
is making plans to maintain 
the development of its news- 
paper organisation 
At the half-vearly meeting of 
the C&operative in Edin- 
burgh, J. Moffat. chairman of the 
Scottish Board, discussed finan- 
cial aspects of the future and 
stressed difficulties arising from 
the pressure of increased costs 
and fairer competition for cir 
culation in the nationals’ field 
Another speaker stressed the 
importance of steadily adding to 
financial reserves in preparation 
for “the developments which 
must take place.” 
Speculation now is 


Press 


Does this 


wma ask MA 
‘Tange rtation aavertisine as SON Ss 


33} NORFOLK STREET. STRAND LONDON, WC 2 TEMPLE BAR 2044 (5 lines) 


mean the strengthening of the 
Sunday Reynolds News, or does 
it indicate serious preparations 
for the eventual launching of a 
Co-op. national daily? 

The chairman said circulation 
was essential to maintain the 
advertising revenue of their 
papers, and for Reynolds News 
the target must be a weekly sale 
of a million and a quarter copies 

He appealed to societies to 
continue their support of the col- 
lective advertising scheme on 
which so much depended to 
maintain the essential structure 


Advance news from Scotland 
of two intensive Campaigns 

Scottish distillers are to step 
up their publicity in the Ameri- 
can market to meet the need for 
national coverage for sales on a 
national basis 

Ayr executive of the National 
Farmers Union are considering 
a proposed drive. through press 
and posters, to attract land- 
workers in the same way as the 
National Coal Board appeals for 
muners, 


—-— —_— —_— 
Strong representations 
by newsagents 

TRONG representations are 


kK) to be made to periodicals pub- 
lishers by the National Federa- 
tion of Retail Newsagents “against 
the inclusion of inset advertise- 
ments in their publications deal- 
ing with trading clubs, etc., and 
which have detrimental effects on 
the sale of goods through the 
normal shop-keeping channels.” 
The newsagents have been in- 
fluenced by the belief that such 
advertisements have a detri- 
mental effect on their own trade 
Very strong views have been 
expressed by some members of 
the Federation, but a proposal 
that before distribution all 
periodicals should be “thorough- 
ly agitated” has been ruled out of 
order—and sensibly so 


—_— =— 
the newsagents 
could have an important effect 
n publishing costs. They intend 
te ask for improved terms when 
the “close watch being kept on 
the economic conditions of the 
trade” perceives that “the time is 


of portune.” 
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Some practical suggestions 


for the small advertiser 


BY J. BRUCE OMAND, A.LP.A., ALS.MLA. 


Director, Sommerville & Milne Lid, Glasgow. 
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day im 1948, The marketing 
; manager of Ascot Gas Water 
, . Heaters rang up his account exe- 
ogg -'g = cutive at W. H. Gollings & 
face 685 Associates Lid “Some of my 
Granted that case under lesen,” he said, “report that 
the was IM- sanitary inspectors and health 
~ “eless officers of local authorities are 
‘o pushing the Food and Drugs Act 
1 think we should do something 

about jt in our advertising.” 

The answer was 


they chose this paper 


MUNICIPAL JOURNAL 


they achieved these results 


ee ee 
_~,<e It was-an instant suc- 
cess. Medical officers, sanitary 
inspectors and other public health 
fficials asked for reprints and for 
urge Dlow-ups for use in exhibi- 
ns Reference was made in 
iblic speeches, and a director of 
nw 1 i- 
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Back to the grass roots 


TIYHERE are times when I 
believe that instead of 
getting together in our publi 
city clubs for a jamboree ol 
mutual back-slapping, the 
advertising industry should dis- 
perse at regular intervals for 
a week's sojourn in the homes 
of the people—the C and D 
class people to whom most of 
our work is addressed and 
about whom we really know 
so very little. The Americans 
call it “getting back to the 
grass roots How vivid their 
metaphors are! 
bor eAarny apyyy manu 
faature cap children’s 
clothes whict sold Dy mai 
order decides ublish a really 
useful and formative book 
about br hildren. His 
dvertising manager gets a wel! 


ming up ¢ 


hAnown amd popular writer 
psychology in apert 
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Let us forget Oxford for a while and concentrate our thinking on 
‘Oxton, Welphould f 


whom most of our ag clipe and about whom we 


little angels, 


and, 


of course, a fashion writer 
to produce the text. 1 
prolonged 
jiustraions (smee 
consciously determined that they 
shall closely resemble his 
whom the artist has 


wrangling over 


Review of 
Advertising 
by 
COPYTASTER 


not 
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deal 
h 
is 


useful 


a splendid 


MAIDSTONE 


LONOON - 60 FLEET STREET 
Proprietor: HR Pratt Boorman 


had the pleasure of seeing), 
the book )s at last ready for press 
He has by now invested a good 
of his employer's money, but 
ilso had a brilliant idea. * 


and altogether 


get under the skins of the C and D class people to 


It's much too good to be given 
away, So why not ask peopic to 
send 3d. in stamps for packing 
and postage? Nobody really 
values a@ booklet that she got for 
nothing. Charge 3d. and she will 
read ut from cover to cover and 
back again, just to get her 
money's worth 

Now, suppose this chap were 
Living in a C-class home when 
his advertisement announcing the 
book was published Ihe chil 
dren, who need plenty of bring- 
img up, are quarrelling over their 
homework and have spilt the ink, 
There's not an envelope in the 
house, and the pencils all need 
sharpening. In the circumstances 
i. almost a miracle jf the copy- 
writer can persuade the good 
lady even to dream of answering 
She rnust be a wonderful prospect 
tor mail order sales if she gets 
everything organised and actually 
settles down to fill in the coupon 
Don't stop her! Pray heaven her 
husband doesn't come in for his 
supper before she is through! 

But what's this? A 3d. stamp? 
That's a bit steep when it's only 
an = advertisement Whatever 
would she have a thing like that 
in the house for anyhow? There 
are two lid. stamps under the 
clock on the parlour mantelpiece, 
she thinks; but a 3d. one! That 
would mean sending Doris up to 
the post office in the morning, 
and as likely as not the little 
devil would embezzle the change 
and go off to the pictures with it. 
Why bother? 

That's a hypothetica! case, of 
course, but most advertising 
agencies can recall a dozen 
parallels to it 

And here's another example of 
what can happen when an adver- 
tising manager can't put himself 
into his prospect's shoes and 
imagine how he would react to 
his own advertisements. His new 
employers have a holiday camp. 
I' has done well in the past, 
partly by recommendation and 
partly through long, informative 
advertisements 

But he isn't satisfied. When he 
tells his friends at the club about 
his new job, they say “Morejoy 
Holiday Camp? Never heard of 
ut” When he shows them the 
advertisements, they say: “How 
quaint! You'll never get anyone 
te read all that.” 

So he cries out for bolder 
more modern advertisements, with 
bigger pictures, less but more 

literary” words, and a bit more 
decency in the typography. When 
he 1s told that his prospective 
customers only get fourteen days’ 
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Esso|i!) 


The Lap quately motor xl. 


ee ee ee 


Essolube apparently believe that 

you can't argue great numbers of 

motorists into changing from one 

oil to another; you must do it by 

suggestion, good humour and 
boldness 


holiday in the year, and that they 
want to read every conceivable 
detail about the place before they 
make up their minds, he replies 
“Nonsense! You don't see Black- 
pool publishing advertisements 
packed with small type; and I've 
not heard of Blackpool going 
bankrupt yet!” 

What does such a bright spark 
do when his new advertising sig- 
nally fails to pull its weight? He 
howls aloud at everybody but 
himself. People have no money 
ty spend The papers—all of 
them!—put him in shocking bad 
positions. The bigger pictures 
weren't modern enough, and the 
blocks were badly etched. The 
copy was too full of dull facts 
instead of gay phrases, and the 
headline would have been much 
better in Nicholas Cochin instead 
of Garamond Bold. Furthermore, 
why did his advisers insist on 
spoiling the advertisements with 
those ugly coupons Why not 
just make the offer in the last 
paragraph of the copy? “If 
people really want to come to 
our camp they'll find the offer 
soon enough.” 

Such men are dangerous, and 
they are not all on the advertising 
manager's side of the fence 
There would be far less of them 
if we all forgot Oxford and 
concentrated our thinking on 
‘Oxton for a while 

* * * 

SOMERODY HAS sent me this 
Essolube advertisement with these 
outraged comments: “How's this 
for knocking copy’? The cold 
war in the oil world is getting far 
too hot!” 

So far my withers are unwrung 
The boards of Castrol and Shel! 
may perhaps be shaking with rage 
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SEPT. 20 & 27, 1952 


Carrying the name of your products 
to buyers everywhere 


SEPT. 20 BUYERS’ GUIDE SEPT. 27 SHOW REPORT 


Published six days before the Show, this highly Published one day after the Exhibition opens, to enable 
important special issue will nan the main details the journal’s editorial staff to provide a full and authori- 
and manufacturers of all commerce .and public service tative report based on personal inspection, this will review 
vehicle chassis on the , are ae arket — lorries, all sections of Earls Court—vehicles, coachwork, equipment 
vans, buses and coaché. 2%”: plans and stand and accessories —special attention being paid to technical 
locations will be included. Motor TRANSPORT’s developments and design trends. Motor TRANSPORT is 
annual Buyers’ Guide —a EARLY SPACE RESERVATION read throughout the Industry. These 
regular feature since the early IS RECOMMENDED important issues will be studied 


1900’s—is the most valuable from cover to cover and retained 
reference work of its kind. 
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IF THE SLIGHTLY HARASSED PRINT 
MANAGER propping up the bar last week in 


ces: pment te: CBD eA 


a well-known tavern, who was heard to suggest 


that ideals of craftsmanship were on the wane, 


that good photo-litho printing and reliable 
delivery dates were hard to come by, and that 


standards of service were not 


all they might 


be——if the gentleman in question will step round 


to Charles and Read in Chancery Lane he will 


hear something greatly to his advantage. 


~ Charles & 


LImirTreD 


Printers by photo-litho-offset 


27 CHANCERY LONDON, W.C.2 


crw 


LANE, 


“PHONE HOLBORN 2582 
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and crying on 
heaven for venge 
ance, but I very 
seriously doubt it 
Converting motor 
ists from one oi) to 
another isn't 
child's play 

Nevertheless this 
is something of a 
new departure, and 
it 8 a Very interest 


acee Cn ents 


changing from one 
oil to another, you 
must do it by sug- 


gestion, good 
humour and bold- 
ness 

In this they are 
surely right I've 4 
never believed any- 
thing cise, and 


Essolube seem to ® 


be on my side. But auc woape 
there's one thing 

to be borne in 

mind about this 

poster-like approach: it takes a 


long time, and one has to stick at 


it through thick and thin. |o run 
a campaign like this for a little 
while and then drop it in favour 
ot heavy argumentative copy 


would be worse than useless 
My only serious criticism of 
the advertisement apart from 


mere matters of taste is its lack 
of any selling point, however 
slight The famous Shell petrol 


advertisements before the war did 
keep hammering home in a light- 
hearted way the suggestion that 
cars went quickly on Shell, but 
this leaves you with no reason 
for using Essolube except the 
rather dubious one that babies 
ipsist On it. Surely some phrase 
akin to Motorine’s “the oilier 
oil” can be evolved 
* * * 
SELF-CONSCIOUS THOUGH it is 
and what clse could “stream of 
consciousness” copy be?—this 


ar.en 1” westows 


ng one because U m, 
SCOTS 10 INGICRTC — tew ee tereuee the mendew epee ‘ 
that the EBssolubbe «couse -ctenestem qngetie-—ced pesep 

people believe that caren: ae? mm qtecmestetes 

you cant argue 

great numbers of Ane ot en tae meneer 

motorists into ee 


Welcome indeed! Copy so dis- 
tinctive in style that one wonders 
who wrote it. A pleasure to read. 


effort for Nylon is welcome in- 
deed. Ever since the war we have 
waited for a new copywriter who 
could produce at least one cam- 
paign sufficiently distinctive in its 
style to make one wonder who 
wrote it. Most copy is anonymous 
and flavourless, going straight to 
the point perhaps but no pleasure 
to read. Perhaps it often ought 
to be like that. But there are cam- 
paigns that people read for plea- 
sure, delighted to see each new 
advertisement as it appears, and 
1 cannot believe that that does 
the advertiser any harm. Cer- 
tuinly I shall be watching for new 
Nylon advertisements, and I am 
sure I shall not be alone. The 
campaign may not be perfect but 
it beats most “prestige” cam- 
paigns into a cocked hat. 


FOR THE SMALL ADVERTISER 


you are appealing to-4dt is the 
customer, be he trade or public. 

Printed literature on the stand 
should always be available—and 
prepared well in advance. A 
direct mail tie-up with prospec- 
tive buyers—if a trade exhibition 

could easily be arranged; local 
press advertising could be timed 
to coincide with a public exhibi 
tion—“Come and see Stand No 

etc.” 

Finally, the idea of something 
moving on a stand rarely fails 
be it a bow! of goldfish or an 
electrical gadget \ few years 
ago we had the thought that an 
electric cooker, the product of 
one of our clients, admittedly a 
large manufacturer, could be 


(Continued from page 526) 


made into an unusual and ex- 
planatory display picce by mak- 


et 4 its various units move. 
Through experiments, we suc- 
ceeded in this, and the cooker 


hob slowly and silently lifted up, 
the hot cupboard door opened, 
the oven door swung open, and 
the bottom drawer slid out, each 
unit closing as the next opened. 
The timing was such that the 
viewer had time to see the in- 
terior of one portion of the 
cooker before it closed and the 
next began to operate The 
whole idea was simple, but it was 
so effective that measures even- 
tually had to be taken to stop 
the inquisitive crowds from try- 
ing to find out how it was 
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MIDLANDS 


And to cover the Midlandsw%r:i; thc Birmingham. ae 

With these three papers*S” 5**"uedule you can create The Birmingham Post 

the most powerful impression in the prosperous Midlands. 

The Post has the most influential morning circulation. t Birm $ Ma . 

The Mail has the largest evening circulation. GD ingham il 

Weekly Post (Friday) is a family journal with awide readership. = = 2 | 
Birmingham 


Weekly Post 


38 New Street. Birmingham, 2 
London Office: 8% Fleet Street, B.C 4 


Branches at Blackheath. Bromsgrove, Covemry, Dudley, Kidderminster, Leamington Spa. Redditch. Tamworth, Walsall and Wolverhampton. 
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COMMERCIAL FILMS 


Travel industry needs 


this persuasive weapon 
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opportumty 
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Ihe 


brows 
Bookings 
about 12 


why 
hort this year 
been 
nothing 


The travel industry, with bookings down owing to the 
financial restrictions, should utilise fully its most persua- 


sive weapon, the film, says PAUL NUGAT. 


He includes 


in his monthly review of latest productions three Poly- 
technic travel films and one by Gaumont-British Instruc- 
tfonal Lid. for B.0.A.C. deseribing the birth of the Comet. 
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month of 
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€ story 
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caught 
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armoury of persuasion to induce 


potentia 
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customers 


“rape im 


too 
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to 
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the whole 
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the full professiona 
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ive 
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weap 
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To Mr 
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nm at their 
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Prompting me to write this are 
three Kodachrome films, that the 
Polytechnic’s own film unit have 
made for their touring associa 
tion. P_T_A. have this much over 
their competitors: they are con 
“ious of the stimulating value of 
films 

Grindelwald = (23 = minutes) 
Cadenabbia (27 minutes) and Our 
Lady of Lourdes (18 minutes) are 
three examples of the straight 
forward approach to the travel 
film. Each gives 4 prosaic un 
doctored account of a holiday 
prospect in each centre, from the 
hotelier's reception on arrival to 
the tours to be undertaken. While 
there is nothing radically wrong 
with this approach to the travel 
film needs to be executed 
supremely well to be more 
sppetising than an attractive 
brochure 

At its best, and in these three 
films it 1s not seen at its best, the 
factual and rather formal account 
of what you are being given for 
your money will earn a response 
from a matter-of-fact audience 
which does not expect to get 
much fun from the junketing of 
peasint festivity because their 
hearts are already back in Dover 
ice cup of tea’ For the 
ype of tourist, the travel 
indust has yet to sponsor the 
right kind of film 

There is a big opening for the 
trave! film with the emphasis laid 
on different characters, who 
up a holiday party, for 
film seen through the 

f a shepherding 
he travel film which can 
with the tourist who 
and other 
and coaches 

retrieved by couriers 

8. ete In other words, the 

film showing a good time 

had by all, despite the in 
snags 
travel industry traffies in 
beings and not in slices 
“wenery 


th 
tha 


Marke 


« ive 


coure 


<€aves 
Ags Possessions 


uns and has 


tHe hurdles which 
cleared before the 
take the skies are 


Britain's Comet 


ioME of 
be 
Comet could 
desxsmbed in 


made by Gaumont-British In 
structional Ltd The 15-minute 
film is a revelation of faith, the 
faith and confidence of De Havi 
land's Comet designers and 
engineers, and the bold decision 
taken by BOAC. 1 rder 14 
nachines before the node! 
had got beyond the le-primt 
stage. All concerned are sharing 
now their just reward as indeed 
they shared the spons p of 


this well-produced film 


Ar ras year’s BLE 
tinction having the 
only film to promote 
i could discover, be 
Lid of Mansfield 
Fashioned takes the customer 
through their modern nylon fac 
tory Besides showing 
process im sequence { stresses 
the care taken in matching pairs 
mi every range af nylon stockings 
Concluding with a “leg” show—1 
found this parade far less glamor 
ous that it might have been 
these 17 minutes must have given 
many viewers an insight into 
nylon production methods, that 
only a laborious factory visit 
could have provided 

The production by Commercial 
and Educational Films Ltd. was 
sound and workmanlike. only the 
plug of the manufacturer's 
branded merchandise seemed un 
necessa©rniy heavy 


of 


each 


* * 


Esso Petroleum Co. td, have 
subdivided The Basic Principles 
of Lubrication into four parts 
fnetion, fluid-film lubrication 
boundary lubrication, and ex 
treme pressure lubrication 
this film designed to instruct 
refresh the knowledge 
technical and sales staff 
ing as it does with such 
mentals the behav 
lubricants, the film w 
welcame home in 
research organisations, ete 

In first sequence on 

on, some of the demonstrations 
seem rather puerile and pro 
tracted when one remembers the 
educational standards of the 


funda 
ur of 
find a 
universities 


as 


the fric 


IMustrating 
gential 

minecting 
urners 


the 
firing and 
mills 


of 


method 


principle 

the 
exhausters 
the 


fan 
of 
and 
animations 
1Cd film 
Combustion 


4 one of 


from the new 


audience being addressed 
v¢ film adds up to a profound 
dissertation on this subject 
Technical & Scientific 
Ltd, were the producers 
ning time is $5 minutes 
. . > 


Apourt 1S YEARS ago 
tional Combustion Ltd 
silent film about 
had a long life 


f combustion 


But 


Films 
Run 


Interna 
made a 
combustion It 
But the practice 
has become in 
creasingly an exact science and 
in the field of pulverised fuel 
firing, development has been both 

ipid and lutionary 
Combustion, LC L.s new 
minute film traces for the benefit 
of technica! students and even lay 
whole history of 
man’s efforts to get more and 
more power from coal. Highly 
technical though the subject its, 
its presentation by Gaumont 
British Instructional Ltd. gs lucid 
throughout 
* 


¢ 


audiences the 


« * 


AGRICULTURAL PRODUCTION has 
leapt ahead in Turkey In 
Turkish Harvest the story of her 
transformation through gradual 
the plough 
convincingly 

n a : Turkish 
How I refreshing 
incing the th 
~wcting of the Turks! Clarke 
Hornby Product Ltd. have 

vade the very most of this asset 
produce a 20-minute film for 


conversion to metal 


and the tractor 
portrayed 


eons Is 


ons 


E ¢ 

No less satisfying are the two 
ther films sponsored by E.C.A 
ind produced by the same team 
Control of Water (running time 
19 minutes) the waste 
flooding rivers 
power rain 


contrasts 
damage of 
the eroding 
unchannelled 
In Care of Tractors the Turkish 
shown t Duy a 
can be money iil-spent 
the handbook of main 
s carefully perused and 
information applied 


of 


{ ners are that to 


tractor 
vless 


lance 
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NEWS & VIEWS NO.2 ny fae 
ee) 


& 
Should an 


agency get 


involved in 
screen 


Production? 


Surprising though it may seem, there are 
not a few agency creative people who insist 
that production work for screen advertise- 
ment is no concern of theirs. It is, they say, 
a purely technical matter and they will 
have none of it. In this austere attitude they 
appear sometimes to be supported by the 
account executive; but not always. 


There are executives who,no less sternly, 
maintain that production work for the 
screen is no more technical than that for 
colour printing or newspaper re 
tion; and that any creative mas worth the 
name must therefore have a working know- 
ledge of it, if he 1s not to deliver himself 
and the chent) into the hands of the Philis- 
tines. Why, they demand, should the agency 
visualiser rejoice in the mysteries of letter- 
pressand rotogravure yet abandon puppetry 
or live-action to the mercies of electricians 
and animators ? 


Being, as we so often are, the buffer-state 
between these tribal tensions we have come 
to the conclusion that neither attitude is en- 
tirely logical & that commonsense as usual 
sits somewhere demurely in the middle. 


We can do everything, literally everything, 


from the first interview with the agency's 
chent to the final showing in agreed areas, 
from the very first storyboard idea to the 
final prints. But should we ? We think not 
We believe that screen advertising should 
be planned as an integral part of a campaign 
and that the proper people to do that are the 
agency concerned. We sincerely prefer it if 


their production men plan the story in rough, 


or at least sit at our elbow and have us make 
it their way 


But — and a very important but — we do 
not think it a good idea for an agency to 
tie up everything with its client before we 
are brought, so to speak, into the picture 
Film production, like lithography or process 
engraving, will not deliver the impossible — 
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however attractive the impossible happens 
to be. There are snags. The artist, for all his 
admirable ambition, must come to terms 
with space and time, with the shortcomings 
of machines and materials. The limitations 
in film-making are no greater than in any 
other medium ; they are merely, for the ad- 
vertising man, less familiar. Better the devil 
he knows . 

With a sudden access of courage we give 
this unasked-for advice to the men of ideas 
never commit yourself to a screen treatment 
until it has passed its technical vetting. And 
that is where, with your permission, we 
come in. 


Basic Facts of the Month : 
The Production time required for Films and Film- 
lets from approval of Script or Story-board is 


Black and White | 
or Gevacolor / 


Technicolor 


approximately 4 weeks 


approximately 12 weeks 


a 


THEATRE PUBLICITY LTD- SERVING SCREEN ADVERTISERS 


HEAD OFFICES: 124128 Finchiey Road. London 


NW 2 (HAM. 4424) © SALES 6 PRODUCTION: Film House Wardour Street, London, W1(GER 9292) 
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TTPYHE Birthday Honours List 
makes two awards which 

will be gratifying to all engaged 
in furthering education and 
enlightenment through films 

H. Bruce Woolfe has been 
awarded the C.B.E. for his long 
and distinguished services to the 
class-room film, as a producer 
for many years with G.BI 

W. Sellers has been awarded 
the O.B.E. for 12 years of work 
on the development of colonial 
film units. He was drawn from 
his post as a Colonial Officer in 
Nigeria in 1940, and directed to 
make the war intelligible to the 
illiterate people in the British 
Empire by reporting to them in 
news-fee| technique, Out of this 
service, 18 to 20 independent 
Colonial film units are now oper- 
ating in the service of education, 
health, husbandry, and hygiene. 
From his headquarters in Soho 
Square Mr. Sellers, as director 
of the Colonia! Film Unit, has the 
handling of their raw stock re- 
quirements and acting in an 
advisory capacity 


HE value and interest in films 

as an educational and in- 
structional medium can be gauged 
by the steadily increasing audi 
ences who view Gas Industry 
filrns During the past year, 
16,000 issues of films were issued 
and shown to an audience of over 
three million. Half of these were 
issued by the Gas Council, the 


Film editor writes... 


remainder by the 12 
boards 

One of the latest films, “Method 
and Madness,” which features 
Richard Hearne in his famous 
role of “Mr. Pastry.” has within 
1 very short penod reached a 
bigger audience figure than any 
previous gas industry film 

Another new field has opened 
up with the showing of educa- 
tional films to the Saturday morn- 
ing children’s audiences, “The 
A.B.C. of Gas,” for example, has 
already been viewed by three mi! 
lion children. The B.B.C. are 
also using these films on Tele- 
Vision 

Steady progress is being made 
in the distribution of gas industry 
films, particularly in the field of 
the 16 mm. film, and it is antici 
pated that an audience of six 
million will be reached within the 
neat two years. 

. > * 


NOTHER success story comes 
from the National Savings 
Committee, which states that 
Savings Films have in a year been 
shown to audiences totalling 
about 8,368,000 people. 
The trailer film entitled “Lend 
Strength to Britain” was seen by 
about 1,360,000 people and the 


arca gas 


THE MAGAZ/NE OF THE SCREEN 
% PRODUCED THROUGHOUT IN TECHNICOLOR 


ERE is the ideal setting for your Screen Advertising: a regular cinema screen 
feature enjoying popular acceptance “SIGNS OF THE TIMES” presents al! 
the attention-gripping interest of a NEWSREEL 
is preceded and followed by News, Humour, Sport and Travel stories, and this 
background of sustained interest ensures the undivided attention of an audience 
of millions in highly receptive mood 


The advertiser's “solus position” 


film “On National Service” by 
3,500,000 people in commercial 
cinemas, and 750,000 in the four 
Army Commands, including pre 
service units and welfare organ- 
isations 

* . * 


T has been stated that “Every 

time a material is handled, 
something is added to tts cost 
and nothing to its value How 
true this is, is demonstrated in 
the carly part of the film, “A 
Case For Handling,” which leads 
to the conclusion that more 
efficiemt handling methods make 
for increased production and 
fewer rejects This film, which 
has been produced by the British 
Electrical Development Associa- 
thon, was shown for the first time 
at the Mechanical Handling Exhi- 
bition at Olympia 

The factory shots are not stage 
settings but were taken in a num- 
ber of large modern factories. 
Among manufacturers who co 


operated were Hoover Ltd. Dun- 
lop Rubber Co. Ltd, Midland 
Electric Manufacturing Co., Ltd., 
Fisher and Ludlow, Guest, Keen 


and Nettlefold Ltd.. Heinz Ltd., 
McVitie and Price, Jas. Pascall 
and Son Ltd., Harris Lebus Ltd, 
W. M. Davis Ltd., John Dale and 
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Co., Ltd., and the British Railway 
Executive. 


* * . 
LSO at Olympia, John Byrd 
was making a 2(-minute 


kodachrome record of the Mech- 
anical Handling Exhibition itself. 
Filming our exhibitions is becom- 
ing increasingly popular with 
exhibitors and the Board of 
Trade, both of whom see in it the 
possibility of reaching overseas 
buyers, who have been unable to 
make a personal visit. 
* * * 
ERESPORD Seligman has 
joined the Merlin Film Co. 
a8 executive director, Mr. Selig- 
man was world § distribution 
officer for the United Nations in 
New York from 1947 to 1951. 
* * * 
OLLOWING the Govern- 
ment’s decision that the 
Central Film Library should be 
self-supporting, a hire system 
has replaced the old system of 
free loans. 

The Central Film Library, 
which is operated by the Central 
Office of Information on behalf 
of Government Departments, 
contains some 20,000 prints of 
about 1,000 titles, and in the 
year made approximately 150,000 
issues to a wide variety of organ- 
isations, including schools, uni- 
versities, hospitals, factories, 
local authorities, film societies, 
and adult education groups of all 
kinds. About 13,000 borrowers 
have made use of the service. 


_ eo iy i 
WALLACE PRODUCTIONS LTD 


Wallace Centre, 8 Berwick St, London,W.I. 


TELEPHONE GERRARD 2639 


member of the Screen Advertising Group of the Association of Specialised Film Producers 
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Presburys Manual of Military Lore 


pais SR 
Attacking on all front 


4 a eit 


When the advertiser enlists the aid of 

Presburys Screen Advertising Service, 

he has at his command a force 3,500 

strong — including the pick of the 

nation’s Independent Cinemas—a force 

which is strategically placed throughout 

England, Scotland and Wales, a force able to dominate 15,000,000 
cinemagoers every week, a force which is in sole occupation of 
many important centres of population. So whatever your advertising 
strategy, it is always good tactics to 

remember this 


for FILMS choose..... 


Complete production and distribution service for all 

types of advertising films, filmlets (colour or mono- 

chrome) and slides at costs consistent with present day 

needs. Ask for details. 
5. PRESBURY & CO. LTD., GLOUCESTER HOUSE, 19 CHARING CROSS FO nO Oe 
ROAD, LONDON. W.C.2. Telephone Whitehall 360! 


MEMBER OF THE ASSOCIATION OF SPECIALISED FILM PRODUCERS 
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PERFECTION in design and | 


performance 


aa | AEROGRAPH 
LOWER 


Known the world over as 


years 


resus 


TYPE NS 
Rinsnusn® 


; Ash your dealer for full details or write to» 
THE AEROGRAPH CO. LTD. _ tower Srvemam. 


LONDON, S.E.26. awe ar @/PMINGHAM -R/8T0L GLASGOW : MANONHEOTER 
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Two enormous markets, each entirely feminine, each in its class unmatched 


a 


for size and loyalty. The pick of the women’s publications, each 


eatin Rite. 


individually pulling its weight in its own particular field. A record unsurpassed 
_ | for service to advertisers and sincerity to readers. The Amalgamated Press, 
the world’s largest periodical publishing house, offers these facilities to 
national advertisers at remarkably low cost; and invites your 


invgstigation into the uses and advantages of these powerful combinations. 


. _— 


PUBLIGATIONS 


r ALL POWERFUL IN THE HOME MARKET 


AW BURNETT Advertisement Director, THE AMALGAMATED PRESS LTD. THE FLEETWAY HOUSE, LONDON E.C.4. CENTRAL 80860 
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Kale . 
“om —' PAGE RATE 
WOMAN'S JOURNAL & +) 6 + a350 
WOMAN AND HOME §. 40% 
MY HOME * « - + tape ia £90 


WOMAN AND BEAUTY 96° <dIs0 


WOMAN'S WEEELY an aes 
WOMAN’S PICTORIAL - ».- 
WOMAN'S Lie - = » te 
HOME CHAT Ye ot 
WOMAN'S WORKED "g 
HOME COMPANION | 
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The figures quoted are from the July to December 195! Chartered Accountants’ net sales 
certificate. Full particulars giving area coverage etc., are available on application. 
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“THE SAME SITE” 


A Guinness a day «» 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 


cleaned up and re-modelled to become an_ attractive poster position—and, 


at the same time greatly improve the local amenities. National Solus Sites 


are available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56/60 STRAND - LONDON - W.C.2 . TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS T. 4. ALLAM (Managing Diretor) - 5. EB. CARTER P. Ww. FELTON R. 8H. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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Annual Survey of 


OUTDOOR ADVERTISING 


for electric signs 


By A. H. BRACKENSEY, chairman of the technical committee of the 
Electrical Sign urers’ Association, and BERNARD MOSS, 


o 


XTENSION in the range 

of colours available and 
improvements in design and 
construction are in the fore- 
front of the considerable de- 
velopments in clectric signs 
that have been achieved during 
the past few years. 

In Piccadilly Circus, generally 
considered Britain's brightest 
spot, the two extremes can be 
seen. An old friend is there in 
the shape of the “rocket” which, 
for perhaps 40 years, has been 
rising and showering its cascade 
of light on to very straightfor- 
ward lettering—an animated dis- 
play which, one hopes will re- 
main for many years as the father 
of clectric signs. Here is the 
simplest form of construction, a 
single background. originally of 
wood, to which are fixed 
ordinary lamp-holders, coloured 
giass filament lamps providing 
the illumination. 


How different are the sur- 
rounding signs, the majority of 
which are of the luminous tube 
variety! 

Originally gaseous discharge 
tubes were of clear glass and 
filled with a straightforward neon 
er argon gas which gave cither 
a ted » a blue light. A few 
years before the war this, and the 
green which was obtained by the 
same blue light passing through 
a yellow glass tube, were the only 
colours to be seen. Following 
the invention of the fluorescent 
tube and powder, however, the 
range of colours is now almost 
unlimited. This has without 
doubt been the biggest and most 
important advance in electrical 


secretary of E.S.M.A. 


sign technique during the past 
few years, 

One direct result of this in- 
crease in the number of colours 
available has been the introduc- 
tion of changing colour displays 
: number of which can be seen 
now in and around Piccadilly 
Circus. It has also been found 
possible to run the fluorescent 
type of sign at a greater intensity 
than the ordinary neon tube so 
that displays of much greater 
brilliance are now appearing. 

The types of lettering have also 
undergone considerable change 
in recent years Plain roman 
lettering is now used far less and 
its place has to a certain extent 
been taken by various forms of 
script. A new type of lettering 
that has recently appeared on the 
market consists of a wire frame, 
in the form of the desired letters 
or motif, which is covered by a 
special spraying method with a 
translucent “skin” of plastic. 
The letters can be coloured to 
any desired tint, and are lighted 
by ordinary filament lamps which 
allow both the face and sides to 
be illuminated 

Another field in which there 
has been considerable improve- 
ment is design. 


are lit up, 
and every effort is made to en- 
sure that they blend in with and 
form part of the buildings on 
which they are displayed. There 


Difficulties in obtaining the 


right materials for making letters 
and backgrounds has meant that 
substitutes have to be used when- 


More colour, better design 


ever possible. Some firms, for 
example, are experimenting with 
Perspex for making letters. One 
interesting development is the 
method of taking compressed 
fibre hardboard and covering it 
with metal. This is achieved by 
actually spraying the board with 
molten metal such as zinc, 
copper or other alloys. This 
renders the board sufficiently 
flameproof for acceptance by the 


authorities for use in licensed 
buildings. 

Animation of the electric sign 
display has always been con- 


sidered as adding to its publicity 
appeal, but animation with neon 
tubes is less in evidence to-day 
than when lamp signs were pre- 
dominant. This is possibly due 
to the fact that it is more difficult 
to obtain the desired sequence of 
flashing from tubes than with 
small lamps. At the same time 


the extinguishing of gaseous 
tubes is instantancous —without 
the slight drag of light that 


occurs when a hot filament goes 
out, 


At present technical develop- 
ments are taking place to give 
wen control over neon tubes, 

vices are being evolved for 
allowing the tube not to extin- 
guish but to diminish its light 
either gradually or to a desired 


degree of luminosity Soft 
shadowy animation wil! thus be 
obtained which should be eye 
arresting and dignified 

The control of animated signs 
is obtained by a motor con- 
trolled flasher, and great im- 
provements have been made to 
this component. In the old days 
revolving drums made contact 
with phosphor bronze brushes 
worked with a simple form of 
belt, a separate gear box and 
the motor. The noise of this 
was always a nuisance, while the 
brushes and contact parts re- 
quired constant attention. To-7 
day the flasher has been reduced 
to about one-third the former” 
size and the “make and break” 7 
is now by means of a special 
form of tungsten contact which © 
takes current far in excess of 


what was thought possible fifteen — 


ears ago. A self-contained gear © 

x is now attached to the motor © 
and, when working, the whole | 
unit is silent and efficient. 

The greatest development in” 
recent years has been in the” 
range of colours available, with? 
all the resulting possibilities. 
Considerable advances have also” 
been made in design and con- 
struction. The future 
see brighter displays, further im- 
provements in animated signs 


and an even greater emphasis on 
design and originality. 


Illuminated signs, 


like this one constructed by Franco Signs Litd., 


can not only blend with their surroundings but can give colour to what 


would otherwise be a 


rather austere 


building. The letters are 


mounted on a metal panel specially finished to match the Portland 


stone 


A single line of red tubing behind the domed face of the 


letter gives the effect that the letters are illuminated in depth 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


TEMPLE BAR 2468 
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General Manager, G L McLELLAN 


should ry 


- 


: 
% 
€ 


a ‘ : Bred ei tid 
a tad 
Py a 539 ee 7 ag 
Gy “eae 
- ———— See > 4 5 
= | a . 
= ewe a ) 
= eens ae 
= es 
i . Be + 
3, a? 3 
at K rf 
; Be fe 
a 7 
ing? - 
Pik 
or . 
, S 
y r= i 
crs wy 
a ies 
_ a m 
a 
cosa es es! | 
almost unlimited | % ; 
a : omy - : ¥ > * TD- a he 7 
Firms are now designing signs 2) _ 5 { ee ‘ , a) a 
so as to make them look just ®. a e £ : ae ius z 
as attractive when not iMlumi- 7 a + 2 ag t iB is 
Ta a oe | wed ‘ 
j -— we t@. ; 
are many cases where the 55 ae er 
appearance of buildings has been ae 
much improved by the addition = Eee ees 
o 4 of illuminated signs. ee é 
F ee eee Beto 
po a Se 
mm caer 
eee 
; Pe bo EE a eS PE ae [rae ey, eee + 
P ae 
att 
a Hy a o R Fe | | a y # 
Sa _ take a ci r 
| ee 3 F 
4 ce, sie 
; ae ‘ ; : . . ’ pe e . el 
sph : et ap 2 - ee oe ee. <> 39 : ana oe * oi 
es = =—s sd ae eee lx og e* : a 


ADVERTISER S WEPKLY 


( NE of the most significant 
features of the Control of 
Advertisements Regulations 1 
the recognition of the close 
relationship between outdoor 
advertising and the retail trade 
In this, the Government con 
cedes that the retailer or the 
small business man ha ny 
economic right to advertise his 
own business and goods sold 
on the premises. The amount 
of advertising which he 1s per 
mitted without having to apply 
for “express consent” may not 
be as much as he would like: 
nevertheless, the principle has 
been conceded, and the conces 
sion 18 of the highest value 
Class IV of the specified 
classes. it will be recalled, permits 
the display of advertisements on 
Dusiness premises without the 
procedure for applying for con 
“nt Decoming operative 
Although the sponsors of the 
Regulations may not have been 
it when they prepared 
mus clauses, they were 
ving effect to one of the 
asioms of economics 
that “The very notion of the mar 


het place is publicit 

The market place is, of course 
the very essence of ou economic 
structure All production and 
distribution is des gned to serve 
the needs of the customers who 
flock to it At one time house 
wives and their husbands used to 
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Posters at point of sale 


help retailer and consumer 


BY W. J. LEAPER, 
General Secretary, Solus Outdoor Advertising Association. 


Posters on retailers’ premises, advertising products on sale within, can be displayed, 
subject to the limitations set out ia the Control of Advertisements Regulations, ‘ 
without special permission. This concession is of high value to manufacturers, 

retailers and the public. 


ei Sa a ee ae, ie 


assemble regularly at these sssociated with the actual loca 4 close contact with the retailer 
centres of buying and selling tion of the selling itself is of A glance at the poster sites in 
market days were gala days, and greater necessity. The housewife any locality immediately reveals 
the great characteristic of the may not always be able peer how extensive is the manufac- ! 


markets was that the buying and = over her neighbour's shoulder to 


turers’ interest in sales promotion ' 
selling was done in the full glare see what ts being bought. so the Commodities which are substan i} 
f publicity. Prices were regulated etailer has to employ other tially advertised, that is, products i] 
by this publicity—the seller who means of letting her know intended for the mass markets, i 
charged too much found his cus That is nm a nutshe the such as food products, beverages. 
tomers dwindling to the stalls economic justification of “on-the cigarettes and tobacco, soaps, and } 
where prices favoured the con spot” publicity Withour i, the others have the common charac 
sumer, Competition reigned and retailer, large or sma s ham teristic that the sales production ' 


it was there for all the world to strung 1s largely undertaken by the pro 


vee The value of this advertising to ducer, and the producers are not 

Market-places still exist im both consumer and retailer is ob- indifferent to the direct aid that 
ractically all our towns, but now vious The customer, seeing a can be given to retailers. There 
they trade side by side with the poster for a given product either fore we come back to the prin- 
small retailer, the great depart “the premises or adjacent tothe ciple incorporated in the Regula 
nental stores, the multiple shop premises, is reminded of her  tions—that poster advertise- 
the Co-operative Society, and, needs. The same poster is another ments on the premises themselves 
here and there, the self-service aid to the retailers to attract cus are part and parcel of the 
store tom. A further advantage accrues retailers’ establishments and, 
Competition in retailing to-day to the manufacturer, for it is within the limitations set out in 
'» spread-cagled, and therefore this type of publicity that gives the Regulations, no special per- 


the need for publicity, closely him the certainty of maintaining mission is required 


to your, advertising 


COoLour 1s the one language 
that everybody understands. 
Words may need explanation 
—colour, never. 

CoLour has a universal appeal 
always. 

COLOUR attracts because it 
satisfies a human craving. 
CoLour sells! 

THE POSTER is the great 
advertising medium that permits 
the unlimited use of colour on a 
large scale at reasonable cost. 
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All enquiries receive the same individuality 
and fresh thinking as this Sanpic poster 


—designed and printed by us. 


Ske 


KINGSWAY PRESS 7 ce 


y, 


Kingsway House Kingsway W.C.2 Works Bard Road W.10 


Tel HOLborn 8082 
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The “Newer Look” for 
your Posters 


Brings increased acceptance of both your 
poster and your product at no extra 
charge in N. & N.W. London. 


G. F. KRUSE LTD. 
HARROW BILLPOSTING COMPANY 
HENDON BILLPOSTING COMPANY 
PADDINGTON ADVERTISING COMPANY 


37 SPRING STREET, W.2 
PADDINGTON 0186 


een ah COLT? 


29 BOOTIE STREET DEANESEATE MANCHESTER 2 


The ** Newer Look”’ for 
your Posters in 


N. & N.W. London 


~ PADOINGTON 0166/7 


TON ADVERTISING COMPANY 
37 SPRING STREET, W.2 


PADDIN 


: 
$42 
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Stuart Lewis looks at posters... 


Some of the best 
are never seen 


“Tt IS astonishing,” said a 
friend of mine the other 
day, “how many bad posters 
appear on hoardings.” 

“It is even more astonish- 
ing,” said |, “that so many 
good ones get through.” 

That is not to say that the 
really good ones are more than 4 
small minority. They are about 
as few and far between as good 
films—and for much the same 
reason. In appealing to 4 mass 
audience it is all too easy to lapse 
into what Sir Hugh Casson, 
speaking at the Bnghton Confer- 
ence, described as “the furtive 
and the second-rate the timid, 
the hypocritical and the lazy.” 

Take a serious look at the 
posters now on show and you will 
see what he meant, but look again 
and you will find that the num- 
ber of well-conceived. weil- 
designed jobs is reasonably high. 

It should be remembered, too, 
that many more good posters are 
designed than ever get printed 
and posted. Every commercial 
artist of any standing will tell 
you that much of his best work is 
among the “rejects,” and every 
agency has a file of first-class 
designs which will never see the 
light of day 

This brings us to 
the matter, Just as most people 
even remotely connected with 
advertising regard themselves as 
sound critics (if not serious ¢x- 
ponents) of copywriting. so they 
feel that because they possess a 
pair of cyes apiece they must 
surely be the shrewdest judges of 
layout, design and colou 

When, however, a group of 
people discuss a piece of copy 
they have certain common points 
ot reference such as English 
grammar, syntax and the more 
familiar meanings of words. When 
faced with a poster design they 
generally have no critical land- 
marks, no agreed hypotheses 
nothing but their own individual 
and widely differing visual re- 
actions. Whereas the words “We,” 
eat” and “bread,” printed in that 
order, have a clear and definite 
meaning, a large mass of emerald 
green allied with a vivid splash 
of cerise has a hundred different 
meanings to a hundred pairs of 
eyes 

It is not surprising therefore 
that among all the posters which 
run the gauntlet of criticism, in- 
formed and uninformed, few 
emerge unscathed. Besides, in an 
imperfect world, how often can 
we really expect to meet a design 
that is wholly satisfying and 
suited to its selling purpose? And 
if poster sites were plastered with 
work of the highest quality—like 
the classic for Murphy Television 


the heart of 


and the Lux mother and child 
who knows, we: might well 
become sated with beauty and 
sickened by brilliance! To quote 
Sir Hugh Casson again, “there is 
always a place for the frankly 
vulgar, boldly disruptive—even 
perhaps occasionally for the ugly 
to keep us on our visual toes.” 
One of the happiest of recent 
posters is the latest rendering of 
the Polo boy-girl theme. Here 
the familiar flat-colour treatment 
has been handled more skilfully 
than ever. This poster is a fine 


the Hub Squash 


A good idea, but is the white 
background right? (Page 544.) 


example of the way that the 
brightest colours, disposed and 
organised by a good and cour- 
ageous designer, can prove not 
only exciting but extremely pleas- 
ing—and in no sense crude or 
garish. It is a design that catches 
the eye and cajoles it. 
7 * . 

THE RULE-OF-THUMB boys never 
tire of telling us that the public 
fail to respond to negative appeals 

let alone to shock tactics. Some 
years ago the famous (some say 
notorious) Black Widow poster 
for the Road Safety Commission 
brought the matter temporarily 
to a head, and in the end the 
widow was liquidated. Neverthe- 
less, before and since that bloody 
conflict, first-class campaigns 
have been based on negative ap- 
peals. During the war the Ameri- 
cans used what is perhaps the 
most brutally negative of all road 
safety slogans, “Death is so per- 
manent.” Who would dare to 
assert that “Drive Carefully” is a 
more forceful slogan than this? 

One of the most time-honoured 
“negatives,” which to my know- 
ledge has been running for 
twenty-five years, is “No Smoking 

mot even Abdullas.” Happily 
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Pat so sorry, Sir 


- 
. 


Uy ic wasn’t meant for you 


We were aiming at that chap who keeps saying you can't measure the results of a 

poster campaign. Admittedly, its long-term advantages are immeasurable, but in the 

Mills & Rockleys Region, we have several compact poster-proving grounds at the services 

of advertisers and their agents. In these, public and retailer reactions to product, pack and sales appeal, can be 


measured in terms of turnover and compared—before producing a nation-wide campaign, predestined to success 


In the Mills & Rockleys Region, you will find a new 
The MILLS & ROCKLEYS REGION 


BRISTOL LUTON 
CAMBRIDGE MANSFIELD over, our selection of test areas will enable you to 
CHELTENHAM NORTHAMPTON 

oo". sae Teaceenee establish, for a small sum, the merits of different 
DONCASTER OXFORD gt 

GLOUCESTER PETERBOROUGH ‘ designs and the truth of our assertions, 
HULL TAUNTON \ 

wes WICH TORQUAY 
LEICESTER WORCESTER 


DID YOU KNOW? MILLS & ROCKLEYS 


You can reach nearly 2,000,000 families 
through poster advertising im the Mills Planned Poster Advertising 
& Rockleys Region, which stretches 

from Ipswich to Evesham, from 
Pontefract to Paignton 


and distinguished type of poster presentation. More- 


MILLS & ROCKLEYS LTD, 21, QUEENS ROAD. COVENTRY 


Dae INDUSTRIAL 
wd 7a 
wage |) OPPORTUNITIES 


The amount of progress that has been achieved in 
so many branches of industry by the use of well 
planned national Poster Campaigns warrants 
serious reflection by all Sales executives 
Sheldon planned Poster Advertising has been the 
means of establishing many well known house- 
hold products 

There are however, other industries that have 
still to use Posters and it is particularly to these 
industries that Sheldons address this notice. 


With 112 years’ experience Sheldons are qualified 
to give them the best possible advice in planning 
an economical national campaign or area 
campaign 


Your inquiry incurs no obligation. 


SkKeldons It4 


Established 1840 
SHELDON HOUSE, QUEEN ST., LEEDS, 1. 
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®Stuart Lewis looks at posters—continued 


adver 

half 
theory, 
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| ths wa nvented def 


ng Decame Dou 

gagged Dy teat-rx 
herwite some carncst 
niy have 


N-sMoking 
smokers” 
thrown up by 

survey 


ippears to suggest 


acrs smoac 
refreshing indeed 
negative, semi-shock ap 
of the new Immur 

out by the 


to see 
sm 
sation 
Ministry of 
of one 
an out 
reads, 
ou had a baby with 
diphtheria you would have yours 
munised now” We f those 
fourteen words fail to tug at the 
heart-strings of every young 
mother, no other words are likely 
to succeed Like most good 
pieces of writing sentence 


It consists solely 
beginning with 
The sentence 


seen 


this 


leaves much unsaid and allows 
the reader's imagination to com 
plete the picture 

>. 


Quick Glances.. 


Peasu. Last year black back 
grounds were all the rage. Now 
this product revives the fashion 
with considerable impact 

Kia-Ora, A bottle of squash 
enclosed in a giant drop of 
orange juice falling from realistic 
but not-too-juicy-looking fruit at 
the top. A good idea, but was a 
white background the right 
answer? Wouldn't colour have 
helped to hold the design 
together’ (Illustration page $42.) 

LONDON TRANSPORT. Excellent 
composition of four charming 
and colourful bird pictures, the 
kind of thing that country-starved 
Londoners would like to frame 
And the copy on the accompany- 
ing poster strikes just the right 
note 


Flexible policy, expert staff, and 
signs ‘justified morally’ 


TOP where you see 
and B.P.” 


Shell 
is the heading 
of Shell-Mex and B.P's cur- 
rent advertisement The suc 


FILING 


"DESIGN 37 
Pacent No S@B8)35 
(a patents pending 


——A place for everything—— 
and everything in its place in the 


(Registered Trade Mark) 


FURNITURE 


(incorporating Patent Lift-out drawers) 


12 MODELS 
to choose from 


Every unit will 
accommodate 
quarto or fools- 
cap files or both. 


Write at once for 
brochure—or better stil! 
view the whole range in 
our Centra! London 
showrooms 


RANDALRAK LTD 


THe RANDALL ‘es 


ORGANISATION 


(Dept. A.W.) 106 VICTORIA STREET, LONDON, 5 Ww.t. 


Tel. VIC 3485 4238 


cess of the firm's effort to get 
outdoor signs erected in their 
dealers’ garages can be judged 
from the very fact that it has 
been possible to put out a 
large-scale advertising cam- 
paign with this slogan 

The success was not so much 
i overcoming dealer resistance, 
for the garages were clamouring 
to have signs identifying them as 
purveyors of Shell and B.P. pro- 
ducts In fact, the bigger the 
signs the happier were the garage 
proprictors The has 
rather been in the con 
trol of advertisements regulations 

When Shell-Mex and BP 
decided to go ahead with their 
sign programme they recognised 
the moral compulsion which 
these regulations put upon them 
to Maintain amenities At the 
same time they felt strongly that 
t was a dealer's right to have 
vear his place of business some 
sort of indication giving him 
recognition as a Shell and BP 
dealer The sign was not so 
nuch an advertisement as a 
credit On this basis, Shell- 
Mex and B.P. planned to put up 
as Many sites as within 
ihe spirit 

The organisation which 
set up to deal with the 
suthorities was in a 
ton because every 
put forward was 
justified morally 
Furthermore a specialised staff 
which Shell-Mex and BP. em- 
ployed—including a solicitor and 
an architect- knew the correct 
methods of approach to loca! 
\uthorities and were experienced 
in submitting not only schemes 


suceess 


reiation kk 


possible 

of the regulations 

they 

local 
Strong post- 
proposition 
considered 

and legally. 


for outdoor advertising signs but 


also designs for structures which 
had to be passed by the local 
authority (for wind stability, etc.) 

Under these conditions any one 
sign would clearly not have been 
sufficient to meet the many 
different site conditions. Experi- 
ments were made with one rather 
massive internally illuminated 
sign, but something more flexible 
was Clearly needed 

Because of trade mark regula- 
tions, each sign had to consist of 
two entirely separate panels, one 
for the Shell symbol, and one for 
B.P. These were made (by Acme 
Showeard & Sign Co., Ltd.) each 
in three standard sizes with stan- 
dard couplings It was then 
possible to fit a pair of standards 
of different heights and to adapt 
the site to fit in with the area 
around the garage All signs 
were externally illuminated to 
meet possible objections from the 
Ministry of Transport on traffic 
risk grounds 

Snags, of course, have been 
met. One of the greatest is that 
some local authorities give their 
permission for erection of a sign 
conditionally, the condition 
generally being the removal of 
other advertising matter or the 
limitation of signs to a certain 
number and size. Shell-Mex and 
B.P. have not, of course, control 
over these matters and are thrown 
back upon persuasion 

The sign itself is of negative 
design until it is placed in the 
context of the site, but it meets 
the majority of site conditions 
within the advertisements regula 
tions. It was this flexibility to- 
gether with strict adherence to 
their two basic principles, rigid 
observance of the law, and deter- 
mination to observe the rights of 
the dealer to be identified as a 
Shell and B.P. dealer, which was 
at the back of this successful 
campaign—and successful it un- 
doubtedly has been. 
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> What's the good 


of blaming me? 


ANYONE WOULD LOSE 
LETTERS WITH OUR 


PRESENT FILING SYSTEM 


Next time a letter is lost or a 


folder mislaid in your office, 


ne , A ‘ 
4 = 
eek 


just have a thorough look at 


2 Ww P= f= the method of filing. Nine 


os 
S 


| = Ae en oe times out of ten you will find 
2 ee ee eo 


that filing muddle is due not 


to the filing clerk but to the 
‘ 
system. : 


VISIBLE -80 F I L ; N G 


can be installed for peeom 


simple to operate. 


the cost of a typist’s stains 


salary for one week ines 


end desks 
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@ wos 

@ OunsTasUE 
@ “TCH, 

@ LeTCHWoRTH 
@ STEVENAGE 
@ BALDOCK 


@ Avieseuer 

@ warronn 

@ RICKMANSWORTH 
@ HARPEMOEN 

@ LeTCHEY 

@ \fiGHTON 


Some of the important 
Industrial & Agricultural 
centres covered by the 


HOME COUNTIES 
HEWSPAPERS GROUP 


of eleven individual 

LOCAL newspapers 

circulating throughout 
BEDS. HERTS. & & BUCKS. 


45/- = 


pol 
Rate Cards for individual 
papers en app! 


ll 
INCH 


cation 


Represented in London by 
WILL KITCHEN, jr. LTD. 
13t Fleet Sereet, EC 4 Central 1960 
Head Office 


MANCHESTER STREET, LUTON 
Phone Luton $050 


Advertisement Manager © W Gilder 


FOR OIL COLOURS 
WATER COLOURS 
POSTER COLOURS 


Grones BOWNEY & CO LTD 


10 PERCY STEEET LONDON = WI 


WANTED 
URGENTLY 


City firm requires few 
hundred feet of lock- 
up storage for surplus 
machinery. Need not 
be fancy. Ground floor 
or casy dry, 
The 


nearer to Fleet Street 


access, 


electric light 


the better 


Write to: 

Hox No. 12744 
Advertiser's Weehly 
180 Feet Street 
london, E.C.4 
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SILK SCREEN ARTS L™® 


@7 SHIRLEY ROAD CROYOON 
adOtrscOmBet Star-8 


SPEEDY SEavICE 


EXPRESS 
DELIVERY 


SILK SCREEN 
PRINTING 


AUTOTYPE seo cur 
i 


GIANT ENLARGEMENTS 
up to BO aq. ft. in one proce 

Tr Brownlow Ad 

EALing 269! 


« Autotype Co. Led 
London, W.13 


546 


June 19, 1952 


COMMERCIAL ARTISTS’ PORTFOLIO 


H. W. Browning 


W. BROWNING calls 
¢ himself “creative designer,” 
and this is probably as close a 
description of his work as One can 
find, for he tackles virtually every 
facet of commercial art and print 
design except figure drawing. He 
is equally at home designing a 
poster for the joint production 
committee of the Post Office or 
re-organising the technical litera 
ture of British Oxygen Co 
Browning has tried not to 
specialise in any parucular 
medium. He handles a complete 
idvertusing campaign— including 
the copy—-for one or two small 
technical firms, has done a cer- 
tain amount of work for film 
publicity including a _ strik- 
ng portrait of Frieda which was 


im this feature, which appears 
twice a month, we aim to high- 
light ommercial 


which each does or 


a very delicate pen-and-ink draw- 
ing. He paints, he produces 
finished lettering, he uses scraper 
board drawings, and he delights 
is working up backgrounds by 
cunning use of the air brush. 

Browning's approach to his 
design work is a logical rather 
than an intuitive one so that the 
components of his advertisement 
o1 poster all combine to give the 
atmosphere of the product being 
advertised 

Browning started his art career 
with Southend Municipal Art 
School and went from there to 


Reimann’s School to study under 


For ine 


effect by 


filon Cecsner rblast 


A poster for the General Post 

Office which was designed by 

Browning. It is reproduced by 

permission of H.M. Postmaster- 
General. 


Austin Cooper. Later he worked 
under Paul Kress and, for a 
short period, Professor Maholy 
Nagy His next job was with 
Studio Briggs, where he got a 
sound grounding in all the pro 
cesses of print reproduction. Un 
fortunately war came and Brown 
ing joined the Army 

On demobilisation he went to 
Greenlys, but struck out as a 
free-lance after a year 

He now spends 1} days a week 
caching students at the Southend 
school where he himself received 
his preliminary training, and the 
rest of his time in his London 
studio 


Browning achieved a Jekyll-and-Hyde 
using a wash drawing for the former (left) and a scraperboard 


drawing for the second. 
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For all we know, ; there may be some very 
want your name kept out of the 


way. On the other hand, many people have taken our advice 


good reason why you 


ibout ‘signature’ papers with good effect. For them we have 
designed and printed individual box papers, carrying thei 
name, their monogram or some special device. Symbols that 
provide your faith in the goods you have to sell and thus 
inspire distributors to handle them with confidence and, 
equally important, provide brand recognition to the ultimate 
buyer. 

The cost is not high, and reprints come very reasonably 
because the cost of the blocks is covered in the initial order 


SANDERSON 


make 


‘Signature’ papers 


s2/53 BERNERS STREET, LONDON, W@W.1 


ADVERTISER'S WEEKLY 


NOW is the time to arrange 
for ‘SYSTEM’ DESK DIARIES 
to give you all-the-year- 
round publicity in 1953 


Dey ene Oote 


at 
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s wONDAY 3\ oo then —_——— ~ 
See Spaces lor days engagemenee at 
r 
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ao ua ¥ Gays e Set y 


Busenees mani: for each Gay 

Three Month: Calender on 

every wheet 
= r Se¥ Locking Rods for hetding 

ty A sheers 

\ Ag Nf Dated ehewts for coming days 

| of year 

Current day + sheet 


Strong Stand 


N enquiry TO-DAY will bring you proof of the 
A economical advertising values of “SYSTEM DESK DIARIES 
in good ume for you to obtain supplies for Christmas or New 
Year Gifts. Your name and business announcement printed 
on each Daily Sheet will bring your goods or service 
prominently before the notice of your chents or prospective 
customers every hour of every working day throughout the 
whole year 


Supremely useful and remarkably practical, the “systTeM’ 
DESK DIARIES are in constant daily use, serving as infallible 
reminders of appouftments, things to be done, and so on 
They are more frequently referred to than any other article 
of desk equipment, and so constitute the most effective form 
of continuous but mexpensive publicity 


WITHOUT OBLIGATION 
fill in and post the coupon below 
for particulars and quotations NOW 


SD, ee ee ee 


1 To SHAW PUBLISHING CO., LTD. ' 
i 180 Fleet Street, London, E.C.4 1 
| 
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or JOURNAL A change of front 


By WILTON EVAN 


suhewseuny NEWS 
Net sates 5] ,808 WEEKLY (A.B.C.) 


London Representative 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (cenero! 2626) 


Largest Net Sale in Jane 


KENTISH TIMES 


SERIES OF BIGHT LOCALISED EDITIONS 


CERTWIED NET SALE 


 8Q,093 ~~ 


ABC Certificate for the six months ended Dec, 31, 1951 


A limited amount of space is now available for new business— 
Flat rate 23/- per s.c.i 


TIMES BUILDINGS, SIDCUP Tel 
London Office : 329 High Holborn, W.C.! Tel 
Orpingten, Eltham, Bexieyheoth, Erith and Dartford 


also at Bromley 


Foots Cray 3077 (3 lines) 
Holborn 2730 


Can crossing the 
4 Rubicon could not have 
felt more concerned than 
managements in weekly news- 
paper offices when they take 
the momentous step of chang- 
ing make-up and introducing 
front page news. How will 
| older readers react’ This is 
| always the cructal question 
Among the atest ake this 
| ste the Isle of I Crazette 
esta ved &. n ‘ And 
| of again, fea 1 older 
ud would es radical 
4 ations «have d oun 
founded 
Before the change the Gazette 
front page wa irge jevoted to 
lisplay ad ’ enter 
tainmentis wding to 


sht. is a best 
ca Enter- 
have 
page, 


ne schoo! 


selling line 


advertisen 


tlainment 


been moved to the back 


Priority for news 


CANNOCK — 


ADVERTISER 


Covers the whole of, 


CANNOCK CHASE 5) 


STAFFORDSHIRE 


sy 
R 65,000 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 


Intensively cover the populous and 
Prosperous area of South-West 
Middlesex 


NET SALES 


41,335 


A.B.C. 


1% HIGH STREET 
HOUNSLOW 
Phone : HOUnsiow 0016-74 


Lendon : George Jackson 
Clifferds inn, tea HOL NII 


Founder Member london Sudur bun 
and Home Counties Press Group 


The newspapers 
of North Essex 


issex Connty 
Standard 


coucassrsemam 
Gazette 


Braintree and Witham 


TIMES 


Over 44,500 a week A.B.C. 
ISs. per s.c. inch Flat 


previously occupied smal] 
classifieds which have been 
switched to page With the 
hangevuver 1 more ilar tech- 


luced for 
s:dvantage 
lume <« Gareth 
a news, and attrac 


nique has been 
yout, and takir 
of us mine ce 


now presents 


tive front page Iw em: solus 
tions at the bot 1 f this 
pag been nt luced for 
ty " ’ These are allowed 
va f in ft 6 in 
i »a akimun Xin. dc 
and hav ‘ fy be sold for 
an indefinite period 18s. per 
ci. agains he il trade 
r sp rate at 8s 6d 
. . . 
TONVERSE action has been 
( aken by wv M wy and 
Ditton News 
When Ft Blunde Pye the 
Mt h y m 4 tron 
ig cws Wa s fe He 
ue d should be aired for 
dv sements Journalistic 
leagues and associates sought 
dissuade him Front page 


oh! no—ads. first 


ws was “the modern make-up 
assured him Eventually 

Ny some reluctance Mr Pye 
greed to give it a ‘ Five 
t afta al, he considers 

ad although = circulation = has 
soared and progress is still satis 
factory, M Pye nains un 
rt wed that news iny better 

f seine Printed on t first page 
'¢ c et , ongnal 

w tl e best place for a 
book is inside the cover.” he says 


YOELL 


ln 
Carolgate Retford 
Pomene 0 Td Rented sa 


An unusual example of local 

advertising from the “Retford, 

Gainsborough and Worksop 
Times 


FTNHE quality of local advertise- 
ments in the weeklies con 
tinues to show improvement 
Trade-marks of famous manu 
facturers of radio and television 
were used in an effective group 
for a dealer's advertisement in the 
Bridgewater Mercury offering all 
the best in television—a reversal 
of the usual advertising compli- 
ment so far as retailers are con 
cerned 
Brewers are adopting the map 
technique of advertising their 
houses more widely. A full double 
column display for Lion Ales in 
the Southport Guardian featured 
houses along the coast as far 
north as Whitehaven. Of interest 
to motorists and excursionists 
generally, such advertisements are 
an example of how weeklies can 
enlist advertising support beyond 
the areas of their main coverage 


* * * 


RIGHT ideas continue to 
mark the production of com- 
posite pages—for June is often 
the peak month for such efforts 
Whitsun, and holidays generally, 
offer an obvious subject: romance 
sull very much in the air; and 
the agricultural shows are again 
the delight of the countryside 
Among new slants introduced 
recently is a wedding page in the 
Manchester City News under the 
Strapline—“spare a thought for 
the bridegroom.” A page of June 
wedding ideas was based on the 
editorial! suggestion that the man 


was often afraid of spoiling the 
show! 
Some of the bigger agricultural 


societies have this year appointed 
agents and a composite page ar- 
ranged and produced by the 


@ Continued on page 550 
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WEEKLY NEWSPAPERS— 


THE DEWSBURY REPORTER _ . _ 
ween serses Good P.R. for advertising 


LONDON REPRESENTATIVE 


n noe the retirement after a long 
vice, of Mr A. T. Gellan, our 
representative 
Watkins (a colleague of Mr. Gellan for 
ny years) has now taker ver r representation 
at the same address as heretofore 


143 Fleet Street, London, E.C.4 Telephone Central 448! 


Technical articles of real interest to engineers 
and executives appear regularly in the new 
monthly Mechanical World Mf your products 
appeal to the Engineering Industry, send for 


free specimen copy and rate card 


SINCE 


- 
Mechanical World —Biag : 
AND ENCINEE RING RECORD nany are strang © Dagenham “Post announcing 
{ cise R y simply gd yet truumphantly 
Emmott & Company Limited, 7! rd Sereet. London, W C2 first 24-page 
Manchester Office t West, Manchester 3 display ver ‘ to ‘ his is published 
roduce it was 
10 days before 
wa wered 
r COPY ov whes « sdvertis 
uss pub " heen hooked for this par 
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DAY and NIGHT MALAYA IS AN EVER men eee 


EXPANDING MARKET a i nw isi , 
TYPESETTING ne tae, in the linet | SERVICING 
ARE YOU REPRESENTED THERE? nub pinion 


Singapore andM SILK SCREEN PRINTING 
PLUS Prosperous Singapore an alaya 


are calling for more and more | in he ' a : x = 
g is from Britain. Are YOU cu Y : yutly M ERCU RY 
The J, sles ee hs ae 7 DISPLAYS LTD 
(fi growing market? Bot Bete hems sensi ‘ 
The executive of one of the ; ¢“¢ i 245 VAUXHALL BRIDGE ROAD 


SERVICE FOR best-known advertising agencies ec selling kes sree en’ toe er anene 
+} WORKS — 394 York Road, S.W.18 


Malaya will be in London for on ver < 
STEREOTYPING) | "sss es errs] | ae 
1 will be happy to meet . a , . A p , ; 
cae deh, iperememmcrns ee @ esponsible people interested . erimer EXHIBITION STANDS AND 
REPRODUCTION fiscussing the advertising | — t ni ty" DISPLAYS OF QUALITY 


ortunities in Singapore and 


SERVICES LTD. Federation P wo | T. ROBINSON 
18.20 ST. JOWN STREET, Box 1457! ’ nas ix | honourin STUDIOS, LIMITED 
CLERRENWELL, EC1 ’ ' ' ey 72a Plough Rd., Battersea, S. W.1! 

: CLE 15aR-8 Advertiser's Weekly 188 Fleet St EC4 en nan of the ’ ve Tel. Nos. Bottersea $300 & 4886 
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for Shipbuilding 


> heavy industries of Barrow 
n works bring bie pay pa ket 
chhood tt 
about. These people are 


and BARROW NEWS SERIES 


mem! regions throughout 

n all, covering large 

g. You can be sure 

aching these people is through the columns of the ‘Thrifts 


lay will be very reasonabe ul the effect of vour advertisime 


the thrifty: thirt y-sinx 
for well spent appropria tions 


tl! the Thrifty This 
RNEST LUM ON London Adverusement Dvr 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-17 FLEET STREET, LONDON, E.C.4 TEL CENTRAL 3266 
A hester OF 


Leeds Office 
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‘Talkaverts’ brilliant 
TALKING MODELS 


ae the first time—-realistic talking models — with lip 
synchronised to the message they deliver by direct 
amplification or recorded sales talk. Talkaverts are 
terrific. Easy to operate and maintain. Unlimited in 
appeal and application. Be first in your field to exploit 
this unique and powerful sales aid. Make an appointment 
for a demonstration now! 


4D 


You have to SEE and \WA/ HEAR them to believe! 
cnciadaneaiale 


—- TALK AtVERT S--Lyro. 


a Creators of the unique & talking ‘Billy Beacon’”’ 


Sales and Production Dept., COLLINS MUSIC HALL, ISLINGTON, N.1. Phone: CANonbury 3868 
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ADVERTISING MANAGERS— 
write for details and costs of an ad- 
vertising medium that can put your 
product's name prominently before the 
purchaser — just when she is spending 
her money. Redfern Advertising Rubber 
Mats, incorporating any trade name, 
mark or slogan in any combination of 
colours, are willingly accepted by shop- 
keepers — because they help to furnish 
the shop. 

Redferns — originators of this unique, 
permanent advertising medium — have 
supplied advertising rubber mats for 
such products as Procea Bread, Hoover, 
Ferodo Brake Linings, Walpamur, 
Target Wools, Lifeguard Products, 
Gibbs ‘SR’. 


OOORWAY mats 
FLOOR mats 
COIN MATS 
OARTS mats 


SOWLS mats 


ADVERTISING RUBBER MATS 
temind at the point-of-sale 


MATIGMAL ADVERTISERS Bivision . 
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Profit sharing for 
agency staff pensions 


FEW of the larger adver- 
tising agencies have super- 
their 
staffs Many others would 
like to, but are reluctant to 
commit themselves to a sub- 
Stantial annual contribution 
that they might, in a period of 
unprofitable operation, find it 
hard to meet. 

The agency business is subject 
to ups and downs that may have 
no relation to the competence of 
management. Should an agency, 
possibly through no fault of its 
own, lose a big-spending chent, 
it may find its turnover halved. 
There may be an alternation of 
fat and lean years. The ordinary 
industrial superannuation scheme, 
involving a prior charge on 
profits, if profits there be, and a 


| charge on reserves if there be a 


loss, presents difficulties to any 
but a large agency 

A plan that serves a similar 
purpose but does not impose on 
the employer the same rigid obli- 
gations, has consequently much 


to commend it. Young & Rubicam 


Ltd. believe that in thei Retire- 
ment Benefits Fund, established 
eighteen months ago, they have 
such a scheme, and that it is one 
that could be adapted to the cir 
cumstances of any advertising 
agency, large or smal! 

The fund, which is similar to 
one operated successfully for 
some years by the parent com- 
pany in U.S.A., is in effect a profit 
sharing scheme. It is not, like 
most industrial schemes, contri- 
butory But, because the em- 
ployer’s contributions are set 
aside to provide retirement pen- 
sions, it has been approved by 
the Inland Revenue authorities, 
so that neither the contributions, 
nor the interest earned, are 
chargeable to income tax 

This is what happens 

The company is bound, by its 
agreement with the Inland 
Revenue Department, in any year 
when earnings reach a certain 
minimum, to pay into the fund 
contributions on the following 
scale, in respect of each eligible 
employee: after 3 years service, 
S per cent of salary and bonus; 
after 4 years, 10 per cent; after 
3% years, 15 per cent 

Should the company be unable 
m any year to make a full con- 
tribution, employees are credited 
im proportion. In a bad year it 
need contribute nothing, but the 
balance can be made up in subse- 
quent years if desired 

When an employee retires sums 
Standing to his credit are used to 
purchase an annuity with a mini- 
mum (ten-year) guarantee, if 
This means that if he 
should die within ten years his 
annuity is paid to his nominee 
until the ten years expire. Other- 
wise, of course, he draws the 


income for life. Joint annuities, 
producing a smaller income, can 
be purchased to cover man and 
wife 
An example of how, under the 
most favourable circumstances, ut 
could work out is that a man, 
joining the firm at 31, at a salary 
of £350 a year rising to £850, 
should draw approximately £413 
a year at 65. Or a man joining 
2,000 a year rising to 
should draw approxi- 
mately £1,317 a year. Women, 
for actuarial reasons, would draw 
somewhat less 
The fund is administered by 
five trustees (three directors and 
two employees) and all adminis- 


trative expenses are borne by the 
company Unlike most other 
pension plans there are provi- 
sions for annuities (immediate if 
over $5, or in case of ill health 
or disability, otherwise deferred 
until 65), to be purchased for em- 
ployees who leave the company 
for reasons other than dishonesty 
or misconduct, such exceptional 
cases being dealt with on their 
merits, Cash payments are made 
if the sum credited is insufficient 
to produce an annuity 

This Retirement Benefits Plan 
is in addition to life imsurance 
benefits. All Young & Rubicam 
employees have policies in 
amounts not less than their year's 
salary The major expense 5s 
borne by the company. Those 
earning less than £850 per year 
do not pay toward this insurance 

A scheme of this nature clearly 
has a dual advantage. It combines 
the merits of staff superannua- 
tion, which it shares with any 
other sound pensions scheme, 
with those of profit sharing. Be- 
cause the staff cannot reap maxi- 
mum benefits unless the company 
prospers, it constitutes an incen- 
tive to conscientious and loyal 
service. As G. D. Bryson, man- 
aging director, puts it, “a firm 
cannot make a profit unless every- 
one in it is pulling his weight and 
1 bit more.” 

The employer contributions ap- 
pear generous—and they are. 
But a similar scheme could be 
operated with smaller contribu- 
tions and correspondingly smaller 
benefits. It must also be remem 
tered that tax exemption reduces 
the charge on the company's net 
profits by something like SO per 
cent, plus the new EPL 
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Acrial Poster in the world—-26 actual 
letters in line showing in bold silhou- 
ette against the sky and readable from 
two miles. We no longer tow the old 


Aero type of solid banner as readability 
is poor 
WE OGY FOWERETL HUPACT The Journal that .... 


sae ADVERTISING OF ALL TIME 
16} y A real Solus site, Vital, Dynamic and 


infallibly arresting stimulating interest 
in young and old 


Of Elstree sx: ruc rom nese 


BEACHES OF BRITAIN THIS SUMMER Fully covers 


Asrodrome What better setting could you have 

for the acrial display of a message 

devoted to cooling drinks or ice cream t e 1e ¢ oO 
than a crowded beach at one of our 
popular seaside resorts’? Here is the 


Elstree “time, place and moment” to send e.. 
holiday makers searching for products 4 t 
of this nature Thousands of car ( ver isin 


owners too, can be reached with a 


suitable slogan 
Herts HIGHEST COVERAGE—LOWEST COST 


90 square miles of coastline can be | 
sovered in one hour's flying and our s 
chores ase the lowest in the qneners. | PRESS-~ National, Provincial, Magazine, Trade and 
Have pleasure in announcing From 15 guineas per hour inclusive f a s 
latest data on Aerial Poster of hite and maintenance of Poster Technical, Export. AGENCY SERVICE : OUTDOOR : 
Towing. 


BOOK WOW with AERO PUBLICITY OF TRANSPORTATION ADVERTISING : FILMS : 

ELSTREE AERODROME, HERTS. Elstree 3540 

The firm with 1S yeors of Aerial Advertising RADIO. EXHIBITIONS: DISPLAY: PRINTING : 
behind them 


Please file for future references ENGRAVING . COMMERCIAL ART: PHOTO- 


FOR BETTER SELLING 


EXHIBITION 


The BROOK Projector shows up to 40 
minutes of sound film im daylight, repeating 
indefinitely. Available on hore. FACTS 


GRAPHY: PACKAGING : MARKETING 


7 out of every 10 copies are 
sold to actual buyers of 
Space, Service or Materials. 
A.B.C, (July-Dec. 1951) 8,243 
copies weekly. 


POINT OF SALE 


The ‘AMPRO’ repeater—the projector in a suit- 


| Ad iser’ 
case. Ideal for showing sound films of up to 10 j 
pr meg hie ear worn fe Lg ver ti ser & 
SALES TRAINING We 
The SOUND FILM CE y 
a coun ae 


loudspeaker incor- 
porated. Simple “ . ° » és 
eperation. Year The only journal devoted entirely to advertising 
Message memorably ‘ * 

presented to your 


Tepresentatives—or 1s FLEET STREET, LONDON, £04 
to the retailer Tetephowe CHAscery 8644 (15 tues) 
Price £55.64 


Por full information 
please write to. The Sales Manager = 


SOUND-SERVICES LTD 


269 KINGSTON ROAD, LONDON, §.W.19. TELEPHONE LIBERTY 4291 
An aseociate of the Film Producers Guild 
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Two new presidents— 


7 

Mainly Personal— 223 

Women's Ad. Club, 

and A. E. Aylward, of 
BPAA Lasker 
(“only 40 million 
dollars’’) dies: Fife 
Clark, Lord Swinton’s 
P.R. aide: Gardner- 
Stanbridge off to 

Lagos to-day 


By CONTACT 


=a’s vir t “ » becoming 
oT] gles ; boats ‘ y of th press officer 

‘ \YLWARD. tt J “i 
run GH Jefinite ha ' he British Po 


b Since then his promotion has 
) 


heen rapid. He has been responsible 
\ r for many sional campaigns and 
Ad t ‘ ‘ ¢ af j ve ind ng ‘ ember of the Consultative 


Cor 
(Hom 
cot 
‘ 
Pw ngs ol 
ee he — ; 
h " 
president Fife Clark 
Fellow 
mos often meet him 


* * . 


ONE WHOM the axe of redund 
is W. Gardner 
linguishing his 

m charg 

m of the 

ind == sails 

¥) for Lagos, Nigerna 
vf Trade having offered him 
rther thre years contract im 
ide Commussioner Service 

Mr. Gardner-Stanbridge has had 
varied career He has been 
Inspector of Supplies and, later 
Liason Officer for Production 
War Office. But he has 
> years im entertamment 
producer and entertainer 
radio television. He 
of th é broadcasters 

ENTITLED To ol is ‘ the 2LO and SGB days 
broadshe whict ue yivINg responsibility at Olympus 
achus news ib Daily Telegraph Antiques 
he West End ‘ min 1928. It was in 1948 
' that he was transferred to the B.1.I 

or iultancy Section of the Board of Trade 


WEEKS WISECRACK 


one tine nw 


Graph 


culated to 


For Industrial 
and Commercial 
Advertising this 


newspaper the 


WESTERN MAIL | 


AND SOUTH WALES NEWS 


the ONLY 
National Daily 
is pre-eminent 
Head Office, CARDIFF. Tel. 33022 


Advertisement Manager, Robert H. HARRISON 


London Office, 176 Fleet Street, E.C.4 
Manager: GEORGE 1 STUDD. Tel. Central 469! 


diuors and le: r col usts fort 
thily Hartne! sprey's and 
Yardleyvs are among foundation 
ibscribers 


* e 


NO ONE can nat Fife Clark 


wl t 


“We'd like to use commer- 
‘- oth ogee cial television, old man, 
Swintor ou ch with the but we can’t find anyone 
Saaieiien he hho bi who can pronounce our 
yournalistic rxperience in the pro- new secret ingredient.” 


™“ 
Cer | Office 
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Readership Investigation 


Readers who entered an editorial competition have given these vital facts about themselves 


83% | 39% | 13% 


ARE OVER 21 ARE 21—25 ARE MARRIED 


81% | 4-88 


OF MARRIED READERS HAVE CHILDREN PEOPLE READ EACH COPY 


: 
j 
: 
: 
, 


tomances 


COMBINED SALES 437,239 (ABC) JULY—DEC 1951 


£200 per PAGE + 9/Id. PER PAGE PER THOUSAND 


(A similar research into TRUE ROMANCES readership is in hand) 


For full details of the TRUE STORY research and spaces available ask A. H. Mclsaac, Advertisement Director 


ARGUS PRESS LIMITED - 8/10 TEMPLE AVENUE - LONDON EC4 + CENTRAL 3514 
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ACCOUNTS MONING ae : Colour for Player's 
Zubes: new cough CURRENT ADVERTISING advertising films 
mixture agent A new film in the “Players 
Napper, Stinton, Woolley Led. 
are taking over the advertining 


for Zubes Cough Mixture A } voice & Vision appointed P.R. 


campaign will begin in the 


autumn. Details are not yet advisers to Arctic ——ee 
avaltahte. 


& Vision Lid. have been numt ‘ scientists in 


cdaaeel Yeast-Vi ite od public ae press rela cluding orologists and glaci 


» the British Nort! ts als undertake 
goes to L.P.E. ‘ = 


” The Exp 1, which is under 

As from October 1 advertising ered to be the mo ote ge - 
for Veast-Vite tablets will be. sh cont t t patos: “) hw arivate NEW ACCOUNTS 
handied by London Press Ex- ‘ corte aa wee ae te tae Gaed 
change Ltd Yeast-Vite tablets ! gp the j ver th t ‘ Publicity Service ‘td. ~~ ~~ 
are a product of Irving's VY east- wy the eanediien @ led b ately or py Hes ys oe Palymark Lid. (manufactur 
Vite Lad. sos wurtlar malin identification equipment) 

° ° : os F , . Ingham (travel agency), Special: 
Nicholls Dorrity Aaverthing tid . 4 = _ ravel Service I d he Telecolour 
mingham) ha n ‘PP nied t ree SC ‘ I ’ f is —_ feet ». and the B sh Pioneer 
ud “lv ne vet t n ‘ » learn ev . f E mCcO a 


Association 


per u y y Ltd. have 

. , rn ther equipment ute teen mitt ’ ppor szgents for Joseph 

PUBLIC RELATIONS 7 ils ¢ Th) id.. makers of fire 
ACCOUNTS ind Shenderey 


. *4y° 9 r ere 

‘ ule Lid Pn gners ond *This was difficult to handle * * * 
a and m on-Bs s Lt - ap 
d toote, ooo a etding tid Pat Dolan an “ Dele py det 

saat * K moet , catensive sum r campaign . 1 pa Zit (ewanee ) as oe agents 

ed for co plex chloro sk . 
aime 4 slate adn tv ‘ “pr d De ‘ Crossley & Co., Litd., have been 
/ ‘ : ‘ and sf - ' ippointed agents to Holloway Metal 
Laboratories Ltd. with |, Roofs Ltd., specialists in copper 
ind zinc roofing A campaign has 
; The theme of the schern begun ion the architectural and 
ndled by Delan Davis Whit- ’ ging clk rf building trade press This agency 
a & Stewart Lid., is “Keep ' t s also handling advertising for 
fresh as @ daisy.” Over £40,000 cult « 7" ‘ Barbers of Fulham 

: , ‘ as ou h others * * * 
nod Sidney- fone Lid. will be spent = he o Liver g all people a pres » fac ccounts for Strand Publicity 
ms consultants ’ ONaIS, PFOVINGCI AS, Bereral arn fa ‘ nm art MacAndrew (engin 
mm Components Lid 
fluorescent fittings, and 

Electronics (Reproducers) Lid 

* . * 
Richard Stannley (Advertising) 
hay been appointed for 
Controls Lid., makers of 
raft components and gauges 


campaign w start in September 
* 


corsets and 


wes in national daily news 


* 

Harold makers of 
Kardov raising hav 
placed their t ar campaign 

j with T. S. Browne ‘Ltd. 
t Ss ite widst 
ret . K. Clayton Advertising NEW CAMPAIGNS 
Ageney Ltd. (Manches 


unning a pile 


More new products p<" < 
are foreshadowed — | 


he An in com 
m Wale 
paravions Advertisements are appearing 
‘ ind th Tatler, Queen 
ducts) at er Bazaar for 
London sirdressers. Agents 
th n a Co., Led. 
* 

Sixty-seven newspapers will the 
used to dv c the lack pool 
Huminations this year £3.40 will 
be spent on press publicity 


oF Srand r porating * * * 
i - . ’ A new Twilfit brassier s being 
1? } l v > . ‘ sdvertised in national papers 
- c et ay women’s journals and the provincial 
“ . - ag men press. Agents: G. S. Gerrard Ltd. 
* 


ARTIST PARTNERS Ltd. ™ end Ane ee 


announced 


, mm " Dails ‘ i nulay Pi torta 
John St.. London, Wl. Gerrard 1157 3 lines d dental professions. these includ , aantve tat of 
. neat 4 ERENCE women's magazines. Agents: Alfred 
: oo Pemberton Ltd. 
HN LALL AND PARTNERS rb Dot D 
i ; Stewart Lid roo - @ More Current es 
: i 1. 


on page 56 
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ry such 
sporting > n Len 
Hutton, Stanley Matthews, Denis 
Compton nd Frank Swif hav 
been shot in black and wh 
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Where the | 
business climate 
is Set Fair 


Nowhere in the world will you find 

a faster-growing, more receptive 

market than in the Western States 
of the U.S.A. There, between 1930 
and 1950, the population increased by 
64.4 '.—almosi three times the U.S. average 
of 22.7°,. There, at this moment, are 
millions of people with money to spend 
— dollars to spend —on goods that meet 
their ever-widening needs. 

Here then is a highly profitable market 
of reasonable size which British manufac- 
turers could well consider. The dollars 
are there. The investment required to 
secure them need not be great. 

Graham & Gillies Ltd., in collabora- 
tion with the newly formed company 


e 


NEW YORK ASSOCIATE 


— 


Grohe & Gillies Led. lec. 


GROWTH OF POPULATION IN U.S.A. 1930-1950 


22-77. 


MATIOMAL AVERACE 


of Los 


Angeles, can help you reach the market. 


In London we are at your disposal to 


discuss your plans. In Los Angeles we 
are ready withexperienced American staff 
to put them into effect. 


Graham & Gillies 


LONDON: 37 Golden Square, London, W.1. Telephone : Gerrard 9121 (:0 tines) 
LOS ANGELES: 8845 West Olympic Boulevard, Beverly Hills, Calif., U.S.A. 


The Abbott Kimball Co 


Inc., 250 Park Avenue, New York, 17 


Enquiries should be addressed to Golden Square 
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We Hear— 


publicity September 3—18 Orgamesers are 
director of Pringle o and. who Irish Exhibitions Lid 
n New York, has ap . . . 
io programme and THAT the Duke of Edinburgh will 
m show Cycle and otor Cyck 
° . sl Earl's Court on November 
THAT J. &. Stome, adveriming man 
ig f Van Heusen, was working ° > al 
of the Dutch rally driver THA! H. W. Senith, father of 
& nides, during the 24-hour car A. W. Smith, director, Frederick 
f d at Le Mans during the Aldridg lid has dicd in his 96th 
nd y Till a few years 
. regul visited Fleet Street 
yweford Lid he had many friends 
Services ° . « 
THAT Mayfair Advertising Lid 
° went to Cliftonville on Saturday 
rH Al oe Harcourt, a young 0" th annual staff outing 
icy «print und sen of WO G * ° * 
Ma court naging di of the THAT Peter Garrini, a director of 
' Company Ltd Strand Publicity Lid., was presented 
n chosen a mem by his wife wit a (Roger 
of gymnasts repr M 1) last week 
un mn the . . * 
THAT the brother and sister team 
bd of HH. Lederw Thompson, wh. 
THAT Prodéie =a who opens in th the planning group of 
Hapy Landing ‘ eolys Lid. and Teal Yeoman, 
s Pav pool, at the ife of J. R. H. Yeoman, of Foote 
of Jun Cone & Belding Lid., have collabo: 
ed on a second collection of car 
toons, “Low Life and High Life’ 
under the pen name of “Anton.” 
° * . * * 
ond Irish Ideal THAT Hector Ross Radio Produc- 
to be held at tions Lid. a “Sports Parade,” 
Civil Gillette sponsored show on Radio 
Luxembourg, are featured in an 
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first 
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SALES NETTED wish PYTRAM. 


Three -dimensio shox 


displiy 
Sbox 
with Lamon 


n Py ibber Compound 


The produ 


i 
| 
| 
and ow ss ' ! repre | 
duced 
Send to-day for yo opy h 
| 
| 
' 
| 
| 


for **live”’ publicity 


Pviram folder or vodels 


PYTRAM LIMITED 
DUNBAR ROAD, NEW MALDEN SURREY Telephone: Maiden 32257 


Sir Miles Thomas, 
re-dedicated the new 
New 
the key 

president 


to the old Ber 
Andrew J. Haire I 


Charles C. Green 


the 


article 
current 


on sponsored radio in 
issue of Bandwagon 
* * . 
THAT Major Norman Kark acted 
as officer in charge of co-ordination 
for the Royal Tournament at Earls 
Court 
* 

THAT Raleigh Industrics will be 
runming a special Coronation Easter 
window display. contest next year 

. 


THAT the Display Producers and 
Screen Printers Association have 
eight trophies at their disposal for 


competition among members 
. . 


THAT a French firm of arking 
plug manufacturers had a balloon 
im =the a Sparking plug 
flying c ce Le Mans course 
during the 2 ar race held 
there last week-end 

* * 


THAT new 
the Display 
Printers 
Saville & 
Manders 
Wolverhampton ; 
Lid., London 

* 


associate 
Producers 


Lo 
Printing 


Blandford 


. 
THAT over £25.000 has bh 
for charity by the series 
Pictvrial film garden part the last 
of which was held on Saturday 

* * * 
THAT J. W. (Rey) Church, Foote 
Cone & Belding traffic manager, 
has been p d by his wife with 
1 baby daughter—their cond 


n raised 
Sunday 


esenic 


June 19, 1952 


president of the British Advertising Association, 

Thirty Club Room at the Advertising Club of 

York, and was presented with a key to the room—a replica of 

Franklin print shop in Philadelphia, by past 

to r. Sir Miles Thomas, past presidents, 
and Andrew J. Haire 


SOE ERE REO E EERE EEE HEHEHE EERE Ee 


ADVERTISING 
DIARY 


Friday, Jume 20. 
ADVERTISING 
natwnal 


ASSOCIATION 

Dubiic speaking = com 

Imperial Hote! Birming- 
pm 

Cus oF Loxpon 

(Pustic Srtakino $Sectiow) annual 

Connaught Rooms 


Jame 25. 
PusuicrTy Cius 
car treasure bum 


or NOTTINGHAM 


» Socrery or Barrisn 
ADVERTISERS luncheon 
and mecting 
Monckton 
12” pm 


Seer errr Pree eee 


THAT Amateur Photographer is re- 
introducing, on July 2, the popular 
Camera Guide, for which the 
journal was well-known before the 
war Extensive advertising in the 
national and provincial press will 
reach photographers in every part 
of Britain 
* * * 

THAT June 13 issue of Municipal 
Journal carries exclusively, it 1s 
claimed, a return made to Parlia- 
ment showing the cconomies effected 
by local education authorities in 
response to the Minister of Educa- 
tion's request for a five per cent 
cut 


DESIGNERS DISCUSS 


The first Congress of the Alli- 
ince Graphique Internationale 
(AGI), an organisation of the 
world’s leading graphic artists, 
ook place in London at the 
Royal Institute of British Archi- 
tects 

Ashley Havinden 
ng member for Britarr 
the delegates to the Congress, 
which was presided over by Jean 
Picart le Doux, president of AGI 

The Congress defined the qual- 
fications for membership. It was 
decided that AGI should com- 
prise as active members creative 
artists in the graphic arts as ap- 
Plied to advertising, publishing 
and the mural! arts 


correspond- 
welcomed 


- - .a , ie ee a - 3 iP Va = 


CODE OF PRACTICE 


An exhibition of the work of 
members is to take place in Paris 
in 1953 

A preparatory discussion took 
place on an international code of 
practice, covering rates and con- 
ditions of work as well as com- 
petitions, which will be more fully 
debated at the next Congress. 
This will take place in Paris next 
year 

The delegates were entertained 
by the British members at a din- 
ner party on the river, and at 
evening parties in the studios of 
F. H. K. Henrion and Lewitt- 
Him, as well as at a Sunday 
garden party at the country house 
or Ashley Havinden. 
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You’re 
selling to 
Britain 
in miniature 
if you’re 
selling 


to 


Bath 


through 
the 


Get full details from the Advertisement | 


Manager, 134 Fleet Street, Condon. 
£.C.4. Central 2767. 


j 
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Publications News and Notes 


OFF THE 
COVER 


Owens 
cove 
caused 
whe 
she wore this gown 
at a West End film 
premiére. The gown 
designed by 
Newnes's 
Ppromoton 
as 
“Tit- 
serial 
Island of Desire 
she ap- 
The group s 
photographic 
studios transferred 
P hoto- 
their 
star, as she will be 
seen in illustrations 
on to 
shark 


Patricia 

“Tit-Bits” 
star, 
Sensation 


was 
George 
sales 

department 
boost for 
Bits” new 


in which 
pears 


22-inch 


blow-ups of 


10 the serial, 

the white 

skin 
the skirt. 


40 per cent increase 
in attendance 


In contrast to many recent cx- 
hibitions, the Mechanical Handling 
Exhibition and Convention, 
organised at Olympia, London, 
from June 4 to 14, by Mi 

the Iliffe journal, drew 
an attendance 40 per cent higher 
than on the last occasion in 1950, 
the final figure for the 10-day run 
being 45,428. Overseas attendance 
was 3,508 compared with 1,298 in 
1950; press attendance was 385 and 
Convention attendance 3,075, an 
average of 256 per session 

Many cxhibitors have already 
asked for space in a fourth exhibi- 
tion im two years’ time. 

* . * 
fourth consecutive year 
Newsagent produced an 
evening Bulletin at the Newsagents 
Conference. On this occasion the 
printing was undertaken by Robert 
Johnson & Co. Lid., publishers of 
the Southport Visiter, who also 
assisted with the photographic and 
blockmaking work. The Bulletin was 
edited by G. A. Adamson. The 
copies, which had gold title-panels, 
were delivered to the delegates’ 
hotels cach evening. 

* > 


For the 
N 


* 
News-siand price of the New 
ork Times has been increased, in 

New York City and suburbs, by 

5S cents to 20 cents, owing to the 

rise in the cost of newsprint. 


material 


CLELAND 
PACKAGING 


best traditions of industrial Design — 
fumcuonally and visually 


WM. W. CLELAND LTD 
STAPLE HOUSE, HOLbern 252! 
CHANCERY LANE, W.C.2 & BELFAST 


| 


r 
a 
n 


With the July issue The 
will return to 
format, 11 im. & 
restyled front 
cover of this issue is illustra- 
ted. In consequence of many 
improvements im printing. 
preseniation and size, the 
price will be increased to 
Is. 6d. 
* >. * 
Southern Farmer an- 
nounces a new advertisement 
position——half-page in two 
colours on the back page at 
the special rate of £36. 
Printing arca of the new 
advertisemem space is § in. 
x 10 in. In a letter to regu- 
lar advertisers the pub- 
lishers state that this new facility 
has been made possible by improved 
paper supplies. Restricted to cight 
pages (wo years ago, the paper now 
runs to 16 pages cach month. 
. * > 


The products of more than 40 
manufacturers of industrial safety 
equipment will be reviewed in the 
July issue of Personnel Ma 
Welfare & Industrial E 
which reports the annual conference 
and trade exmbition organised by 
the industrial safety division of 
the Royal Society for the Prevention 
of Accidents. 

* . > 

the new specialised 
monthly journal covering commer- 
cial fishing, has been informed by 
James Noble (Fraserburgh) Lid., 
that a £7 advertisement in that 
journal resulted in a £12,000 
inquiry. 

* 


a 
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World 


Nine and a half pages of adver- 
tisements for merchandise ticing up 
with Eagle comic are included mm a 
supplement on boys’ clothing in this 
week's Outfitter. 

o * * 


New World Astrology, which 
has been circulated privately since 
1940, will be placed on general sale 
as from the September issue. Sell 
ing at 9d. monthly, the initial print 
order is for 10,000. A full page 
space, type arca 6} in. by 44 im., 
will cost ten guineas. The pub- 
lishers are the Whitman Publishing 
Company. 

. * o 


A new three-fold promotion piece 
for Newnes-Pearson'’s Lacky § 


Silver Star, and Glamour states that | 


the 
‘om- 


more than a million women bu 
three magazines every week 
bined vertisement rate 
per page, or Ss. 44. per thousand. 
> ° > 
June 


Equipment and Trader launches a 
“Sales Panel” feature 


and answer form, designed to im- 
prove sales techmique in shops. 


is £300 | 


20 issue of The Domestic 


in question | 


ADVERTISER'S WEEKLY 


july 2222) 


PROGNOSTICATIONS 


You are sickening for a 


business trip to Paris, It” 
will be safe to follow first — 


impulses despite conflicting — 


afterthoughts. Your affairs 


will take a sharp upward © 


turn if you put your best 


foot forward and concen- — 


trate on major issues— 
leaving your advertising in 
Glovers ® safe hands. 


Aspective Dates 


June 27th—At noontide, an im-_ 


portant gathering of influential 
persons under the symbol! LS.B.A. 


¢ 


is likely to occur in a locality — 
associated with riches and social — 
prestige, such as the Park Lane © 


Hotel. 


July 2nd—A Club (Column), a 
Circle (Golf) and a Cross 
(Gerrards) are indicated in con- 
junction under summer skies. 
July. 16h—Certain persons in 
Press and Publicity circles are 
likely to foregather at Walton 
Heath. 


* 


Monsieur le Manufactureur, moy we 
remind you that Glovers specialité du 
maison is wringing more advertising 
value out of ‘teen thousand oppropria- 
tions thon . well ony. 

except this wideowoke middile-sized 
agency? Il faut que vous get in touch 
avec Glovers, and discover pourquoi! 


GLOVERS ADVERTISING LTD. 
30 Bouverie Street, E.C.4 
CEN 2892 (6 lines) 


Also ot Bristo! 
Tel.. 25483 
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Contract question ‘really 


I.S.M.A. exam. candidates 


‘ANSWER COULD FILL A BOOK’ 
—Legal expert 
SOME discussion has been aroused by a question on the law 
of contract which appeared in the paper for the recent final 
examination of the Incorporated Sales soley end avclded by 
Described by some candidates as “really trick - nbyencnaaaa 
many (there was « choice of Sout of 8) the question w 
What constitutes a contract 
between a buyer and a seller Bag ir rights me howd — 
of advertising space? What | 4. ves aooakens preg st seceateacliin 
points must each party watch lf this order form has been 
in the transaction? What is properly drawn up, and has been 
the legal position of a pub accepted by the publisher, then 


lisher who, receiving copy the urd question should not 
and layout from an adver arise. If, for any reason, the ad 

r bate the 
tiser. inserts the advertise vertiser dus, not stipulate the 


date on which the advertisement 
is to appear-—and if he has not 
agreed that the publisher should 
ins the advertisement when 
venient to the publisher —then 


ment without definite inser 

fron instructions’ 

Apverntison Ss Weekty legal 
correspondent writes 


The question is not an easy One ich will depend on circum 
for a student unless he has given stances. If the advertisement was 
sume considerable time to study published before proofs wer 
ing the law of contract. His difh submitted, it is highly probable 


culty mm answering may be that that 


the advertiser would have 
he does not know where to draw 


egal cause for complaint, for 


the line even if he had not stipulated that 

There are here really three he must see proofs, the submis 
questions to answer For the sion of proofs is a well-estab 
first part the student may be con lished custom of the trade. If he 
tent to say that as soon as & had passed the proofs, and still 


definite offer to buy (or to sell) 
space has been made by one 
party, and has been accepted by 


did not stipulate a date for pub 
leahon, the position is more 


open 
he other party, then a contract " ‘ 

has been made Probably he Authority for publication 
would be well advised to leave It may well be that the date of 


alone such matters as to whether publication is of the highest im 

not the contract should be in portance. If the timing of the ad 
writing the capacity of the vertisement is of the essence of 
parties, the legality of the con the contract, and this timing is 
tract itselfan agreement be so ignored that the contract is 
tween a buyer and seller of space valueless, the advertiser will not 


advertise a lottery, for im he compelled to pay for the pub 
stance, 18 Not a contract im law lication. If. however, the timing 
is lottenes are not legal s not an important factor, then 
he may have to pay 
Agreed formula Generally, # can be said that 
Ihe poimts to be watched py f there 1s no date stipulated, the 
the parties are that the whole of publisher is not entitled to pub 
he terms of the contract should lish the advertisement without 
be properly set out. For this he making an attempt to get auth 
could use the formula agreed by orty for publication. If the ad 
the Newspaper Society and the vertiser, after having entered into 
LIPA Of he has memorised 1s contract for the space, will not 
them) These are that the order within a reasonable time, specify 
form should give the following the date on which it is to be pub 
information: the name and ad lished, then the publisher has the 
dress of the agency tor the buye: remedy of suing for damages 
if the buyer is not an agent), the Almost a book could be written 
order number, the names of the =o on the subject and it is far better 
publication, chent and product tor examiners on legal matters to 
the number of insertions, the set one definite question, rather 
dates of insertions, size, position than three disguised a. as one 


commission, remarks, conditions 


The conditions are important 8-language ed. 


and they should be printed either 


on the back or at the foot of the terms soon 

order form. If they are printed Revision of the Dictionary of 
on the back it is Most important Distribution and Advertising Terms 
that reference to these cond:tions is nearing completion, the annual 


should be made prominently on report of the British national com 
the front of the form ow ~ . ¢ the International Cham 
j r @& ommerce announces 
again the conditions should take The report also mentions thet the 
the form agreed by the News LCC. Code of Standards of Adver 
paper Society and the LLP.A. as icing Practice has been endorsed by 
these elaborate fully what is ex 49 professional associations im !2 
pected of the parties to the con countries. 


ADVERTISER'S WEEKLY Sd) 


tricky,’ say 


Agency print works 
at Stevenage 


London agencies tie 
in darts by mail 


ernational darts match, th 


First cut in Dutch 


June 19, 1952 


BLANKET 
WRONGLY 
DESCRIBED 


For describing and selling a 
blanket with the description 
Guaranteed Witney” when the 
blanket was not wholly composed 
of wool, Louis Leslie Millett 
trading as Millet Surplus Supply 
Co., of Monmouth Street, W.C.. 
was at Bow Street on Monday 
fined a total of £30 and ordered 
to pay 25 guineas costs 

The two summonses were under 
the Merchandise Marks Act of 
1887 

Millett pleaded not guilty to 
four other summonses under the 
Act The prosecution did not 
proceed on these summonses and 
offered evidence only on the two 

which he had pleaded guilty 

They were that he had applied 
a false trade description on a 
label attached to a blanket, the 
description being Guaranteed 
Witney” when the blanket was 
rot wholly composed of wool 
and had sold a blanket to which 
s false trade description had been 
apphed 


To prevent 

misleading ads. 

T. M. Eastham, prosecuting for 
the Retail Trading-Standards As 
sociation, stated one of the aims 

f the Associaton was to prevent 
the use of misleading advertise 
ments particularly by mail order 
firms where customers could not 
examine goods before purchase 

An advertisement by Millett in 
The Times offered for sale Witney 
wool blankets 

Mr. Diplock, secretary of the 
Association wrote from his 
private address enclosing a postal 
order for £2 and asking for a 
Witney blanket as advertised 

The blanket was analysed and 
contained $56 per cent rayon, 
and 444 per cent wool, Sewn 
into the blankets were the words 

Guaranteed Witney.” with a 
picture of two sheep 

The word “Witney” used in the 
trade and generally had the mean 
ing of all-wool, and “Witney” 
used with a picture of two sheep 
emphasised the prosecution's 
case that what the customer was 
going to get was an all-wool 
blanket 


No control over 
words on label 


S. C. Field, defending, said that 
the label was on the blanket when 
tt came from a reputable manu 
facturer in Witney and was 
attached by the manufacturer 
Millett had no control over the 
words on the label 

The word “Witney” did not 
mean that a blanket was wholly 
wool, but that it was manufac- 
tured in Witney 

Millett knew the blanket was 
not wholly wool, but believed it 
was between 70 and 80 per cent 
The proportion came as a great 
surprise to him 


¥ cv Lye 
: Pr 
= nee i 
; ee ceeenenmene a 
a , 
- 
- PO i 
aes ve meee a 
7 = = - 
’ . : 
% 7 
7 2 m [ 
a oe. . . 
a a at t 
OF: . Fe =. 
vif 4 f . “iy 
2 5 % 
ans 
x 5 
cy 
“71h . ay 
= vd <a 
: ex <a 7 
7 < 
: One of the three “export” theme 
window displays at the Kings- 
way. London, showrooms of the 
. 
English Electric Co. Ltd The 
a displays were designed for the \ 
- company by WV. Rotter and built ay 
| ond installed by the City Display 
7 : Organisanon 
; 
7 t 
ase ; 
“a 
MT | 
rat 
a | 
= : The founda { Bay . 
one : Tree Press, Stevenage, which ts 
2 | to house the printing department 
7a : ot Samson Clark & Co. Ltd, is 
re : to be laid by Harold Macmillan 
. Minister of Housing and Local 
os Government, on July 4 Miss 
ae ; Po J. A. Reynolds, chairman of the 
ad N gency, will plant a b tree in 
iH — the forecourt 
: | This will be the first industrial 
us site im the new Satellite town 
. Erection ts already in progress 
— . 
ss F +) 
& i | A 
7 | 
- | Crawford, Lid j Walter 
: Thompson Co., Lid.. have tied for 
. first place in the international darts 
tournament arranged by AB 
: Svenska Telegrambyra Stock 
holm und Mass & Fergusson 
Lid., also of London, have come 
third 
K Next year, in addition to another 
- 1) is © Swedish 
: agency plans a numb of inter 
national competitions n other 
sports. They will includ 
Women running si metres 
umping walking. S$ kilometres 
: swimming. SO metres free style 
shooting, army rifle 
a : Men: running, 100 metres; jump- 
“ea ing; walking, 10 kilometres; swim 
i 
. ming, 100 metres free style; and 
a shooting 
po 
ad. rates z 
The first Dutch newspaper ad- 
vertising rate reduction is an- 
nounced. It follows on cuts in the 
price of newsprint in Holland and 
i 
. government laa concessions to news- 
: papers and journals 
On July $, Elseviers Weekblad 
will reduce its rates by § per cent, 
i. m respect of contracts at prices that 
came into force on January 1, 1952 
This paper is represented m 
: Britain by Albert Milhado & Co., 
Lid 
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Export advertisers in America told CLASSIFIED ADVERTISEMENTS 


‘We must import more’ 


The United States must import 
more from abroad in order to in 
crease, or even simply to main 
tain, their exports. 

Such was the keynote at the 
Fourth International Advertising 
Convention, recently held at the 
Plaza Hotel, New York This 
Convention, under the auspices of 
the Export Advertising Associa 
tion of New York, and attended 
by some 600 advertising leaders 
from cities throughout the States 
and a number of foreign coun 
tres, was used as a platform by 
several distinguished speakers to 
recommend liberalisation of U.S 
Customs practices and an increase 
of American imports 

Vergil D. Reed, vice-president 
nd associate director of research 
of the J. Walter Thompson Com 


pany, speaking on “New Hor- 
zons in International Trade,” 
contended: “We cannot continue 


tk export without importing 
enough goods and services to pay 
for these exports, unless we want 
t give them away, and thus 
deplete our natural resources 


@ CURRENT ADVERTISING 


Continued 


Schweppes Cola 


arrives 


Schweppes are introducing their 
Cola to this country Previously 
sales have been restricted to over- 
seas countries and Atlantic liners. 
Advertising is appearing in national 
press and trade papers Agents 
Clifford Bloxham & Partners Lid. 

* * * 


from page 556 


Snap vacuum closures are to be 
advertised in Radio Times, Small- 
holder Popular Gardening 
and agriculture and women's maga- 
mnes. Agents: Arthur Kaight Co., 
Lid. 

* * * 


Advertising is running inthe 
Manchester areca for a new Zena 
lavender floor polish introduced by 
Radium Lid Agents: Osborne- 
Peacock & Co., Ltd. 

* * > 

G. Street & Co. Ltd. have 
launched the first stage of 4 
paign for D. Byford & Co., Ltd., 
makers of Byford * socks for 
men. The theme of the campaign 
is the durability of the socks with 
the slogan “Nylon where it is 
needed mosi to save darning.”” The 
area of the campaign is al present 
limited to the south coast. Future 
use of other arcas is envisaged to 
link up in a country wide effort. The 
initial campaign is using local press, 
window displays, posters and 
theatre shdes 

> 


* * 
OVERSEAS ACCOUNTS 

Press and General Ser- 
vice Ltd. have been appointed 
agents for B. Ashworth & Co 
(Overseas) Lid., maker of Discovery 
cotton and rayon piecegoods. 


In connection with the heading 
in our issue of June 5S, “Prestige 
Scheme for Lombard’s,” Dudley 
Turner & Vincemt Lid., wish to 


point out that this refers to Lom- 
bard Banking Lid., and not to any 
other company bearing the name 
Lombard . 


waste our caprtal, give away our 
labour and pay for the deficits 
out of the taxpayers’ pocket.” 

Mr. Reed felt that Western 
Europeans “seemed weary, frus 
trated and alienated by various 
recent U.S. acts and statements 
At the same time, he expressed 
confidence that these problems 
could be solved and that market 
potentialities, for all concerned, 
would be vast 

“Again,” he poimted out, ° 
the size and reward of these 
petentialities will depend on our 


willingness to buy goods from 
our customers.” 
The Convention was high 


lighted by the announcement of 
the Association's annual award 
io the person who had made the 
most outstanding contribution to 
international advertising and mar 
keting. This year’s award went to 
Joshua B. Powers, head of the 
company which bears his name 
for many years service to the 
cause of international advertis 
ing 


Addis Lid 


weather chart of Britain showing 


have designed a 
the lone rane: 
whole country 
tember, as a 


forecast for he 
from June to Sep 
novel sales aid 
Chemists are making this the 
centre of their holiday displays 
as point of sale material for 
Wisdom toothbrushes 


Legal and 
Gazette 
WILLS 


Huto~w Roy Scmemas, of 13 Albany 
Crescem, Edgware, publicity director of 
David E. Rose's Coronado Productions 
formerly publicity director of Unned 
Artists left £6,715 Os 1d stom 


14.500 45 Id 
Teropoee Giaains, of Glynieclin Neath 


(Duty paid 


Wee Evesert. of Schop 
Herts.. chairman of the 
Dally x 
3d. grows. £42,424 is Sd 


net (Duty paid £8,794) 


CHANGE OF ADDRESS 

Imperial «Chemical Industries Lid. 
(Central Publicity Department) to Thames 
House. Millbank Written communica- 
Imperia! 


shoulg be addressed to 
jouse, Millbank 


So! 


Continued from page 
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APPOINTMENTS WANTED 


merely placing. 


his job. 
gressive job. 


Advertiser's Weekly 


DO YOU NEED A 
PRINT BUYER? 


Here’s one fully experienced in buying and not 
Experienced in buying print and 
blocks for big agency group. Young enough to 
want to work, old enough (thirty odd) to know 
Has excellent references. Seeks pro- 


Box 2727 
180 Fleet Street © London 


ADVERTISEMENT MANAGER, Techn 
cal urna desires hangec Proved 
sc'ling record Lsed t merviews at 
Director leve Good Agency connec 
thoms age (6 Representatives job 


comudered 
Box 2740 Ad. Weekly 18 Pleet St BC4 
KEEN YOUNG MAN 


INDA. and Nations 


present " 


agency, secks position offering 
Prospects where cducation and art 
trang plus the will & karn the 


executive ude of advertwing could be 
apphed 


Box 4669 
Advertiser's Weekly 180 Fleet St ECS 


wks 
Weekly 140 Pieet St BCs 
COMMERCIAL art 


R opr esentative 
requires & better home, own contacts 
Box 4659 Ad. Weekly 180 Fleet St BC4 


EE LANCE SERVICES 


1 CAN SUPPLY Dy rochures, 
press ads.. and sales letters that SELLS 
w“ you BLY iu f 


Rox 4668 Ad Weekly 180 Pieet St BCs 
FREE LANCE GROUP offers & quick 

and reliable rvee in ’ 

finshed Artwork Keep Artwork costs 

down by contacting GROsvenor 
FIRST CLASS layou and design, still 

iife. and icttering, offered by artist of 
cxperience West End Studio 


ms 2728 Ad. Weekly 180 Pleet St BOs 


PRINTERS 


OLD ESTABLISHED Printers bavicg in- 
Stalled additional plant. sow have capa- 
city for periadical and gencral 
Prompt deliveries excellent 
competitive prices 
lid.. City Garden Row, Cit 
Londoa, N.1 Clerkenwell 2765/6 


SPECIAL ANNOUNCEMENTS 


See June 1|2 issue of Advertiser's 
Weekly, pages 506-507 and 509 
for the Advertising Services 
& Supplies Section. July 10 
will be the next issue con- 
taining these Services 


BUSINESS OPPORTUNITIES 


SHOW CARDS, CUT-OUTS, 
Book Jackets, Advertising Folders 
ete by = photo-liho 
{own phetodithe prec 
CARILLON PRESS LTD. 
Fine Colow Primer, Bour 
Telephone 


Boscombe 36835 
London Office: 98-100 Plen, . BC4 
Phone: CENtrai 17 
SMALL CREATIVE parNrens adver 


—- comultants (London) growing 
very need additional £2.000-43 000 
comma either as Pref. shares or ordinary 
shares in latter case investor could 
aso be a working director Amalga 
mation with « manufacturer seeking to 
imtall own printing and publicity 
organisation might be considered Write 
in first instance in fullest confidence 
to R. E.. Hall, Brydon & Co, Solichtors 
Arundel House, Arundel Sweet, W C2 

MIDLAND nm BLISHERS of subscribed 
monthiy Chemic Trades Journal 
rapidly establishing itself require addi 
honal capital for development Write 
n confidence to 
Hox 4660 Ad Weekly 180 Fleet St BC4 


IS THIS YOUR MAN? 
Copywriter willing to invest 
capital in small well established 
agency with a view to working 
directorship. 


Box 4662 
Advertiser's Weekly 188 Fleet 61 EC4 


SALES AND WANTS 


ADDRESSOCRAPH ADDRESSING 
UNFIT for envelope of similar repetition 
work with selector and 
stencils sr om 2r 1) Pr. J 


Edwards Euston Road, 
London, NWI ives 468) 

, ~~ Stand 

ting 10 & diameter, * 

t bie driven at 


comstructed 
framework 


Photograpns a 
mm 2730 _ Weekly iso Fleet. cH EC4 


ADDRESSOGRAPH B Record F 
large = Quantities 


FOR SALE: 424 reams of double sided 
white per. Size 32 by 4) a. 
W eight >. per ream ( *). Marke: 


a eee Oy 
4607 Ad. Weekly 180 Pleet S& BCs 
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CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT, Ss. 64. per lime, 465. per dixpiny panel inch. 
APPUINTMENTS WANTED, 3+. per line, 


CaP ARBING FAR EASTERN NEWS 
( a] 


ov pemaar 
= 4620 Ad cehly 180 Fleet & PCS 


High Class 
COMMERCIAL 
COLOUR ARTIST 


required in Studio by leadin 
London firm of designers ~ 
printers. Applications required 
only from young men with proved 
ability to design showcards, 
posters, labels, etc Send 
samples of reproductions, along 
with application to 


Bex 4)! 
Advertionr’'s Weekly 188 Fieet 6: ECA 


wieh te 
Artists 


rRocussetve PRINTERS 
act frst law Commercia 
cepecialiy ut<«rute) wth vow 
fuming studier Premuce 
maicriais available Loadon W ¢ 
Bon 4647 Ad Weekly 180 Pieet St BC4 
ba fe ee FAR SASTERN NEWS 
Croup ” 


and 


passage 

ern 4619 Ad 

YOUNG LAD, 
anu 


erkiy 180 
seed 14-16 


Fieet St EC 4 
with artiste 


Phone for apmtotment 

SLICK LAYOUT MAN, creative and 
adaptable, for Publioty Production De 
London Publishing 
fully capenienced 
wate press adapts 
Sound boowleder { typography 
Excelieont work ng « 

W rite 

Fleet 

etperience 


in 


salary 


wr KNOWN OLTDOOR ADVER 
TISING Company has vacancy § for 
Peccutive with & sOund ctperience and 
general knowledge of Poster Sues. w 
cootrel § representatives App! icatiotm 
giving details of experience. age 
aod salary required 


Box 4624 Ad Weekly 180 Pleet S BC4 


Sts. per Gixviny panel inch. AM other 
jock. Minkwams, } tees. Box No. 
rates oo application: 
Adérese, “ Advertionr’s 
(MAascery 044 


APPOINTMENTS VACANT 


LONDON  TRECHINICAL 
ING AGENCY. Account 

young sistant with agency 
cnmec, ability to write 
nuter comteact details 

enaincerng 

we n 

and sslary “requir red. wo 

Box 2714 Ad. Weekly 180 Pleet St BC4 


SCOTTISH 
REPRESENTATIVE 
FOR LEADING 
TECHNICAL AGENCY 


W. Hopwood & Co., Lid. 
industrial and technical adver- 
tising agents, seek to appoint 
a representative able to nego 
tate and conduct business at 
board level, with charge of 
their Glasgow office A 
seasoned knowledge of agency 
procedure, office routine and 
correspondence is essential 
This will be a permanent pos: 
tion in ay growing agenmy 
Applications should state age, 
experience and salary and be 
addressed to the Chairman, 
W. Hopwood & Co, Ltd 
674 Mosley Street, Man 


chester, 2 


these ad:erthements 


ARTIST WANTED 
for producing socurate 
ot machine for 
inerature 


line drawings 
instructional 


YOUNG LADY ACCOUNTS CLERK 


Advertising Agents in 
s] 
c 
ur staff know of this ad) 
experience and salary 


Rox 4637 Ad. Weekly 180 Fleet St BC4 


with substantial 


groups 


on which 


paigns 


A LARGE ADVERTISING 
AGENCY 


creative 
wishes to hear from men 
dually or working in Copywriting/ Visualising 
who would be prepared to accept 
free-lance commissions from time to time. 

Send full details of type of advertising cam- 
you have worked—any 
specialist qualifications 
which will be returned 


Address your letter to 


CREATIVE DEPARTMENT 
Box 466! 
Advertiser's Weekly, 180 Fleet Street, London, £.C.4 


staff of its own, 


or women, indivi- 


and a few specimens 


——, _ Ane 
nung class sub-« ’ 
hee it h Tre ATED and i OHN BULL 
f handing |) ustrated 
s pag Apply 
first instance to Favor ai Manager 
High Holborn, W ¢ 
SPACE SALESMAN for ime 
dwectory with monopoly ) 
© experic 


Present 


require two 
NUS 


clant trade 

its field 
xed spec. 
viafl averaging 


f week 
2725 Ad. Weekly 180 Pleet St BC4 


Studio Seven 
Limited 
require first class 
LETTERING ARTIST 


47 RED LION STREET, WC! 
HOLborn 9357-8 


RADIO AND ELECTRONICS —Techn- 
cal asstetant required for l’ress Depart 
mem of lcading radi an clectronics 
organisation Experience { technical 
ereing in this industry eswcotial, Quali- 
fkations ap to Higher Nationa Certs 
cate im Electrical Fnginecring of 
Radw an advantage Age 14,30. Pull 
cetaits of experience and salary required 


Box 2739 Ad. Weekly is Fleet St BC4 
EXECL eve Lape pile ATOR with 
first class Commercial cuperience and 
Acex yentamcy qua iiacat ons by 
importam London Publiv Ouse 
for position with scope id responsi 
bility Excedent wih good 
ictaila of aac 
and salary 


require, 
ing 


qualifications 
Sage 3 to 
Box 2737 Ad. Weckly 180 Fleet St BC4 


For SALISBURY, RHODESIA 


COPYWRITER 
capable preparing own rough layouts 
Experience in Contact work a recom- 
mendation but not essential. 
Bex 272! 
Advertiser's Weekly 188 Fieet 61 EC4 


LART. preferably over 32 

of Dusy Advertising 
pm of compictely administering a 
small acoounts but primarily for 
| contact with callers both from 
aod publishers Essential abic 
to type and be prepared to work with- 
‘lt «=aMmistance need becomes 
novessary to safl which 
should be within 6-12 Fully 
capable of acting on own initiative 
Commencing salary (700 per annum 
Position open to considerabic advance- 


ment 
Box 2731 Ad. Weekly 180 Pleet SBCs 
SECRETARY SHORTHAND-TYPISTS. 
Two very interesting jobs are availatie 
class advertmng agency 

living conditions 
income tax is only 
The two leading 

efkoient 
typists secretarics who will be able to 
use thelr own initiativ and depute 
where secessary Experience and will- 
verume often 
qualification 
should state ful! 


Abernatively 
applicants asked to come to Dublin for 
interview will have return fares paid 
Boa 2729 Ad. Weekly 180 Fleet St BC4 


' 
| 
| 
' 


| 


| 


| 
| 
} 


F.C.B. 


are looking for a junior 
designer with real experi- 
ence of press layout and 
typography, to work on a 
group of national accounts. 
Please address letters of 
inquiry to the Art Director 
outlining background and 
experience. 


FOOTE, CONE AND BELDING LTD. 
27 Hill Street, W.! 


EXCEPTIONAL OF PORTUNITY: 
importam London Publish 
@ frst dam Publicity Execu- 
goo) education with 
eapericnce Must 

with ideas 

and pr 
“ mg details of qualdications, age and 

salty cequwed to 

7 180 Fleet St BCs 


lent prospects 

wrie giving full details t& 

Bow Ad Weekly 180 Fleet St BC4 

FASHION ARTIST required by London 
Agency. Capabic of ctisp, clear finished 
work. and layouts suitable for presema- 
tion to clients Experience im Siore 
Advertising desirabic Write 
= is of experience salary 


Box 2701 Ad. Weekly 180 Pleet St BCs 
A YOUNG SPACE SALESMAN, keen 
r sequired for » alised 
with above avernee 
tion & permancnt and 

OOM iT iss ron 

opportunity 


age 


ASSISTANT for Advertising Department 
of teading Radio Valve Manufacturer 
Experience of technical advertising and 
publicity easential; a knowledge of radio 
Of clectronics an advafitage Age 24/4) 
Detaits of experience and salary 
cequired to 
Box 2738 Ad. Weekly 180 Fleet St BC4 

LADY ASSISTANT. Shorthand  type- 
writing, knowledge of proof-reading (of 
which the work mostly consists), and 
sore advertuuing experience an 
advam 
Box 2735 Ad. Weekly 180 Pieet St BC4 

SECRETARY ASSISTANT required by 

Publications Manager of 

dvertaing Company. Good 

shorthand-typist with aputude for pro- 
duction schedules 

Box Ad. Weekly 180 Fleet St BC4 


BENTALLS 
OF KINGSTON 


Require a first class pro- 


2733 


Excellent working conditions, 

5S day week—stoff restaurant. 

Discount on store purchases. 

Sports and Social Club 

Write of ‘phone for interview 
Publicity Controller 


XPERIENCED CIRCULATION REP. 

RESENTATIVE, wah current licence, 

required by Group of on We semen 
cwspapers Full gartioniars 

Box 2732 Ad. Weekly 180 Fleet "st acs 


’Phone your Classifieds to CHA 8844 (Ex 25) 
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June 19, 1952 


PPOINTMENTS VACA 


& COMPANY OF NATIONAL repute 
* & young man for 

a secon a ther 

Publicity 

should be between twenty 

tour years Of age and salary 

will De sacwording to age and caperence 

Apply m ering with full particulars 


to 
Box 2746 Ad. Weekly 180 Pleet & BC4 


HAVE YOU AN EYE FOR SITES! 
Experienced Site Finders required by 
Outdoor Advertsing Organisation 
operating in London and Provinces. 
Permanent positions offering generous 
salary and excellent possbilnies are 
available to the right men. Commission 
and expenses paid: Write, grving full 
details to Box 

Advertiser's Weenry 180 Fieet St EOS 


LETTERING ARTIST, 
esting work. fwe day 
call Art Deparumeni 
wl 


versa .ile 


ADVERTISER sccks youre man with 
Knowledge of printing. and contacts in 
printing, pub.shing 
An cacelicnt oppor 

to We rigat Man 


te 

143 Ad. Weesiy 180 Fleet St BC4 

EXPERIEN( ED SUBSCRIPTION REP. 
RESENTATIVES§ rcquucd 
lor popular 

Liberai 

carned whth others 

2742 Ad. Weekly 180 Fleet St EC4 

LIVERPOOL. Young man about 

required to assist with production 

Order Catalogues for seed and 


writing. State age 
cation, experience and salary required 
wo 
Box 2747 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN for Display and Ticket 
Writing Good wages 
von. Apply gd 
895-921 Fulham Ro 
Re wae peaches 
FIRM require maic 
with kao 
take 
Department Experienced person pre- 
ferred but willing & tram suitable 
applicant 


Box 2745 Ad Weekly 180 Fleet St BCs 


Senior 
COPY 
WRITER 


Required 
For Dudley Office of 
MURRAY 
WATSON 


LIMITED 


APPLICATIONS arc invited for a sew 
1 1 the editorial safl of 
the de luxe Quarterly 
companion journal) The 
mo ww know the casentia 
Qualifications and letters should dscum 
fully all aspects Salary according to 
aec experience and responsibility 
mvo ved Proposals with necessary 
details should be addressed to Managing 
Director. Stonhill & Gillis Ltd. 329 
Heh Holborn. London, W.C.1 
VERSATILE ARTIST DRAUGHTSMAN 
tuds nt 


nection, is prepared to travadl about the 
£4%0 


ars 
furnishing full details 


o me 
Box 4664 Ad Weekly 180 Ficet St BC4 


CLASSIFIED ADVERTISEMENTS 


SECRETARY Managing 
t M 


” Hare ~~ Press West = 
Harrow 
STUDENT, maic of femaic. for al) round 
taning in Londun Advertising a 
Crood Daa 
Ger nerows pay waieme and after: 
Piasant working conditions 
Weekly 180 Pleet St BCs 
Department Junior 
« End Technica! Agency 
Soleadid opp ortunity for ambiveus wel! 
eluated young Man or woman to make 
permancm well paid future. Write with 


2 Ad Weekly 180 Pieet St BC4 
ADVERTISEMENT 


ewabiished journal with « view 
addition) opportunity of tlarec 

permanent on valuatie new 

publication terms. Weite fuly 

to 

Box 465) Ad. Weekly 180 Fleet St BCS 


VISUALISER & LAYOUT 
ARTIST 


Sma.i Lendon Agency (mainly trade 
and technical) require advertising 
man capabic of vevalising, produc 
ing layouts and adaplalons. Agency 
capenecace, goud lypograpaical sense 
and aoully wo Order aft work for 
Prvduciea Jepa:unent ceecnla.. 
Pearce ome Gelais of ca 
Pertece ahd saiaty feguMcd wo 


Crea..we Manager, 
1. G. SOUTT & SON LID. 
sailboat Mowe, Arunde) Street 
ivavon, wi 
 tlepaonc lempc Bar 
a0 apponuncat 


1942 tor 


+@ AMG A yOung capanding agemy © 
sc Weel Atming Of I ofasmuec, and arc 
ooking for an Accounts Exccuuve wo 
a@oveuwc 204 GevOOp few Ousmess. 
wood pruspects VAA prelerie. 
Var owe sal koow of itm Vecancy 
vom tua details ww 
BOE 4054 Au. weeky 
Weolt Exw stile) requires genera 
mae ate with goog sun. 
Kavenmuaec Of we Wade afg retouching 
aperitna fu.) Paroulan aig saaty 
aorw «w 
box «/49 Ad. Weekly 150 Fleet St bi 4 
SL ASSIFPIED ADVERTISEMENT 
MANAGER requited bY sent woeky 
weureal in We engincenng ueld. Coou 
ooanecuct ag Previous caEpericnce 
Veo avie Vets apa salary chk 
fequaed Ww 
Box . 0) Ad Weekly 180 Fleet Si BOs 
ADVERTIDNEMENT REPRESENTATIVE 
feulted oy Irade Prubleahng Howse 
tor ate publicavion Previous exper) 
advantage bul Ot cesential 
‘arty and cacelient prospecu. 
alng a8¢, Cxpericnce and salary 
feguired 
Box 4 


180 Fleet St BC 4 


to 
Ad. Weekly 180 Fleet St BC4 
ctlcring experi 


ou 
LY Ring WHit enal 1 6010. 
Aby ERTISING SPACE SELLER 
5 jumens— dig scope for 
age and caperence— 
c nid nce respected 
Box 2741 Ad. Weekly 180 Fleet St BCs 
must be good technical artist 
lettering man. London Studio. 
Ad. Weekly 150 Fleet & ECs 
ARTIST for making up sdaptations, must 
De sound fayoul Man and neat worker 
Adapt Serve S Rosebery Ave., 
EC TER. 8770 
gl ened WEST END STUDIO 
represemtalive tO service exmt 
ins account and introduce sew busi 
ness Applicants must have knowledge 
of commercia! and fashion photography 
Exceiient opportunity 
Box 4665 Ad Weekly 180 Fieet St BC4 
ARTIST. Free Lance, wanted for Roughs 
Work, Good lettering 
rite omy Hardcastic 
3 South Place E.C.2 
ot class a!) round general 
London Studio. Holidays by 
arrangement ae salary offered with 
condrtx 
for 467) Ad Weekly im0 Fleet St BC4 


COMPETENT DESIC.'S 


ARTIST 
required with abiiay niuo 


caper caced 
for Prugrcesive 


blocks and typelaces and be capable of 
banding techaka: acooun Holiday 
arrangemenw will hx reapected Wine 
fuby 19 Gret instance giving age, _ 

cxperiemce and salary capected to 
Box 4672 Ad. Weekly 180 Fleet St BOS 
RETOL cnn REQU a for commer 
“ Hy salary 
Holdays 
details of salary 

capected w 

Box 4674 Ad Weekly 180 Pleet St BCS 
mows with London 
young men age appron 
understudy directa 


previous caper 
ence and slary required 
Box 4675 Ad Weekly 180 Fleet St BC4 
b+ 9 ALL ROUND ARTS required 
Write, stating salary roqui 
Box 4591 Ad. Weekly 180 Fleet be a 
NAL ASSOCIATION §secks 
assistance in pubixaing proceedings of 
National Confereme 
Bon 4667 Ad. Weekly 
PREE-LANCE Exh bition Stand Designer 
and Model Maker wanted Write to 
Box 4666 Ad. Weekly 180 Fleet St BC4 


Fully 
female 
general 


expernenced 
and 


im male, 
children, for 
illustration purposes 
Congenital working conditions 
and opportunity to live near 


the delightful Peak District 


Write with full particulars 


Eadon Engraving Co. Ltd. 
61 Norfolk Street, Sheffield. 


APPOINTMENTS WANTED 


TO PUBLISHERS OF 
TECHNICAL JOURNALS 
Manaser of « rapidly c 
Techmca! Journal Group 
Private recasoms lo change 
initiative have resulted 
santial advertising revenue being 
built from scratch Fublest details 
Provided indicating cxpansion created 
and evidence of personal, and con 
trolied selling stafl, turnover 
Principals only please, who cas offer 
& pester with « sound potential 
where forceful and compeciling saics 
manship will produce good rewards 


Advertiser's Weekly 180 Fleet 61 EC4 


PRODUCTION MAN, cxpert on blocks, 
also long caperience in layout. printing 
and advertising and periodical produc 


tion 
Box 4670 Ad. Weekly 180 Pleet St BOS 


If you are in_urgem 
comact Bureau 
Excel House, Whitcombe Sweet, W_C.2 
(WHiltehall $924) We specialise in 
efficent personne! 
ADVERTISER, 


capacity, ind 
Office facilities, car. Full or 
remuneration jertor's 


. 
Ad. Weekly 180 Pleet St BCs 


ADVERTISER'S WEEK Ly 


APPOINTMENTS WANTED 


a 


Do you sell East of Suez? 


A top fight edvertising executive 
(agency waned) with comiderabie es- 
perience of Australian snd Ast 
markets will be pleased (© contact 
interestey Coaverms 

Seven years’ practical experience of 
Visualising, Copyeriting, Producion 
and Agency Branch Management and 
on the at” caperiome of Modia 
and Market Rescarch 

Age 28 years, British, Public Schoo! 
and = Universty Education. Avail 
abic tor interviews in London after 
duty 10th, 1952 

Box 4528 
Advertiser's Weenly 180 Fleet 61 B04 


COMMERCIAL ARTIST socks Sew pow 

eupericnced in leticring., lay-out 

artwork ons — uchea 

x oo Moderate 

required, but of secondary con 

wdcration | work “~ en interesting 

nature, and reasonabic working cond) 
to 


180 Fleet St BOS 


atcr — oanibihity 
Box 471 Ad Weekly 180 Fleet St 


OUTDOOR 
PUBLICITY 
INSPECTION 


Nation Wide Service by a teant 
of experts. Transportation siteg 
a speciality. 

Advertising Agencies requirin 
inspection of any type of Out 
door Publicity apply : ' 

Box 455) 
Advertiser's Weekly 180 Fleet 8 04 


ACCOUNT EXEC’ TIVE. 50 
cxperienced in ali sapect 
and print secks appoinimen 
(eement manager of 

m 


live = 
adva 
Bou pe Ad. Weekly 180 Pieet St 
years §=cuperionce 
editing 
Ntetesting 
pom . —— 
aprrec ia! moing salary 
fon aes? Ad Piet SE 


can be aed to the 


Omnme te 
Wee ! 


LONDON AGENCY 
DIRECTOR 


who has kept a group of clients 
happy for five years and helped 
them to expand both their sales 
and their appropriations, seeks 
change for good personal reasons 
Skilled in the study of merchan- 
dising and the handling of 
advertising campaigns from con 
ception to completion Has 
good record also in journalism, 
ideas, copy and contact. Knows 
print and production well; ex- 
perience exhibition; fair know!l- 
edge of al! types of media; likes 
detail. Advertising managership 
or agency executive post would 
interest, London or Provinces 


Box 2748 
Advertiser's Weekly 180 Fleet & EC4 


(Continued on page 561) 


Phone your Classifieds to CHA 8844 (Ex 25) 
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oe enced production assistam i required \ i. ga 
‘Oa by progrewive agency to handle group APPOINTMENTS VACAN \ Sea i 
A of Seosunte inciuding bisek ordering Se ea 
ah maintenance of racords, ete. Five gay ry : 
es weck. | Write, Crane’ Publicity Lid _ . 
- $9 Quality Court, Chancery Lane img drawings ginal skhewhes 45 
ey we . , ' 
| Nigh standard of ‘ctering essential, re 
7 iow and cxpercene of package Geugn an tt as 
3 advantage, WRITE--om the first instance v 
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A Dame School, by T. Webster, R.A. 6. 1800. d. 1886. Vernon Collecnon. 


THE GROWTH OF EDUCATION 


It is a far cry from the days when most 
children spent a few fretted years in an 
overcrow ded village school before going out 
into the world with only the three R’s and 
their own native wit to guide them. To- 
day the horizons of education continue to 
expand rapidly. Week by week teachers, 
administrators and parents read The Times 
Educational Supplement in order to follow the 
latest developments in education the world 
over. 


THE XABAx TIMES 
EDUCATIONAL SUPPLEMENT 
EVERY FRIDAY PRICE 44. 


THE TIMES 
Daily Price 4d 
THE TIMES 
LITERARY SUPPLEMENT 
Fvery Friday Price 6d 
THE TIMES 
WEEKLY REVIEW 
Every Thursday 
THE TIMES 
REVIEW OF INDUSTRY 
First Wednesday of Every Month Price \s 
THE TIMES 
BRITISH COLONIES REVIEW 


THE TIMES 
AGRICULTURE REVIEW 
(Quarterly Price 64. 


Price 64. 
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